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“Ypfalionals save us their cost every 9 months!” 


— THE RYAN AERONAUTICAL CO.,SAN DIEGO, CALIFORNIA 


“The flow of our vital precision units for 
aeronautical needs is the result of the 
most modern precision tools. Likewise, 
the flow of our vital accounting produc- 
tion is uniform, swift, and economical, 
thanks to our Class 31 National Account- 
ing Machines. 

“These remarkable machines cost 
$18,000 and saved $24,000 the first year. 
This saving pays for the machines every 
9 months, which will give us about 133‘ 
annual return On our investment. They 


THE NATIONAL CASH REGISTER 


handle our accounts receivable, accounts 
payable, check writing, and cost applica- 
tions. 

“We are most enthusiastic about 
National's solution to our accounting 
problems. From the engineering stand- 
point, too, these machines are marvels of 
precision performance.” 

v fore 


President 
The Ryan Aeronautical Co, 


COMPANY, DAYTON 9, 


In industries and busin 
types, Nationals soon p 
what they save, ther 
returning a handsome p 
exclusive combination of 
ing features. On some jobs 
work is done automatical 
Phone the nearest Nat 
trained systems analyst 


can save with Nationals ad 
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Raising cane — for 
60 million pounds of candy 


A typical example of B.F.Goodrich improvement in rubber 


HE picture shows the first step in 
A = 60 million pounds of 
candy — shredding cane, to boil into 
cane sugar especially for candy making. 
During the season the cane has to be 
chewed up 24 hours a day, 7 days a 
week, or it can spoil. Old-fashioned 
belts, originally used to drive the 
machine, couldn’t stand the high speed 
and sudden jerks as carloads of cane 
are dropped into the cutting knives. 
They averaged only two years’ use. 
Then B. F. Goodrich V belts were 
tried. They lasted nine years. Now 


B. F. Goodrich grommet belts are being 
used — and the sugar company finds 
they are so much stronger that the 
knives can cut 100 tons an hour instead 
of 60 as they used to do. 

A grommet is a reinforcement inside 
the belt. It’s like a giant twisted cable 
except that it is endless— no splices 
or overlaps. The grommets make it a 
flexible belt but one that stands shocks 
and heavy loads. No other kind of belt 
has grommets; no other belt stands so 
much punishment or lasts so long. 

The grommet V belt is typical of 


B. F. Goodrich product improvement 
which saves money for all industries 
by finding ways to do jobs better, at 
lower and lower costs. That’s why it 
pays to keep in touch with your 
B. F. Goodrich distributor whenever 
you need industrial rubber products. 
The B.F. Goodrich Company, Industrial 
& General Products Division, Akron, 


Obio. 


B.F Goodrich 
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MODERN 
TWIST 


on a 


discharges 1050 gallons 
of water a minute 


from 100 feet down! 


Photo—Courtesy Western le and Roller ¢ 


This 8-inch Deep Well Turbine 
Pump is furnishing water for 
irrigation purposes near Hastings, 
Nebraska. It is powered by a 
Model 8-A Chrysler Industrial 
Engine with right angle gear drive. 

This is Chrysler high speed and 
Chrysler high compression doing 
a specialized job. Other farming, 
construction, industrial and 
specialized applications are no 
exception to this kind of regular 
performance. Here are a few of 
the advantages you get in Chrys- 
ler Industrial Engines: super- 
finished wear surfaces, sodium 
cooled exhaust valves, updraft 
or downdraft carburetion—and 


Hastings, Nebraska 


there are many more tailored to 
the exact needs of your job. 

Chrysler Industrial power is 
not expensive. Production-line 
methods adapted to specialized 
industrial engine building, pro- 
vide a custom-built engine at 
mass production prices. 

See a Chrysler Industrial 
Engine Dealer. Tell him your 
power needs. He can supply you 
with one of 9 Chrysler Industrial 
Engines for your purposes. 

If your problem is special, write 
us direct: Marine and Industrial 
Engine Division, Chrysler Corpora- 
tion, 12200 E. Jefferson Ave., Detroit 
31, Michigan. 


GHRVSLER 


Industrial Engines 
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LOGISTICS” — 
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Over-All | 


View or | 


MATERIALS 
HANDLING | 


From its greater experience gained 
during 46 years’ service to over 
300 industries, Elwell-Parker has 
developed Industrial Logistics. This 
service includes survey, analysis, 
and recommendation for handling 
materials with maximum econo- 
mies in Procurement, Production 
and Distribution. End result is 
usually achieved by using Elwell- 
Parker trucks to carry the basic 
containers (Boxes, Barrels, Bags 
or Bales) in Master Unit Loads on 
pallets, skids or by special attach- 
ments. 


One of the 38 gr men who aver- 
age over 22 years’ experience can 
develop such an integrated mate- 
rials handling system for you. 
Today’s high cost of scarce labor 
stresses need for this remedy. 


FREE BULLETIN 


b 
on “Industrial Logis-  * 
tics”. Write for it and 
name your product. 
The Elwell-Parker 
Electric Co., 4009 St. 
Clair Ave., Cleveland 
3, Obio. 


ELWELL-PARKER 


Power Industrial Trucks 
Since 1906 
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Heres how i -N | IX speeds the progress of 


Bendix products safeguard every stage of flight 


Whatever your place in aviation, or what- 
ever you plan to do, Bendix merits a place 
in your plans. The reason lies in the un- 
paralleled range of Bendix experience in 
this field. This constantly growing organi- 
zation of 4,000 engineers, 14 research cen- 
ters and 19 manufacturing plants builds 
more different products for aviation .. . 
wider range of skills and 
talents on its problems . and has accel 
erated progress in more directions than any 
other single company. For example, Bendix 
is presently engaged not only in forwarding 
commercial flight, but is also deeply engaged 
with jets, rockets and guided missiles. In 
fact, Bendix activities are as fundamental 
to aviation as the weather. 


concentrates a 


Meteorology—Bendix builds the tele- 
metering equipment which, carried aloft by 
rocket or balloon, transmits meteorological 
data from the upper air. Long-range fore- 
casting utilizing this information, plus ac- 
curate minute-to-minute recordings by 
Bendix Aerovanes, Hygro-thermographs 
and Micro-barographs in weather bureaus 
and airports form the basis of flight plans 
the world over 


DEPENDABLE TAKE-OFFS 
with Bendix ignition and fuel systems 


Take-off—On the runway Bendix prod- 
ucts safeguard every phase of starting. 
Bendix VHF radio transmits tower instruc- 
tions with complete clarity through the 
new Amspeaker—the combination of am- 
plifier, power supply and loudspeaker 
which replaces cumbersome headphones. 
A Bendix switch and Bendix generators 
start current through Bendix ignition har- 
ness and electrical connectors to the Bendix 
high or low tension ignition systems— 


Brilliant Bendix TV [imi 


The Finest Picture Scie 





has ever Produced 


aviation 


world standard for reliability. A Bendix 
starter into life engines fed by 
Bendix fuel metering systems with Bendix- 
filtered fuel. And Bendix instruments give 
the crew—linked by Bendix interphones— 
an accurate check on every factor requisite 
to sure take-offs. 


whirls 


EASIER FLIGHT 
with Bendix instruments and controls 


Normal Flight—Aloft, a multitude of 
Bendix devices give the pilot 
time to plan ahead. The world-renowned 
Bendix radio compass shows the heading 
with undeviating accuracy. The Bendix 
electronic pilot flies the plane better than 
human hands. Bendix flight, navigation 
and engine instruments—activated and pro- 
tected by Bendix power supply units, re- 
mote controls and  servo-mechanisms 
keep pilot, flight engineer and navigator 
advised of all aspects of plane operation. 


automatic 


SAFER BAD WEATHER FLYING 
with Bendix ILS and GCA systems 


Bad Weather Flying—Bad weather 


mphasizes the worth of Bendix advance- 


ments. Under ir 
pilot simply flies tl 
OMNI-MAG, wh 
instrument, a cor 
heading, course, r¢ 
glide path. For hi 
pressurization c 
produces de-icing € 
the worst flight con 


ent conditions, the 
pointer of the Bendix 
gives him, on one 
yus picture of his 
cals, wind drift and 
itudes Bendix builds 
nents and for icing 
pment proved under 
ns. For bad weather 


landings, Bendix ikes surveillance radar 


and both the ILS 
equipment 
down a special rad 
and the GCA radar 
server at a radar 
the plane's positi 
to a landing 
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CUSHIONED 
with Be 
Landing—Co: 
ease down the Ber 
positive, cushions 
wheels and brakes 
varying types of | 
Jets 
naturally 
systems, 
ators, speed « 
and fuel supply syst 
products in this fi 
ing fast 1 
preventing flame 
and excessive heats 


Guided Missiles 
prominently identifi 
developments 
security reasons, Car 
cussed here. 


Starter p 
lensi 


missile 


Starts despite 


1 with 


1 Flight Path Control 

it automatic flight 
beam to the runway, 
vhich enables an ob- 
pe to follow exactly 
ind “talk” the pilot 


LANDINGS 
9 gea 
in, Bendix actuators 
landing gear for a 
op. Bendix struts, 
e standard for many 


es 


ve engineering has 
Ignition 
starters and gener- 


et design 


fuel metering systems 


er indicate Bendix 
evelopments assur- 
fouled plugs, and 
ind the hot starts 


which ruin jet engines. 


likewise 

many guided 
which, because of 
be specifically dis- 


Bendix is 


PRINCIPAL DIVISIONS 1 seu tn: ovo, raikood, mobile, ovition EEL} vedio; rodor 
" LABORATORIES. ECLIPSE MACHINE: Stromberg* carburetors; electric fuel pump; starter drives; cooster brakes. 


RED BANK: dynomotors; inverters; special vacuum tubes. PACIFIC: telemetering; hydraulic ond 


ond smoll engine magnetos; diesel fuel injection; electrical connectors. BENDIX ECLIPSE 
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FASTER MAINTENANCE 
with Bendix ignition analyzer 


Maintenance—The vital matter of fast 
servicing benefits from Bendix in many 
ways. One example is the ignition analyzer, 
utilized as airborne equipment or as a port- 
able ground unit. Installed on the plane, 
this electronic brain spots, during flight, 
defective spark plugs and ignition troubles 
anywhere in the system, and also indicates 
the remaining life in every plug. The 
many other kinds of Bendix testing equip- 
ment in worldwide use are equally notable 
for advanced design and superior efficiency. 

The foregoing can only suggest the hun- 
dreds of products and components built 
by Bendix for the most exacting industry 
of all in its requirements for precision, 
reliability, advanced design and quality. 

These attributes also carry over into the 
scores of products which Bendix builds for 
all major industries. What these products 
are, and hou you can use them to improve 
your present line, create new merchandise 
and cut manufacturing costs is revealed in 
a 40-page booklet "Bendix and Your Busi- 
ness.” This is available, without cost, to all 

interested  execu- 
tives, engineers and 
purchasing agents. 
Write to Bendix 
Aviation Corpora- 
tion, Fisher Bldg., 
Detroit 2, Mich. 
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AVIATION CORPO 
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ENDIX PRODUCTS: automotive brakes; power steering; carburetors; aviation brakes; landing gear; fuel metering. rate BENDIX AVIATION RESEARCH 
CUPSE: broke blocks; brake lining. ECUPSE PIONEER: aviotion instruments and occessories; (iJ) foundry. Fill: weather instruments. 
ictvators; depth recorders. ZEMTH® CARBURETOR: heavy duty and small engine carburetors. SKINNER PURIFIERS: Alters. SCINTILLA MAGNETO: 
ANADA, LTD.—Windsor, Ontario, BENDIX INTERNATIONAL—72 Fifth Ave., New York 11, N. ¥. Cable "Bendixint”” New York. fees. 8, Pato. 

















se me 
Wh 
ere was your Traffic 





q Manager last night?” 


He was at a meeting. 


The kind of meeting that many Traffic groups hold 


in various parts of the country to discuss Traffic problems. 


Chances are he does this often...always on his own time. 


Your Traffic Manager, like hundreds of others, 
attends many important Traffic meetings to dis- 
cuss shipping problems affecting your business. 


Traffic Has Many Functions 


You'll find your Traffic Manager at regional 
and national Traffic conferences . . . and you’ll 
find him contributing his knowledge and expe- 
rience to help formulate policy on national 
transportation and many allied functions from 
damage claims to packaging ... warehousing to 
materials handling. And you'll find, time and 
again, that this extra effort has a favorable 
effect on your profit picture. 


The Hidden Dividend in Traffic 


What about the last conference you had ... the 
one where you discussed ways to increase sales? 
Was your Traffic Department represented? 


Cc 


Chances are it wasn’t. Yet, Traffic might give 
you some interesting ideas about rates, costs 
and shipping methods ... ideas from which sales 
might get an angle on opening up new territories 
in which competition can be met and sales made 
profitably. 


How about lower inventories for Purchasing? 
Faster, lower cost production in the plant? 
Traffic has a vital bearing on all these prob- 
lems. Why not consult your Traffic expert. You 
may find a hidden dividend you didn’t know 
you had. 


The Little Known Group of Men 


We put this story with this series of C & O ads 
because it’s just one more indication of how 
the Traffic Manager works to improve the over- 
all competitive position of his company ... how 
he tries to do more than you ask him to do, 


Chesapeake and Ohio Railway 


The Chesapeake and Ohio Railway, as one of the great carriers of merchandise freight in the 


country, is vitally interested in any plan that will move more goods, more efficiently. That’s 


why we sponsor this series of advertisements about the Traffic Manager and his job. The 


Traffic Man is management’s answer to better and more economical movement of material. 





THE CASE OF 
THE 


Plugged up drains in the large hotel annoyed guests... 


resulted in 


unusually expensive plumbing maintenance. Finally, several cleaners 
were tested. Dearborn No. 7 Cleaner produced immediate and supe- 
rior results. Since then, Dearborn No. 7 Cleaner is used regularly in 
their maintenance program, plumbing expense has been reduced to a 
minimum. No. 7 Cleaner is being used successfully by hotels, office 
buildings, industrial plants, railroads and marine fleets. 


DEARBORN CHEMICAL COMPANY 


Merchandise Mart Plaza . 


Chicago 54, Illinois 
Offices in Principal Cities 


Know Your in Canada, Dearborn Chemical Company, Lid, 2454 Dundas St, W, Toronto 9 


Dearborn 
Engineer 


If you operate an industrial or 
processing plant—a utility or 


pipe line—a railroad or steam- e 


ship line—it is likely that 
Dearborn Cleaner, Water 
Treatment and Rust Preventives 
will help you save money and 
materials. A Dearborn Engineer 
stands ready to consult with you 
on any problem involving rust 
prevention and water treatment. 


8 


‘E 


THE LEADER IN 


WATER TREATMENT AND 
RUST PREVENTIVES 








READERS REPORT 


Hear! Hear! Lear! 


Dear Sir 

I have just 
article Board (| 
Satety on Le l 
his automatic 
July 26th 1Ssue 
142}. 

Thought you 
hearing that the 
page 140 is Thor 
of Slick Airway 
tion to wrestling 
the largest airf 
country, is a vet 

Since 


PUBLIC RELATIONS 
SLICK AIRWAYS, 
BURBANK, CALII 


Dear Sir: 

I have just fir 
derful article abx 
week. The on 


“Who, me?’ 


CHAIRMAN OI} 
LEAR, INCORPORA 
CRAND RAPIDS, M 


Story Byproducts 
Dear Sir 

eee Regarding [ 
ran on our com) 
issue Of BUSINESS 
"52,p104), I do 
tual error. You 
ran at a $500,0¢ 
facts are that sin 
sales have been 
per month 

We have, as 
received a most t ting 
of letters—from 
tential custom<¢ 
people offering us f ints as induce 
ment to move te rea, and a re 
quest from the | ty of Wiscon 
sin that I guest ext winter to 
their Graduate Scl 

Very t 


] 


ii friends, po 


tial suppliers 
] ppiiers, 


f Business 


[. LueLorr 
PRESIDENT 
POWER PRODUCTS 
GRAFTON, WIS 


Eyes on EPON 


Dear Sir: 

In the July 2¢ ssue of BUSI 
NESS WEEK you ra page 62 an 
article “Enamel That Bakes Itself.” 
The article on pas contains the 
following: “Glidden has been buying 
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PASSENGER ELEVATORS °* 
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Everywhere building owners and managers depend on Westinghouse 
Vertical Transportation. e a, Dey Brothers, Syracuse, N. Y.« 
B. Statler Hotel, Washington, D. C. ¢ c. Presbyterian Medical 
Center, N. Y. C.¢ pv. WGN Bidg., Chicago Tribune, Chicago. 
8. Hunting Towers Apts., Alexandria, Va. 


THIS COURSE... 


when, planning {orton Teanapstaton 


Today, more than ever before, planning for the 
future must be the keynote of management thinking. 

And if you face any problems involving vertical 
transportation, follow this course in making your 
plans: Get the facts about the products of several 
elevator manufacturers. When you have the facts, 
you’re able to make comparisons. And once you 
make comparisons, you can be sure your planning 
can proceed with the vertical transportation that 
best serves your building. 

Through the years, Westinghouse engineering ac- 


complishments have stimulated the vertical trans- 
portation industry to work for ever-higher quality 
standards. In every phase of vertical transportation 
—equipment, maintenance, and service— Westing- 
house has set the pace. So, whenever you’re plan- 
ning projects that call for vertical transportation— 
see Westinghouse before you decide! 

For information on how Westinghouse can help 
you plan, write Westinghouse Electric Corporation, 
Elevator Division, Dept. A-1, Jersey City, N. J. 


5-98619 


You CAN BE SURE...1F ITS Westinghouse 


ELECTRIC STAIRWAYS « 


FREIGHT ELEVATORS °« 


MAINTENANCE & SERVICE 





DOW CORNING SILICONE NEWS 


Tall Tale 


They tell of the time it eS 
cats and dogs for a full fortnight 
before the Fourth of July. Made 
Paul Bunyan boil because he'd 
just invented fireworks, and you 
couldn't even fire a flintlock in a 
deluge like that. So he walks to 
where the rain comes down in a 
solid stream. Swam up that stream 
like a salmon ‘til he got to 

the top, and plugged up the 
holes in the clouds. The 
fireworks Paul set off that night 


made the Northern Lights look like 


a firefly’s ghost. 


to Fabulous Fact 


Wecan'tplugtheclouds, but we have 
invented a whole group of silicone 
products to take the wetness out of 
rain :invisible umbrellas to keep your 
clothing dry; invisible rubbers to 
keep your feet dry; invisible rain 
coats to keep brick, concrete block, 
and other masonry buildings dry. 


Take the product we supply to 
the manufacturers of silicone-based, 
water repellent treatments for above- 
grade masonry walls. It keeps rain 
from soaking in and seeping through 
the walls; keeps walls clean and free 
from that ugly white deposit called 
efflorescence. Yet these silicone 
water repellents are completely in- 
visible. They do not fill the pores 
or prevent ‘“‘breathing.’’ They're 
easy and economical to apply; re- 
main effective for years. 


This and many other fabulous facts 
are described in our new publica- 
tion, ““What’s A Silicone?’’ We'll 
be glad to send you a copy. 
Simply address your request to 
Dow Corning Corporation, De- 
partment E-20, Midland, Mich. 


~~ NEW FRONTIER EDITION 


oo A 








DOW CORNING 
CORPORATION 


MIDLAND, MICHIGAN 


ATLANTA + CHICAGO + CLEVELAND - DALLAS - NEW YORK - LOS ANGELES - WASHINGTON, D.C. 
In Canada: Fiberglas Canado Ltd., Toronto « In England: Midland Silicones Ltd., London 
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the epan resins from the paint maker 
who processed Shell raw materials.” 
EPON is a United States registered 
trade mark of this company and is ap- 
plied to resins. We regret your use of 
“epan resins” in this manner and ask 
that the word in the future receive the 
treatment due trade marks 

Very truly yours, 

W. W. YEAGER 

ATTORNEY 
SHELL CHEMICAL CORP 
NEW YORK, N.Y 


® BUSINESS WEEK has made double 
note of this double error 


Off-Street Parking 
Dear Sir: 

The article entitled “Small Cities 
Are Turning Traffic Jams Into Profits” 
in your publication of Mar. 22, 1952 
(page 98), has once again been called 
to our attention. 

We wish to commend you on this 
very fine article and agree that off-street 
parking is the only real solution to a 
very critical traffic situation faced by 
every municipality today 

Actually too little has been said about 
the solution and we were agreeably sur- 
prised to find the number of cities con 
tacting us after publication of your 
article. We have had many requests 
for information of this kind and our 
representatives have requested reprints 
of vour very clear analysis 

Sincerely vours 
Louis W. HEAVNER 
VICE-PRESIDENT 
MAGEE-HALI PARK-O-METER 
OKLAHOMA CITY 2, OKLA 


Idaho IS First 
Dear Sir: 


May we direct your attention to an 
article which appeared in BUSINESS 
WEEK of May 31, 1952 (page 46) en 
titled “Rare Earths Are Moving Into 
Industry.” As mining people—who are 
interested in producing monazite sand 
—we are curious to learn where the 
author procured his information 
May we advise that we never heard of 
monazite sand coming from Texas or 
Colorado and but very little from North 
Carolina—and we might also state that 
at present over 95% of all the monazite 
sand, produced in the U.S.A. comes 
from Idaho. 

Cart Herm 
VICE-PRESIDENT 
K&D MINING CO 
MCCALL, IDAHO 


¢ Omission of Idaho as the major U.S 


producer was purely accidental. It was 
in the original copy but it fell out dur 
ing the editing proces 

The list run in BUSINESS WEEK was 
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Close-up of a Revolution! 


EXIT: Old Fashioned “Punch and Plod’’ Operation 
ENTER: Rhythm-add, the New, Faster Way to Add Figures 


Take a long look at the photograph above. It’s 
unique! Rhythm-add* in action! Rhythm-add, the rev- 
olutionary new technique developed by Monroe that 
enables all operators ... beginner, average, or expert 


...to add faster, more accurately than ever before! 


Business Hails New Method 
250 leading organizations tested Rhythm-add 
under actual working conditions. Results were 
amazing. After only brief instruction, oper- 
ators upped their adding speeds by as much 
as 160%! Many totaled over 100 items 


a minute! New highs in speed were 


ONROE 


CALCULATING, ADDING & ACCOUNTING MACHINES 


MONROE CALCULATING MACHINE COMPANY 
General Offices, Orange, N. J. 


scored with minimum effort, fatigue, and errors! For 
Rhythm-add is basic ... gives the adding machine 
operator the same smooth efficiency the touch system 
gives the typist. And Monroe will teach it without cost 


or obligation! 


Rhythm-add is Ready to Work for You 
This scientific new method can increase figure pro- 
duction, lower your overhead. Mail the coupon for 
our new, illustrated booklet “All Hands Take 
to Rhythm-add.” It’s “must” reading for every 


cost-conscious executive. “Registered Trade Mark 


Monroe Calculating Machine Company 
Publications Dept., Orange, N. J. 

Please mail free booklet on Monroe Rhythm-add. 
Nome 

Company 


Street 


City 





/f you've 


How much of everything do you use? Food, 
clothing, household furnishings—if you’ve got 
it—a truck brought it! 

Trucks carry an astonishing amount of fac- 
tory, farm, store and home items all the way. 
Even when rail, water or air transport is involved 
—somewhere along the line, trucks take over. 


Got it — 
A truck brought it / 


Figures make dull reading. So there’s no need for 
you to remember that trucks carry 75% of all 
the nation’s tonnage or 100% of the milk for 
most of our large cities. Or that 70% of the live- 
stock comes to market by truck. 

The big fact to keep in mind is that America’s 
trucking industry is essential to our way of life. 
Recall that big fact when selfish interests try to 
push through punishing taxes on trucks or cripple 
the industry in other ways. When something 
hurts the trucking industry you feel the pain! 


AMERICAN TRUCKING INDUSTRY 


American Trucking Associations, Washington 6, D. C. 


AMeniCaNn 
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“DEAD STORAGE” AREA AT NIGHT ...... 


—— ee eee 6 SE OEE Oe ee oe 6 ME DE ii 


TRANSFORMED INTO ACTIVE MARSHALLING YARD BY G-E OUTDOOR INDUSTRIAL LIGHTING 


Small investment in G-E lighting 
doubles value of outdoor work areas 


A LIGHT FOR EVERY NEED is available from 
G.E.’s full line, for example: A High efficiency, 
lightweight, easy-to-ins stall area floodlight for 
crossarm mounting, with three beam spreads 
B Heavy-duty, wide variety of mountings and 


beam spreads; C Inexpensive, open floodlight for 


closer-range illumination. 


You can use your plant’s outdoor areas just as efficiently at night as you 
do during the day by adding outdoor lighting. And the cost of this produc- 
tive lighting is insignificant compared to your present investment in outdoor 
work areas. 
SPEED UP MATERIALS HANDLING 

Tighter production schedules, congested plant facilities, and many other 
factors make it necessary for you to handle raw materials, parts, and prod- 
ucts at night. With ’round-the-clock “daytime” provided by G-E outdoor 
lighting, fast, efficient materials handling is made possible, with a minimum 
of mistakes or damage. In the plant pictured you can see how an area, 
almost useless in the dark, became a productive asset. 


PROTECT PERSONNEL, PLANT PROPERTY 
The right outdoor lighting can pay big dividends in preventing accidents, 
pilfering and sabotage. But it is important to get lighting that serves your 
needs best—money spent on inadequate lighting is often wasted. To get 
more information on General Electric’s full line of outdoor lighting for 
industrial plants, write for bulletin GEA-3640, to Section 451-172, General 
Electric Company, Schenectady 5, N. Y. 


OUTDOOR INDUSTRIAL LIGHTING 


GENERAL @@ ELECTRIC 








OMETIMES, IT SEEMS TO Us, the function of the 

Purchasing Department is the most misunder- 
stood in any industrial company. Salesmen, and 
perhaps the public generally, often feel that a 
Purchasing Department is there to drive down prices in a Buyer’s market, 
and to find material at any cost in a Seller’s market. 

Our Purchasing Department has very broad responsibilities, two of which 
are of course to find the materials and supplies we need, and to buy them on 
the most favorable basis obtainable. 

But in either a Buyer's or Seller’s market, our Purchasing Department is 
directed to examine quality first, and price second. Further, if material is 
hard to get and substitutes become the order of the day, purchasing must 
take the responsibility for establishing the fact that the quality of the substitute 
is at least equal to the originally specified material. 

The quality as well as the selling price of the finished product starts with 
sound purchasing. Therefore, we combine headquarter’s staff and local divi- 
sion purchasing to check and cross-check compliance to specification as 
well as price. 

* * . 


SHORT FACTS ABOUT ROCKWELL: All Rockwell salesmen and other traveling 
personnel have been notified to set up their itineraries so that they will be 
home to vote on election day . . . Horace Chrisman, meter development 
engineer in our Pittsburgh Division, recently celebrated his 88th birthday 
and 64 years service with the Comp ible for more than 40 





patented designs, he is on the job every doy. full of new product ideas . 
More than 19,000 Rock well-built Ohmer taximeters of the new epace-coving 
glove compartment type ere now in service in taxicabs around the world, 


in addition to the ds of older Ohmers . . . Among the 
helpful publications of our Delta Power Tool Division is one called the 
“Power Tool Instructor” edited for shop teachers. Shop instructors at every 
educational level can get a free subscription by writing on their school 
or Board of Education letterhead. 





* * 1 


Our Delta Power Too! Division has been guilty of perpetrating an industrial 
revolution. By introducing light-weight, low-cost tools capable of the high 
accuracies needed in mass-production manufacture,Delta has changed plant 
layout, tooling, materials handling and other production concepts. World 
War II helped, for when plants were waiting for large, slowly-built machine 
toois, they turned in the meantime to more quickly produced Delta tools 
and found that these had the stamina and precision for industrial service. 
Now many plants have found savings in doing things like these with Delta tools: 

(1) Move the tool to the work instead of the work to the tool when the job 
is bulky. 

(2) Saving tooling-up time by leaving Delta tools tooled to do specific jobs, 
even though runs are short, for Delta’s low cost permits partial idleness of the 
machine during a work week without killing overhead charges, 


* * * 


Wherever there is a water shortage industry suffers first. In areas of critical 
water supply the order of priority is: domestic use, first; agricultural use (if 
any), second; industrial use, last. That perhaps is as it should be, but most 
water shortages could have been avoided with a little foresight. More water 
falls from the heavens each year than we can possibly use. There is plenty of 
water, unless it is wasted. 

Water waste can be avoided in several ways, but the most quickly effective 
and thoroughly proven deterrent is to meter every water use. Our Water 
Meter Division reports an increasing number of industrial plants are installing 
meters ahead of every water-using department. Just as metering domestic 
services makes the householder water conscious, so “in plant’ metering 
can add up to tremendous savings when department heads are held account- 
able for all the water they use—and waste—-in processing. 


One of a series of informal reports on the operations and growth of the 
ROCKWELL MANUFACTURING COMPANY 
PITTSBURGH 8&8, PA. 
for its customers, suppliers, employees, stockholders and other friends 
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e How Big a Vote ee 

. . can labor leaders deliver? With 
the CIO endorsing Gov Stevenson— 
and the AFL likely t rganized labor’s 
campaign can make all the difference 
in this election. Ce. 





30 


e Why Cast Concrete... 

floors and roofs for buildings 
way up in the air if you can do it on 
the ground? The Air Force has worked 
out a spectacular technique for doing 
it on the ground—and for saving time 
and money. Ps. 5a 


@e When You Sell .. . 


furniture under brand names 
you may be starting a revolution in the 
industry. In any case, the idea is catch 
ing on fast. P. 38 


© How to Make a Buck 

. + « IS a specialized science with taxi 
drivers. In the old days it was a spe- 
cialty that attracted gangsters in New 
York. But now the industry is thriving 
and respectable. P. 66 


e How Can Research... 
help develop f the poorest 
chunks of the United States? The Fed 
eral Reserve Bank of St. Louis has prob 
ably done more than any other bank 
to probe cconomi its region. Here’ 
how it is done P. 146 


e What's - Limit . 

on s¢ aplar Convai 
hes is put in tf wabn cloping 
tools to research tl ind n 
signs, says that scap] hould ma 
land-based models t upcrst 
speeds. 
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Christmas used to take banks for a sleigh ride 


Christmas comes but once a year to most people but with 
a bank offering its depositors a Christmas savings plan it’s a 
year-round business. 

Valuable to a bank as a source of new business, a savings 
plan often was more trouble than it was worth. Clerical and 
accounting costs mounted, customers had to wait in long 
queues for special tellers, tempers were strained on both sides 
of the teller’s wicket. 

Then McBee entered the picture — with pre-punched 
Keysort coupons to be used as deposit slips. 

Today, banks using Keysort need no special tellers, no 
stamp inventory accounting and pasting, no passbook posting. 
There are no waiting line delays for customers, no frayed 
nerves for tellers. Accounting requires merely sorting, count- 
ing and filing the Keysort slips. 

In using Keysort, banks are taking a cue from the record- 


keeping procedures of modern industry. 

For industrial executives everywhere have discovered that 
Keysort cards and machines, applied to such knotty problems 
as production scheduling, payroll and labor costing, provide 
accurate and timely management reports at less cost than 
with any other system. More than 2,000 plants depend upon 
Keysort for their payrolls and labor cost reports! 

Keysort is a punched-card method that requires no special 
personnel, no costly installation. And because the Keysort 
card is retained as the original record, costly copying and 
recopying time is saved — errors in transcription are avoided. 

Just as banks have discovered, there’s probably an important 
records job in your business that Keysort can do better, 
quicker and at lower cost. 

The McBee man near you is trained to tell you frankly 
whether Keysort can do the job. Ask him to drop in. Or write us. 


THE McBEE 
COMPANY 


Sole Manufacturer of Keysort— 
The Marginally Punched Card 
295 Madison Ave., New York 17. 


Offices in principal cities. 
The McBee Company, Limited, 
11 Bermondsey Road, Toronto 13 








MERICAN- Stand 





TWO NEW 
LAVATORY-DRESSING TABLES 


€ : . a example of 
Amenican-Standard 
< Leadership 


@ Of all the interesting innovations 
in today’s homes, apartments and 
hotels, none has caught the public’s 
fancy more than the modern lava- 
tory-dressing table. 

And now, with the introduction 
of the Merrilyn and Highlyn, there 
is even wider choice of American- 
Standard lavatory-dressing table 
units. Combining lavatory, dressing 


table and storage cabinet, they 
bring new beauty and convenience 
to bathrooms, powder rooms and 
bedrooms. 

Each of these ready-built units 
features a large lavatory with deep 
generous soap dishes and 
The roomy wood 


bowl. 
front overflow. 
cabinets with enameled steel counter 
tops and splash backs measure 
only 42 inches long and 2014 inches 
deep. They come in straight front 
and kneehole models, offer conven- 
ient storage for both large and 
small items. 

The Merrilyn lavatory is made 
of genuine vitreous china, while 


American Radiator & Standard Sanitary Corporation, Dept. 
DAA _—Soring home and induaty 








the Highlyn lavatory is enameled 
cast iron. Lavatories are available 
in white and a variety of pop- 
ular American-Standard colors. 
Cabinets may be had in white, blue, 
gray and peach 

If you are a home owner, archi- 
tect or builder—or if you operate 
commercial or residential proper 
ties, you will certainly want to con- 
sider the installation of American- 
Standard dressing tables 
in connection with 
new construction. 
m the complete 


lavatory 
your plans for 
modernization or 
For information 
line, just write to American-Stand- 
ard at the address below. 


BU-82, Pittsburgh 30, Pa. 


A 


P.AAAA 


TOWANANDA IRON 


AMERICAN-STANDARD + AMERICAN BLOWER + CHURCH SEATS + DETROIT LUBRICATOR + KEWANEE BOILERS « ROSS HEATER «+ 
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Home building and home furnishing, in the years ahead, won't be the. 
booming business factor that some people think. 

Builders have had a foretaste of this. Houses have been harder to 
sell (BW-Aug.16’52,p29). But controls will come off mortgage money on 
Oct. 1, and that should boost sales to those who want to buy. 

Longer range, though, the problem is: How many buyers are there? 

oe 

Many optimistic forecasts on home building are based on population 
growth. That’s important, but it isn’t the governing factor. 

In housing, the payoff is the less obvious matter of family formation. 

This is a net figure—new marriages minus households dissolved by 
divorces and deaths. 

Marriages today involve mainly people born in the 1930s. Those 
were the years of record-low birth rates. 

Thus family formation is bound to decline for a few years—even 
though the birth rate may remain very high. 

2 

Population growth creates little need for new houses. 

High birth rates since 1940 don’t sell homes. The oldest among these 
new people won’t be home buyers for some years. 

Low death rates don’t sell homes, either. Most oldsters own their 
homes by now if, indeed, they ever are going to. 

s 

Our postwar housing boom so far has been based on three factors: 

(1) The high rate of family formation. Marriages went up by 30% 
from the thirties to the forties. 

(2) The ‘‘undoubling” after the depression. People who didn’t want to 
live under one roof moved as soon as (a) their finances, and (b) the avail- 
ability of dwelling units made this possible. 


(3) The high birth rate. Births rose by 40% from the thirties to the 
forties. That forced much “‘undoubling.” 
All these by now have lost some force in the housing market. 
* 





























Two basic factors which will continue to create demand for new homes 
are (1) larger family incomes with which to pay for better housing, and (2) 
larger families which require bigger houses. 
These are backed up by abandonment of substandard units and by a 
certain number of houses that either burn down or fall down each year. 
* 











More and more people are taking a sober look at housing prospects. 

Chicago’s Northern Trust Co. recently noted that “we have made some 
headway in reducing the housing shortage” although it also called attention 
to vacancies too few to “’permit free movement.” 

Ben H. Hazen, president of the U. S. Savings & Loan League has warned 
that 1952 may be the last 1-million-unit year for a while. 

And Theodore H. Silbert of Standard Factors Corp. this week forecast 
a declining market for home furnishings and appliances due to fewer mar- 
riages and reduction in home building for several years. 

* 


Less demand for homes in the future should not be allowed to cloud 
the present high rate of activity. 
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The Dept. of Labor estimates last month’s “starts” at 104,000— 
virtually unchanged from the rate of the preceding four months. That brings 
the seven-month total to 670,000, only 11,000 behind a year ago. 

And employment in all types of construction rose in July to about 
2,730,000. That was the best level of the year (some 70,000 above June) 
and compares with the record figure of 2,799,000 last August. 

Housing’s seasonally adjusted annual rate now becomes the new figure 
that you have to watch. 








Mortgage money is tied to this adjusted figure in the tricky decontrol 


_ formula written by Congress late in the session (page 160). 


If you were to take any month from March through July and simply 
multiply by 12, you’d come out with an annual rate topping 1.2-million 
starts. But average out the summer peak with the winter slump and we have 
been running under 1.1-million all summer. 

Congress says that, after three months below the 1.2-million adjusted 
rate, down payments need be no more than 5% of the mortgage. 

When the August figure comes out next month, decontrol can be 
declared for Oct. 1. 


6 

Figures now are available to measure some of the steel strike’s most 
severe effects. 

Steel output. losses came to about 17¥%2-million tons. That’s lower than 
most of the estimates you have been hearing. 

Employment in the steel industry and those most directly affected fell 
only 900,000 up to the middle of July. Moreover, fully half of those found 
employment elsewhere at least temporarily. 

Fully 350,000 drew some unemployment compensation to help make 
up for lost pay (judging from the number added to the rolls by July 19). 

e 

Initial claims for unemployment compensation started falling off 
sharply even before the steel strike ended. The weekly high was 374,000 
new claims early in July; it was down to 266,000 at month-end. 

* 

Improvement in retail and wholesale trade conditions showed up 
employmentwise even while the steel strike was at its worst. These lines 
employed 100,000 more at mid-July than they had a year earlier. 

Strangely enough, one of the cities least subject to the steel strike’s 
direct effects—New York—has been making the poorest showings. 

Gotham stores have run behind a year ago for 18 straight weeks. 
In the week ended Aug. 9, they were down 9% against a nationwide 
gain of 2%. 























= 
Credit the government's stockpilers as much as the return of the gal- 
vanizers for strengthening the zinc market. 








Hardly was the steel strike over when the Washington boys came around 
to see if they could get any zinc at 13Y%2¢ a Ib. The words were no sooner 
out of their mouths than the market was 14¢. 

* 

Oil people are doing their best to keep strike losses from causing any 
fuel shortages this winter. Petroleum output again is nearing last April’s 
peak and Texas’ allowable output in September will be a record. 
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NOW! 3-way action against 


FIGERPRIVY DAMAGE 


to precision steel parts 


GULF NO-RUST 


e displaces fingerprint moisture 
° neutralizes perspiration acid 
» lays down temporary rust preventive film 


Precision metal parts can lose some of their pre- 
cision as a result of an ordinary fingerprint. The 
moisture and acid corrode the polished surface, 
interfere with smooth operation. 

Gulf’s new fingerprint remover eliminates this 
cause of lost accuracy in precision-built mecha- 
nisms. Called Gulf No-Rust F.P.R., it displaces 
fingerprint moisture on metal, neutralizes per- 
spiration acid, and lays down a temporary rust 
preventive film. 

Gulf No-Rust F.P.R. may be applied by dip- 
ping, flooding, or spraying to steel, brass, copper, 


and other metal surfaces. It is readily removed 


with Gulf Stoddard Solvent or similar petroleum 
solvents. 

Gulf No-Rust F.P.R. is one of a complete line 
of Gulf quality rust preventives from which you 
can select the proper protective coatings to meet 
all your requirements. A Gulf Sales Engineer will 
be glad to cooperate with you in the solution of 
your rust and corrosion problems. Write, wire, 


or phone your nearest Gulf office today. 


Gulf Oil Corporation - Gulf Refining Company 


Pittsburgh 30, Pennsylvania 
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Although Corpus Christi lies almost at the tip of Texas, on the 
shore of the salty Gulf of Mexico, Columbia-Southern has brought 
billions of gallons of brine to its plant there, from the great Palan- 
gana salt dome, 60 miles inland. This is less of a paradox than it 
seems, for with the huge quantities of brine involved in the manu- 
facture of chlorine, caustic soda and other alkalies, it is far more 
costly to purify and produce saturated saline solutions from sea water 


on such a scale. 


THE ELECTROLYSIS OF BRINE 
Basis of most chlorine prod theretore 


The brine is transported through a 14’’ pipe line—the nation’s 
longest cast iron line at the time of its construction in 1933. A 
down-hill flow the entire distance, the capacity is over a million 
gallons per day—equivalent to more than 125 tank cars of brine, 


or 30 freight cars handling 2,500,000 pounds of solid salt! 


a large share of the pr 
| . 


co-product 


This is one of numerous unique features of Columbia-Southern’s 
Corpus Christi plant—the pioneer alkali operation in the Southwest, 
and a forerunner of the tremendous chemical expansion in that area. 
Other Columbia-Southern plants serving industry's needs for alkalies 


] r 


1G 
products and rank among tt 


all the world manuta 

c me of the major f 
and related chemicals are located at Lake Charles, Louisiana; vetie onde. ad Géhar athe 
Barberton, Ohio; Natrium, West Virginia; Bartlett, California. chemicals. 


COLUMBIA-SOUTHERN 
CHEMICAL CORPORATION 


SUBSIDIARY QF PITTSBURGH PLATE GLASS COMPANY 


EXECUTIVE OFFICES: FIFTH AVENUE AT BELLEFIELD, PITTSBURGH SODA ASH « CAUSTIC SODA « LIQUID CHLORINE * SODIUM 
13, PENNSYLVANIA DISTRICT OFFICES: BOSTON + CHARLOTTE BICARBONATE « CALCIUM CHLORIDE * MODIFIED SODAS « 
CHICAGO «+ CINCINNATI «© CLEVELAND «+ DALLAS . CAUSTIC POTASH . CHLORINATED BENZENES 
HOUSTON + MINNEAPOLIS «+ NEW ORLEANS «© NEW YORK RUBBER PIGMENTS (Hi-Sil, Silene EF, Calcene TM) ¢ 
PHILADELPHIA ¢ PITTSBURGH « ST. LOUIS * SAN FRANCISCO ug MURIATIC ACID e¢ PERCHLORETHYLENE « PITTCHLOR 
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§ Latest Preceding Year 1946 
Week Week Ago Average 


Business Week Index (above)... . , *230.9 #2288 7 2327 = 173.1 


PRODUCTION 
Steel ingot production (thousands of tons) ’ : 2,007 1,281 
Production of automobiles and trucks , . 442 129,661 62,880 
Engineering const. awards (Eng. News-Rec. 4-week daily av. in thousands) $124,512 $79, s $37,014 $17,083 
Electric power output (millions of kilowatt-hours) 7,627 7,164 4,238 
Crude oil and condensate production (daily av., thousands of bbis.).. oe 6,278 »2 , 6,241 4,751 
Bituminous coal production (daily average, thousands of tons)...... cosccccce 1,600 , , 1,695 1,745 


TRADE 
Carloadings: manufactures, misc., and I.c.l. (daily av., thousands of cars)...... 72 
Carloadings: all other (daily av., thousands of cars) P 58 
Department store sales (change from same week of preceding year)........... +2% 
Business failures (Dun and Bradstreet, number)................ cecesseenee 141 


PRICES 

Spot commodities, daily index (Moody’s Dec. 31, 1931 = 100)..........++- 435.8 438.9 438.8 457.8 

Industrial raw materials, daily index (U.S. BLS, Aug., 1939 = 100)........ eee 268.0 267.2 267.8 304.0 

Domestic farm products, daily index (U.S. BLS, Aug., 1939 = 100).......... 357.1 360.7 355.0 353.3 A 
Finished steel composite (Iron Age, Ib.)............-00seeeeeeeeee cocccen 643769) =684IG = AD 4.13l¢ 2.686¢ 
Scrap steel composite (Iron Age, Tom)... ..cccccccccccevccccsscosce eeeeee $42.00 $42.00 $40.75 $43.00 $20.27 
Copper (electrolytic, Connecticut Valley: Ib.).............++0005 cecccccces  24.500¢ 24.500¢ 24.500¢ 24.500¢  14.045¢ 
Wheat (No. 2, hard and dark hard winter, Kansas City, bu.).........ssee00: $2.32 $2.31 $2.24 $2.33 $1.97 
Cotton, daily price (middling, ten designated markets, Ib.)....... cccccocccecs 39.26¢ 39.64¢ 39.00¢ 34.95¢ 30.56¢ 
EU III, Os 5 0.0 oo 9.354.005 s0.0b05000240006005en4 eeececccces $2.10 $2.10 $2.10 $2.65 $1.51 


FINANCE 
90 stocks, price index (Standard & Poor's) , 202.0 198.5 181.6 135.7 
Medium grade corporate bond yield (Baa issues, Moody’s) . . 3.51% 3.51% 3.50% 3.50% 3.05% 
Prime commercial paper, 4-to-6 months, N. Y. City (prevailing rate) 24-28% 23-28% =24-28% =. 24-28% 3-1% 


BANKING (Millions of dollars) 
Demand deposits adjusted, reporting member banks 51,837 51,864 52,002 49,909 ++45,210 
Total loans and investments, reporting member banks sae 75,586 75,652 76,643 70,305 ++71,147 
Commercial and agricultural loans, reporting member banks........... cence 20,722 20,657 20,637 19,379 +#9,221 
U.S. gov't and guaranteed obligations held, reporting member banks 32,500 32,586 33,402 30,949 ++49,200 
Total federal reserve credit outstanding................0cceeeeeeecees sees 24,553 24,440 24,671 24,360 23,883 


Preceding Year 1946 


MONTHLY FIGURES OF THE WEEK Month | Month y ~ a oa 
Exports (in millions) $1,162 $1,466 $1,297 $811 
Imports (in millions) $860 $835 $930 $412 
Average weekly earnings in manufacturing ; $65.84 $66.98 $64.24 $43.82 


* Preliminary, week ended Aug. 16, + Tentative price. t Revised. 
+¢Estimate (BW —J ul.12’47,p16). 8 Date for "Latest Week’ on each series on request 
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ivE HEARD 
SOME NEWS 


——__ 


Traveling Tommy, connoisseur of Statlers cross the 

1. land, came in the other day and said, “I’ve heard some 
news that’s grand—about a brand-new Statler that’s 
a-building, way out West, where travelers to L. A. will 
find—you really are a guest!” 


you'RE ABSOLUTELY 








2 We beamed and smiled:and said, “Old 


vou're 


friend, 


e absolutely right! The Statler in Los Angeles is sure a 


wondrous sight. A modern dream of a | 


that’s new 


as new can be... plus all of Statler’s good old-fashioned 


hospitality!” 





“Sounds good, but let me ask you this,”” said Tom with 
e worried frown. “Is it, like other Statlers, the top hotel 
in town? Are its beds super-comfortable, eight-hundred 
springs and more? Does each chef bear the title of 


‘good-taste ambassador’? 


4 “With all these modern trimmings w: 
- 


accord 


but, are prices still within the 
friends can afford? And last, but most 
each traveler from afar, is this one in the 


as other Statlers are?” 


ire all in full 
ange your old 
mportant to 


eart of town 








“We've listened to your questions, Tom. To each we 
answer: Yes! Each famous Statler feature is in Los 
Angeles! You'll find the things you’ve always liked, 
and others that are new. So don’t forget you've got a 


date— September, Fifty-two!” 
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The Russians are going to toss a hot new element into the election 
campaign. 

The first full dress Communist Party congress will meet in Moscow 
Oct. 5—and Stalin is sure to make a major world-policy speech (page 143). 
It’ll be strong evidence on the answer to this question: Is the Kremlin 
planning for an early war, for a prolonged cold war, or maybe even for 
a breathing spell? It’s even possible a Korean truce might be announced 
during the Communist get-together. 

Whatever Stalin says, it will provide foreign-policy ammunition for 
campaigners—something besides debating past actions of the Democratic 


administration. 
* 


The military budget for 1954 is shaping up. The Pentagon’s target is 
$50-billion. But the Budget Bureau will try to keep it inside the $47-billion 
appropriation for fiscal 53, the current year. Military spending in 1954 
though may hit $55-billion (page 27). 

Preliminary budget-making breaks down next year’s program this way: 

About $26-billion for procurement—weapons, construction, clothing, 
food, and the thousands of other items. 

An estimated $24-billion for operations—pay and allowances, GI com- 
bat pay, and mustering out benefits. 


Hard goods buying will be heavier for shipbuilding, heavy ammunition, 
construction, guided missiles, somewhat lighter for aircraft, trucks, small 
ammunition, other minor ordnance. Examples: more ships such as another 
flush-deck carrier; new bases in the Pacific like Manus; only about 2,000 
new planes, down about one-third; hardly any automotive equipment. 


Secretary Lovett wants his successor to carry the ball at the Budget 
Bureau. He intends to quit at the end of the year, so feels the new man 
ought not to take over cold. Lovett has Truman’s blessing that Stevenson 
or Eisenhower, whichever wins, can put his Secretary-elect to work early. 


The fight for control of the new Congress is close—as close as is the 
presidential race. Most primaries are over, so the insiders are now figuring 
how the Republicans and Democrats stack up for the November election. 

Republican chances are better in the House than in the Senate. 

Democrats probably can keep control of Congress, even if Stevenson 
just squeaks in over Eisenhower. On paper, it looks as if Ike will need a 
near landslide to win leadership of both houses. 


Here are the political worksheets: The Republicans need to win a net 
of 16 House seats to take over. That won’t be easy, because the GOP 
pickup of 27 in 1950 pretty much hit the saturation point of Republican 
hopes. Examples: Republicans have all but five of Michigan’s Congressmen, 
20 out of 33 in Pennsylvania; all but eight in Illinois; all but two in Indiana. 


oe 
California offers the best chances for GOP pickups. The 1950 census 


gave California seven new seats—and the GOP is stronger than the Demo- 
crats in most of the new districts. Republicans say they’ll get at least four. 


New York is another possibility if Eisenhower can carry that state. 
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WASHINGTON OUTLOOK (Continued) 





WASHINGTON The Democrats now hold a 23-22 edge there, and some of their seats are 
BUREAU shaky. 
AUG. 23, 1952 Michigan gets two new Congressmen—another chance for a GOP 
pickup. 
o 


The Senate fight is an uphill one for the Republicans. The division 
now is 50-46, so the GOP needs to net three for a majority of 49. 

Republican chances lie in five states with six seats at stake—two in 
Connecticut, and one each in Arizona, Maryland, Wyoming, and Michigan. 
Best prospects: defeating Democratic Benton of Connecticut, and Moody of 
Michigan, and winning the Connecticut place vacated when McMahon died. 
O’Mahoney of Wyoming is in trouble, too, opposed by Governor Barrett. 
Less likely are defeats of McFarland in Arizona, and Democratic candidate 
George Mahoney of Maryland, who is running for Sen. O’Conor’s seat. 


Democratic chances are fair to good against these Republicans: Cain 
in Washington, Ecton in Montana, Malone in Nevada, Kem in Missouri, 
Jenner in Indiana. 


Control of Congress is important—but not all-important. Though the 
Democrats have had nominal control—chairmanships of committees, etc.— 
a coalition of Southerners and Republicans has dominated on domestic 
policies; a ccalition of Democrats and Eastern Republicans has called the 
tune on foreign affairs. Whichever side wins in November, this lineup is 
likely to continue. 

+ 


Industry people in controls agency jobs are leaving Washington. There 
is little left but to clean up operations at Defense Production Administra- 
tion and National Production Authority. Career people in NPA will take 
over from businessmen to handle routine until CMP dies Apr. 1. DPA 
will switch over into post-mobilization planning. 

NPA will go back under full control of Commerce Dept. After Jan. 
1, its main function will be to keep in contact with industry, be ready to 
set up controls again if needed. 

” 

New oil exploration in Venezuela is the next step in U.S. trade talks 
with that country. This is the concession we want in return for lowering 
the oil import tax from 21¢ a barrel to 1014¢, and for lifting quotas. This 
agreement is nearly ready for signature. 

Venezuela has good known reserves. Its fields are checker-boarded, 
so it’s probable drillers will strike oil if new drilling is permitted. 

The U.S. has been seeking new concessions for some time. Venezuela 
exports 385,000 barrels a day now; and U.S. wants to increase that source 
to offset unsettled conditions in the Middle East. 


Tax law changes next year are being drafted for Congress. The Joint 
Committee on Internal Revenue Taxation is working over ideas for modify- 
ing excess profits levies, corporate rates, etc. Committee staffers have 
been sending out questionnaires to businessmen, lawyers, and economists, 
asking for suggested technical changes too. 

If you have any ideas—but not just wishes—on taxes, write for a 
questionnaire to fill in. Write to Joint Committee on Internal Revenue 
Taxation, Room 1011, New House Office Bldg., Washington, D. C. 
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The eyes of this Sperry engineer are on 
tomorrow—even while they closely 
observe the performance of aGyropilot* 
flight control system being vibration 
tested at 500 cycles per second on a 
shake table. All Sperry equipments 
are being constantly “tortured” and 
exposed to conditions more rigorous 
than they may undergo even in tomor- 
row’s aircraft. 


In laboratory, test-cell — and its great 
Flight Research Center at MacArthur 
Field, Long Island—Sperry develops 
and improves its aeronautical equip- 
ment — and seeks true answers to the 
flight control problems of the future. 


SOO 


shakes 


rel =) ame -{-Lete] ale, 


Today, because of this research back- 
ground, modern Sperry flight controls 
are successfully flying jets, airliners, 
executive craft, helicopters, lighter- 
than-air ships and guided missiles. 


For these widely diversified aircraft, 
the Sperry automatic pilot provides 


GYROSCOPE COMPANY 


AR eee 


GREAT NECK, NEW YORK «+ CLEVELAND 


* NEW ORLEANS + BROOKLYN 


consistently smooth, precise automatic 
flight under all flight conditions. 


Many other answers will come—as they 
have for 40 years—from Sperry’s pio- 
neering leadership, skill, experience 
and tomorrow-mindedness in develop- 
ing automatic flight controls. 


*r. mM. REG. U.S. PAT. OFF. 


LOS ANGELES - SAN FRANCISCO + SEATTLE 


IN CANADA + SPERRY GYROSCOPE COMPANY OF CANADA LIMITED, MONTREAL, QUEBEC 





New G-E Rapid Start lamp needs 
0 starter, cuts maintenance 


This is good... 


IN THE NEW RAPID START lamp circuit G-E has been 
able to eliminate the starter required in standard lamps to 
pre-heat the cathode. For that reason, maintenance is even 
easier, more economical than before. 


This new General Electric Rapid Start lamp was made 
possible by two G-E developments: an improved triple-coil 
cathode that replaces the double coil in standard fluores- 
cent lamps, and a Rapid Start ballast. Together, they give 


is better... 


General Electric Rapid Start lamps alm: 
and smooth, simple operation. 


t instant starting 


G-E Rapid Start fluorescent lamps ar 
available. Many leading fluorescent lightir 
facturers are incorporating the new lamps 


pidly becoming 
hixture manu- 
ind ballasts in 
their latest equipment. These two newest evelopments of 
G-E research are another reason why you 
best value from General Electric fluorescent 


can expect the 
lamps. 


You can put your confidence in— 


GENERAL @@ ELECTRIC 
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Early this year 
the Military 
expected to spend 


$52 


2. $48 


But delays will 
limit spending 
and contiact 
letting. 





The New Pattern of Military Spending 


Military expenditures per year, billions of dollars - ( $ ) 


1 3, Spending rises ing 55 


1954 instead of 
holding 
as planned. $ 53 


It won't 
start down 
until... 


eeeeeee 





4. 

«++ In 1955 
spending 
dropsto $49 


but not 
down to $46 


as originally 
scheduled 
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Priming the Pump a Year Longer 


cember, 1952. Under the new plan, 
spending won't approach the high point 
until late in 1953. And there'll be a 
greater spending total—partly the result 
of plans for a bigger military force than 


“Stretchout” is Washington gob- 
bledegook for taking two years to do 
what you could do in one if you 
really wanted to. It has hit the nation’s 
defense program again. 

This time the stretchout is not a 
sweeping reshuffling of all contracts. 
It amounts merely to an adjustment of 
production schedules. But—unless some 
new threat develops out of the person- 
nel shifts now going on in Russia (page 
143)—it will have important conse- 
quences for business, on two counts: 

¢ Industry can now figure on a 
spending prop under the economy run- 
ning on through late 1953 and 1954. 

e Industry won’t have to face the 
materials and labor squeeze that would 
have resulted from an attempt by the 
military to make up: their steel-strike 
production losses all in one year. 

e Three Plans—The new stretchout 
brings to three the number of over-all 


production plans that the U.S. has 
worked out since the start of the 
Korean war. 

The first called for spending to reach 
a peak level of $83-billion in the 12 
months from July, 1952 to July, 1953. 
After that, there was to be a fast slide 
to an annual outlay of $20-billion to 
$25-billion. 

The second—the stretchout of last 
December—slashed the peak to $53-bil- 
lion and pushed it back a year later, 
to 1953-1954. Over the following two 
years, this would have tapered off to a 
level of about $40-billion. 

The third plan, the one _ being 
worked out now, postpones the spend- 
ing peak again. Although the Decem- 
ber stretchout called for the very high- 
est point of the peak to come in 1953- 
1954, it would have brought spending 
close to the top planned rate near the 
end of the present calendar year—De- 


was figured on last December. (The 
oal is now 3.7-million men in uni- 
orm in 1956, instead of the previous 
target of 3.5-million.) 

¢ Why?—The latest adjustment of the 
arms program is largely a result of a 
rejiggering of spending and production 
targets—for the sake of realism. For one 
reason and another, we weren't going to 
hit the old goals, anyhow. 

Here’s why—according to defense ex- 
perts—a new stretchout has been or- 
dered. 

(1) The steel strike really hurt de- 
fense production, though not nearly so 
much as the Pentagon would have you 
believe. Before the strike was over, 
some high military sources were claim- 
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ing arms output had been knocked off 
chedule by as much as 30%. Calmer 
heads now say production will be off 
ome 10% to 20%. 

2) As usual, the old production 
schedules proved over-optimistic. This 
was partly because such schedules are 
et high, on the time-honored theory 
that the carrot should always be held 
i few inches beyond the bunny’s nose. 
Chen, too, the military is seldom able— 
hort of war—to do anything as fast as 
nyone else. 
threw an_ additional 
monkeywrench into the creaking mili- 
tar procurement machinery with its 
election-year talk of drastic economy. 
took seriously the threat 
of a $46-billion-a-year ceiling on mili- 
tary spending, particularly after such a 
measure passed the House. The Senate 
finally abandoned the proposed ceiling. 
But by then, the services’ procurement 
ficers had stopped pushing out new 
ontracts until they could see whether 
r not they'd get money enough to pay 
for them 
¢ Size of Loss—All these factors add up 
to a loss of about $4-billion of military 
originally planned for the 
car ending next June 30 

It will take a year and more to catch 
up. Aircraft engines and other long 
lead-time equipment that couldn’t be 
produced in June and July for lack of 
teel can’t be built in August and Sep- 
mber. The plants turning them out 
re working three shifts a dav. It will 
take extra davs’ work over a year to 18 
months to make up the loss. 

Some losses will be made up more 
quickly, of course. Ammunition is a 
good example. We can step up output 
of most types of ammunition any time 
ve want to put the steel and manpower 
into it. And that’s just what we are 
doing now. 

* Opponents—Like the first stretchout, 
the new one has opposition in some 
mobilization circles. Mainly, it’s the 
civilians this time who are clamoring 
for more arms production, though not 
for all-out-war level. This group says 
we should set new short-range goals and 
get at them quickly, within a year or so. 

I'he armed forces feel we are advanc- 
ing as rapidly as possible. If we go 
much faster in producing some weap- 
ms, we'll either get more of them than 
ve really want or we'll have to termi- 
nate contracts to avoid doing so. 

Take one of our jet bombers, for 
example. The manufacturer has ad- 
vised the Air Force that, for compara- 
tively little more money invested in 
idditional facilities, he can quadruple 
his output. But the Air Force already 
has a better bomber on the drawing 
boards. So it will keep the manufac- 
turer on his present schedule—until it 
is ready to give him the plans for the 
new bomber. 


> ¢ Ongress 


The services 


pending 


; 
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JOHN SMALL’S NEW POWERS ARE 


Putting Sense in Arms Buying 


Ever since World War II, Congress 
has been trying to make more sense out 
of our first big permanent peacetime 
military establishment. 

In 1947, the three military services 
were unified, 

Now, faced by huge Korea spending, 
Congress has told the military to clean 
up buying practices, or else. Before Con- 
gress shut up shop last session, men like 
North Carolina’s Herbert Bonner and 
Louisiana’s F. Edward Hebert were 
ready to set up a fourth Service of Sup- 
ply, alongside Air Force, Army, and 
Navy. 

Sen. Joseph O’Mahoney (D. Wyo.) 
successfully sponsored an amendment 
to the 1953 military appropriations act 
requiring Defense Secretary Robert 
Lovett to eliminate duplication of sup- 
ply activities. It also threw cold water 
on Air Force hopes of setting up its own 
supply service for common-use items. 
e Stronger—Pentagon __ reaction 
quick Fearing a civilian buying boss, 
the brass decided to brace the under 
pinnings of the Munitions Board—De 
fense Dept.’s board of directors for pur- 
chasing and production. The board got 
a new charter; and its chairman, John 


was 


Then 
of lax pro 


D. Small, got some OWETS 


Lovett ordered a tig 
curement activities 

Now the Munitio1 
under the theory of 
activity for progres 
chairman John C. H ton 
for a review of all act 
search projects are 
Personnel is being pruned up to 20%. 

Under the new sett the board will 
try to be what it wa oned for: the 
Defense Dept.’s index of what support 
the country can provi he military in 
material, technical sk transportation, 
and industrial product In addition 
it will be watchdog 3.5-million 
transactions, great and into which 
the Defense Dept. ent ic] 
e Enforcement—Small gets virtually full 
iuthority to enfor ird decisions 
The services can app¢ Lovett, but 
there’s little chanc« ippeals_ will 
be encouraged. Previ the chairman 
could only recommend. But the biggest 
change in procedure me Sept. 8 
when Lovett new military 
supply regulations. H« re some high 
lights: 

e Redeterminati 


rd is acting 
not mistake 
utive vice 
has called 
Us less re 
ibandoned. 


1} 
il 


1 VCar 


issuc 


ind renegotia- 
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tion will be tightened up in negotiated 
contracts. Price redeterminations will be 
downward only. 

¢ Procurement of items by one 
service for the use of all three will be 
expanded still further. 

¢ Each service will be allowed use 
of commercial-type facilities like ware- 
houses and laundries which are held by 
another service. New facilities of this 
type cannot be built without permission 
of the Defense Dept. 

e Procurement officers must use 
commercial specifications and standards 
except when these are impracticable or 
uneconomical. 

e The services may not set up new 
supply services or expand existing ones 
after Sept. 8, regardless of prior agree- 
ments. 

¢ Machine tools and production 
equipment now in reserve or on order 
must be used before more can be or- 
dered. 

¢ Government expansion or pro- 
duction facilities will be discouraged, 
private financing encouraged. 


Steel Buyers Get Tab 


Steel buvers got the bill this week 
for the record-breaking wage scttlement 
that ended the nation’s longest steel 
strike three and a half weeks ago. At 
midweek, mills began submitting the 
first complete bills they have rendered 
since the strike ended. 

Between the settlement date and the 
time the Office of Price Stabilization 
issued its formal price order, mills 
cither didn’t render bills, or billed at 
pre-settlement with the proviso that 
charges could be adjusted later to the 
OPS figures. 

Here are some selected prices, tabu- 
lated from a list now offered by U.S. 
Steel: 

(All prices given : 


subject to extras 
producers will be at 


» per ton, in carload lots, 
leduction. Prices by other 
these levels.) 

Old New 
Product (tons) Price Price 
Forging blooms, billets, slabs $66 
Forging blooms, billets, slabs 

(alloy) <<. 
Concrete 

(new) eeee 
Standard structural shapes.... 
Plates soe 
Standard T-rails No. 1... 
Hot-rolled strip és 
Hot-rolled sheets 

(18 ga. plus) 
Cold-rolled sheets 

(commer. qual.).. 
Galvanized sheets 


reinforcing bars 


VNVAVN 
ChNawe 


“I 
tw 


oo 
N 


96 

r approx. 118 approx 
Barbed wire ‘ approx. 141 approx 
Merchant wire, annealed..... 114 
Merchant wire, galvanized 
Buttweld black pipe, plain ends 

(prices per base | ee 
Electrolytic tin plate 

(0.25 Ib.) % écee 
Hot-dipped tin plate (1.25 Ib.) 
Black plate soa 


10x) 


These prices were arrived at by calcu- 
lating average increase to yield $5.20 
per ton for carbon steel products. But 
the actual inereases are scattered all 
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over the lot, because of the variations in 
man-hours per ton for different prod- 
ucts. All prices, of course, are F.O.B. 
mill. 

The $5.20 figure itself was curious}; 
fabricated. Price Stablizer Ellis Arnall 
contributed $2.84 of it, reluctantly, 
under the terms of the Capehart 
amendment. Then, with Arnall dissent 
ing bitterly, Defense Mobilizer John 
Steelman tacked on the remaining 
$2.36. 


In applying its formula to specific 
products, OPS used the manhours 
needed to produce a ton of the prod- 
uct. When that was less than the in- 
dustry’s rule-of-thumb figures—20 man- 
hours per carbon product ton -the price 
boost was correspondingly below $5.20. 

Stainless steel, mechanical and pres- 
sure tubing, and certain alloys received 
flat percentage increases ranging from 
3% to 6%, including a 4.7% boost for 
stainless. 


... Skins Through a 73-ft. Bridge 


Its 20,000-ton capacity makes the 
brand new John G. Munson the larg- 
est self-unloading limestone carrier on 
the Great Lakes and the largest ship 


ever built in Wisconsin. Among_ its 
impressive statistics is a 72-ft. beam. 
That’s a lot of beam, especially when 
the Munson had to squeeze through a 
bridge gap only 73 ft. to get from its 


berth at Manitowoc onto the lake pre- 
paratory to its trial run. The ship made 
it, too; didn’t even scrape with its 6-in. 
clearance on cach side. 

The upper picture shows the Munson 
at its dock. Above its bow is the bridge, 
whose draw is on the left side. Easy 
does it, as the tug (lower picture) tows 
the big ship into the gap. 
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MEANY “We couldn’t have written a better Taft-Hartley 


plank [in Democratic platform) if they had let us.’ 


GOMPERS “Any man who believes he has labor’s vote in 


his pocket is a fool.” 


Putting All of Labor's Political 


without cultivating labor leaders; their York on Sept. 15 | 
and Stevenson ha t 
invitations to sp 


Samucl Gompers, founder of the 


American lederation of Labor, once — gestures to leaders become fewer. On 


wr. 


aE i a 


enied point-blank that there’s any the other hand, the Democrats have 


uch thing as a labor vote. 

Any man who says he has labor’s 
ote in his pocket is a liar,” said Gom- 
pers, “and any man who believes he 
has labor’s vote in his pocket is a 
fool.” 

Yet Gompers’ AFL is on the verge 
f endorsing a candidate for President 
{ the United States for the second 
time in its tradition-bound 66-vear his- 
tory. The previous departure from cus- 
tom was in 1924, when the federation 
came out for Robert M. LaFollette, Sr., 
Progressive-Socialist candidate from 
Wisconsin. 
¢ A Labor Bloc?—There’s debate on 
what a union endorsement is worth. 
[Ihe astute labor leader today has 
learned that it’s wiser to play down the 
political unity of labor. He doesn’t 
want his enemies picturing him as a po- 
litical boss and pinning Gompers’ defi- 
nition on him. 

Yet the CIO has never been cov 
ibout political activity. It has al- 
ready endorsed the Stevenson-Sparkman 
ticket, and that was neither a surprise 
nor a departure 

The two major political parties also 
look differently at the value of a labor 
endorsement. 

The Republicans apparently believe 
they can reach the union members 
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courted labor leaders increasing}, 

hat doesn’t mean the Democrats 
necessarily are convinced the leader can 
influence big blocs of votes. It does 
mean they are interested in the financial 
weight he carries. In the current cam 
paign, for cxample, AFL is trving to 
raise $750,000 in voluntarv contribu- 
tions; CIO is shooting for $500,000 or 
so. 
¢ Tradition—AF'L’s hesitation about a 
presidential endorsement isn’t based on 
doubt about how much such an en- 
dorsement is worth, or how far it in- 
fluences the votes of union members. 
It’s based on dictates of tradition 

Since Gompcrs’ time, the AFL view 
has been that endorsing the heads of a 
national ticket amounts to endorsing 
a political partv—and AFL is supposed 
to be nonpartisan. Until this vear, AFI 
even held its annual convention after 
the clection in presidential years, in 
October in all other vears 
e Next Move—Now the odds are that 
AIL will endorse a presidential ticket 
—and that the nod will go to Stevenson- 
Sparkman. Following CIO’s similar 
action, that would put all the eggs of 
American labor leadership into onc 
basket 

AFL’s decision will come at the an- 
nual convention that opens in New 


weck of the conve 
will inevitably be 
endorsement by AF 
he endorsem 
went through wit 
tion. The All 
reported on the 
Stevenson at its At 
Action then was 
from a couple of 
ternal problems t 
¢ Taft-Hartley— Ih 


for AF'L’s unwonted 


ship: the ‘Taft-Hart 
even though the 
the first time vote 
ing T-H (page 
parent rank-and-fil 
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“With your help [addressing CIO delegates in the White House rose 


garden] . . 


really tipped during the party conven- 
tions in Chicago last month. 

¢ Meany’s Stand—George Meany, AFL 
secretary-treasurer (picture), had been 
cool to the Administration since the 
latter days of Franklin D. Roosevelt, 
and he has been one of the leaders most 
concerned with shying away from a 
party label. But he turned up at At- 
lantic City as a leading advocate of an 
AFL endorsement for Stevenson. 

For one thing, he liked the Demo- 
cratic platform. “We couldn’t have 
written a better Taft-Hartley plank our- 
selves if they had let us,” he said. 

More than that, though, he was im- 
pressed by the contrast in the recep- 
tions he got from the two parties. The 
Republicans, he said, delegated a_plat- 
form subcommittee to meet him in a 
small room and received the AFL pro- 
posals without a word of comment. The 
Democrats turned out the full plat- 
form committee; turned the chair over 
to an AFL member of the committee, 
William A. Lee, president of the Chi- 
cago Federation of Labor; and discussed 
Meany’s ideas with enthusiasm. 

e Strong Lineup—Whatever the rea 
son, Meany and an impressive lineup 
of union executives are pushing en- 
dorsement of Stevenson. Among the 
others are William Green, president of 
AFL; George Harrison of the railway 
clerks, James Caesar Petrillo of the 
musicians’ union, and David Dubinsky 
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+ we are going to do exactly again what we did in 1948.” 


IBEggs in One Basket 


of the ladies’ garment workers’ union. 

These leaders recognize the practical 
reasons for the old tradition of not go- 
ing on a limb for any candidate: AFL 
seeks favors from men in both parties. 
If it endorses a losing candidate it 
will have at once demonstrated its im- 
potence and slammed the White House 
door in its own face. 

Besides, AIL leaders gag at the 
thought of playing second-fiddle to 
CIO, which has already endorsed 
Stevenson. 
¢ Mind-Changers—For all the reluc- 
tance in high places, though, a Steven- 
son endorsement next month is vir- 
tually sure unless: 

e AFL leaders become convinced 
that Eisenhower has a better than even 
chance of winning. 

¢ Eisenhower himself offers more 
of a labor plank than the Republican 
platform does. 

eA minority of the executive 
council threatens to do battle on the 
convention floor. The leadership thinks 
public fights are in bad taste, especially 
ones it can’t win handily. 

If an endorsement comes, it will 
probably be pinpointed as approval of 
candidates and platform, not necessarily 
of a party as a whole. This would leave 
the door open to state and local union 
bodies to endorse such candidates of 
the other party as they choose in state 
and local contests. 


No Tariff Hike... 


. .. on watches, Truman 
has decided. Swiss applaud 
his action as a generous boost 
to free world trade. 


Last week, President Truman said: 
“If we put new tariff barriers against 
Swiss watches, we would . . . be striking 
a heavy blow at our whole effort to in- 
crease international trade and permit 
friendly nations to pay their own way 
in the world.” 

With these words, the President 
turned down a recommendation of 
the U.S. Tariff Commission that im- 
port duties on Swiss watch parts be 
boosted 50%. This marks the second 
time ‘Truman has reversed the com- 
mission. The first came four weeks ago 
when he squashed a recommended hike 
on garlic tariffs (BW —Jul.26°52,p121). 
Earlier than that, in June, the same low- 
tariff thinking had shown up when 
the commission itself threw out Harley- 
Davidson Motor Co.’s request for a 
boost on motorcycle duties (BW —Jun. 
21°52,p30). 
¢ World Aspect—These recent deci- 
sions have steadied U.S. tariff policy, 
at least for the present. Though the, 
have raised a how] from some domes- 
tic manufacturers, the decisions should 
allay the fears of foreign businessmen— 
who keep a nervous watch on the shifts 
of U.S. policy toward and away from 
the direction of free world trade. 

Indeed, the government and _ press 
of Switzerland were loud with praise 
of Truman and the U.S. last week. 
Said the Journal de Geneve: “. . . the 
decision . . . has tremendous impor- 
tance in reaffirming the confidence be- 
tween [the U.S.] and the free countries 
of Europe.” 
¢ Case History—Truman’s decision 
grew out of a petition by Elgin National 
Watch Co., Hamilton Watch Co., and 
Waltham Watch Co. They had asked 
for relief under the 1951 Trade Agree- 
ments Extension Act’s “escape clause,” 
which lets U.S. manufacturers take 
their troubles to the ‘Tariff Com- 
mission whenever imports “cause or 
threaten serious injury.” 

The American watchmakers said they 
were being strangled by the growing 
number of imported Swiss movements 
—$75-million worth last year. 

The argument sounded good to 
the Tariff Commission, which recom- 
mended a tariff hike. The President, 
however, isn’t bound by the com- 
mission’s recommendations. Truman 
turned the plea down. He said that in 
spite of foreign competition, U.S. 
watch output has nearly doubled in the 
last 12 years. 
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CONTROL PANEL regulates pressure on 
hydraulic lifts as slabs are hoisted into place. 
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tO cas 


1 At ground level, concrete roof and floors 
are built, steel framework is erected. 


RE am 


Hydraulic lifts on 





columns connect 


with steel collars sunk in concrete. 


How to Keep Your Feet 


The Air Force, which has spent a 
lot of time and money getting men 
and machines off the ground, is now 
concentrating on getting construction 
down to earth. Its new barracks at 
Lockbourne Air Base near Columbus, 
Ohio, is being built from the roof down, 
reversing the time-honored practice of 
building from the ground up. 

This unorthodox procedure isn’t as 
topsy-turvy as it sounds. The Army 


Corps of Engineers, which is in charge 


of the construction, thinks the new 
approach is way ahead of ordinary con- 
struction in both time and money. 

¢ Last Things First—The trick is to 
avoid the whole business of pouring 
roof and upper floor slabs way up in 
the air where you have to use scaffolds 
and elaborately braced forms. Instead, 
after the contractors had poured the 
first floor slab, they poured the second 
floor right on top of it. Then they 
poured the third floor on top of that 
and the roof on top of the whole sand- 
wich—all at ground level. 

The final step was to hoist the roof 
and upper floors into place with hy- 
draulic lift mechanisms. 

This “‘lift-slab” method of construc- 
tion is the brainchild of Philip Youtz, 
an architect of Yorktown Heights, 
N. Y., and Tom Slick, wealthy San 
Antonio, Tex., oi] man. Four years 
ago the men pooled their ideas and 
patents, and dumped the project on 
the Institute of Inventive Research, a 
nonprofit research organization Slick 
established several vears ago. 

e The Winner—Last fall, James I. 
Barnes Construction Co., a nationwide 
organization with its Midwest head- 
quarters in Springfield, Ohio, got in- 
terested in the method. So when U.S. 
Army Engineers at Huntington, W. Va., 
advertised for bids on new dormitories 


to be built at Lockb« 
mitted an alternat 
company’s own d 
that of the engin 
When the bid 
engineer J. O. ¢ 
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$229,000 lower th 
petitor. Barnes’ bid 
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3 Two threaded steel rods dropping down from the hydraulic 
jacks do the actual lifting. It takes an average of about a day 


and a half to lift the roof slab—which weighs around 500 tons— 
from the ground all the way to the top, a distance of 30 ft. 


on the Ground and Build a Roof 


place. An individual hydraulic ram 
atop each steel column did that job. 
The jacks used have a lifting capacity 
of 50 tons each and a 3-in. stroke (so 
they can lift a slab 3 in. at a time). 
Two steel lifting rods were hooked 
onto each of the steel collars embedded 
in the slabs} Flexible tubes carrying 
the hydraulic fluid connected each jack 
with a central control panel on the top 
slab. Subcontractor Lift-Slab, Inc., of 
San Antonio, lifted the slabs at an 
average rate of 3 ft. to 5 ft. an hour 
it takes an average of about a day and 
a half to lift the dormitory roof slabs 


to their positions 30 ft. above ground. 
e Advantages—One of the major ad- 
vantages of this method lies in the fact 
that all structural work on the slabs is 
done at ground level. It climinates the 
need of cestly conveyor equipment to 
haul the concrete to the second and 
third floor levels. There’s also a tre- 
mendous saving in concrete form costs, 
since the top of one slab serves as the 
form for the bottom of the next slab. 

Another substantial saving is in the 
handling of reinforcing steel, which 
in this system is all placed and tied in 
slab forms at ground level. Lift-Slab fig- 


mi A PT 
pes Bn mee Oe 


4 All three slabs—roof, third, and second floors—have been 
hoisted into place and welded to the steel columns. 
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ures that savings in handling costs range 
up to $16 a ton of reinforcing steel. 

Another saving, of course, is in time. 
The lift-slab method will save the Army 
four months’ construction time. That's 
partly because construction itself is 
faster, and partly because there’s little 
time lost on account of bad weathei, 
since workers are under cover from the 
time the roof slab goes up. 

Of course, the method has limita- 
tions. The architecture must be of a 
type adaptable to flat-slab construction. 
If wouldn’t be practical for building a 
church or a movie theater. 


now on the work will go very fast, since the workmen will be 
under cover and bad weather won’t cause any delays. 
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How to Flush 63-Million Voters 


American Heritage Foundation, with other nonpartisan 
groups, is running a nationwide get-out-the-vote campaign. 


In 1880, according to the American 
Heritage Foundation, 78.4% of eligible 
U.S. voters trudged to the polls and 
marked down their presidential choices. 
In 1948, only 51% did so. Taking it 
for granted that this situation can 
stand improvement, AHF—together 
with at least 50 other civic, fraternal, 
and business organizations—has set up 
what it calls the National Nonpar- 
tisan Register and Vote Campaign. 
This week, with registration day just 
around the corner in some states, AHF 
began shifting its campaign into high 
gear. 
¢ Business Helps—The core of this 
campaign is a program whereby radio 
and television stations, publications, 
and companies in all fields of business 
are being asked to sponsor advertise- 
ments, or allot advertising space or 
time, to further the get-out-and-vote 
cause. (AHF has designed the ads, 
supplies free mats.) A company’s re- 
ward for helping out—aside from the 


satisfaction inherent in doing so—will 
be the public goodwill it builds up dur- 
ing the campaign. 

Many outfits have already signed on. 
Here are some of them: 

¢ Continental Baking Co., maker 
of Wonder Bread, is going to nudge its 
customers with special promotional 
bands around each loaf of bread. 

¢ Metropolitan Life Insurance Co. 
plans to devote much of its September 
magazine and radio advertising schedule 
to the campaign. 

¢ Bristol Myers Co.’s newspaper 
comic-section ads will carry the theme. 
Example: A man gets up on election 
morning feeling out of sorts, takes 
BM’s Sal Hepatica so he can go out 
and vote. 

e EF. I. du Pont de Nemours & Co. 
will devote at least one of its Cavalcade 
of America radio programs to drama- 
tizing the need for a big vote. 

e The Pitch—Aided by the Advertising 
Council (public service outfit supported 


by advertisers, agencies, and advertis- 
ing media), AHF has carefully planned 
the campaign, outlined the psychologi 
cal pitch in advance so that sponsoring 
companies and media won't be working 
at Cross-purposes. 

This year, as AHF plans it, get-out- 
and-vote promotion will take a positive 
rather than a negative approach. In 
past years, such promotion has tried to 
shame the citizen into voting by accus 
ing him of everything from laziness to 
criminal negligence 

“Leading psycholog 
opinion consultants,” says AHF, “are 
convinced this negative attack has ; 
tually made the situation 
has made the citizen think 
as an unpleasant cho 

This vear’s ads, by contr 
the citizen to the polls by convincing 
him that, although he may not have 
realized it before, he |} 1 burning de- 
sire to vote. 
¢ The Targets—AHI”’ 
be aimed at three main groups 
doubters—people who think 
a waste of time; (2) the 
people who have come of age or be- 
come U.S. citizen 1948; and 
(3) women—who trail far behind men 


in percentage of eligibles voting. 


ind_ public 
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A Second Look at Postwar Investment Shows... 


Since 1945 industry has spent this much on plant and equipment 


Nonmanufacturing total 
Mining 
Railroads 


(All figures rounded in billions) 


1947 
$11.9 


1948 
$12.9 


Transportation other than railroads 


Communications 
Public Utilities 
Trade 


All other (includes service, construction, and 


finance) 
* Business Week Estimate 


Data: Securities & Exchange Commission—Commerce Dept., Bureau of Internal Revenue 


1952 

195) quarter) 
$15.2 $11.1 
0.7 
1.1 
11 

er 
3.1 


1949 
$12.1 


1950 
$13.1 


4.2 


...Unexpected Highs in Nonmanufacturing 


The government’s figure experts have 
come up with some much more solid 
information on investment in plant and 
equipment bv the nonmanufacturing 
industries (table). The result is a picture 
that can be compared with similar 
figures that the Securities & Exchange 
Commission and the Dept. of Com- 
merce have compiled for the manufac- 
turing industries (BW—Jun.21’52,p34). 

For the most of the industries in the 
new compilation, the new measurement 
of their investment spending shows that 


34 


expansion was greater than anybody 
realized. For instance, previous figures 
on spending for total plant and equip- 
ment by these industries totaled $12.1- 
billion for 1951. The new figure is 
$15.2-billion, about 25% higher. 

According to SEC and Commerce, 
the new figures are more accurate be- 
cause they’re based on bigger and better 
samples than they have heretofore been 
able to use. 

The new report points up the tre- 
mendous expansion of the U.S. eco- 


nomic system during the postwar years— 
in both manufacturing and nonmanu- 
facturing industries. About $85-billion 
was added to plant and equipment of 
the nonmanufacturing industries since 
World War II. You can’t tell exactly 
what that did to unincorporated com- 
panies, but according to Lawrence 
Bridge of Commerce and Vito Natrella 
of SEC, about 30% of the corporate 
owned nonmanufacturing fixed , capital 
was less than six years old at the end of 
1951. 


BUSINESS WEEK © Aug. 23, 1952 





Sinclir growth sparks hunt 


for dmded crude oil production 


When oil for America’s lamps 
was extracted from whale blubber, 
first you had to find the whale. 
Today, when America’s thirst for gasoline 
and other petroleum products 
is well-nigh insatiable, the first problem 
is to find crude oil. 


To help satisfy this demand, 
Sinclair is expending hundreds of millions 
of dollars in a comprehensive program 
to increase its crude oil production and 


SINCLAIR OIL CORPORATION «+ 600 


Seismograph crew blasts a hole 
into the desert in search for oil. 


to accumulate sufficient reserves 
to supply future requirements. 


The Company's program to meet 
the demands of its expanding markets 
is another assurance of 
Sinclair's continued progress. And 
another reason why 
Sinclair is . . . a great name in oil. 


FIFTH AVENUE «© NEW YORK 20, N. Y. 





Putting the 


Remember how it tickles as good 
as it tastes? 

Spinning that delectable, gossa- 
mer, spun-sugar puff of pink cotton 
candy, however, requires a high de- 
gree of carefully controlled heat. 

That is why the candy-making 
machine manufacturer, The Electric 
Candy Floss Machine Company, 
Nashville, Tenn., uses Ward Leonard 
VITROHM 13-inch plate rheostats to 


, in Pink Cotton Candy! 


control the temperature of the mix- 
ing bath. 

The stability of vrrrouM rheostats 
can always be counted upon when 
temperature control is critical. 

Whether you make candy ma- 
chines or battleships or any of thou- 
sands of other things, Ward Leon- 
ard’s Engineering Department can 
help by recommending the correct 
control for each specific need. 





Headlines of 1905 


SPECTACULAR LIGHTING AND ELECTRIC 
CONTROLS FOR NEW HIPPODROME 
BUILT BY H. WARD LEONARD 


When the Hippodrome, s 
venture of Thompson and Dundee of 
Coney Island fame, opened in New 
York, on the east side of Sixth Avenue 
between 43rd and 44th Streets, in 1905, 
it created a sensation. 

At that time the “‘Largest Theatre 
in the World,” it had an immense stage 
and a huge tank of water in front of 
and under the stage for presenting elab- 
orate spectacles. 


tacular 


WARD LEONARD 
ELECTRIC COMPANY 


The intricate lighting system and 
driving control for the stage machinery 
was designed and built by H. Ward 
Leonard. 

Today, Ward Leonard still stands 
first in successful engineering of electric 


a 
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The factory that generations of Amen 
can breakfasters know best is soon to 
close: the Niagara Falls plant that’s pic 
tured on the Shredded Wheat box. Na 
tional Biscuit Co. is lidating oper 
ations in a new build 
* 
All sailings of the n 
Flandre have been eled through 
November so 
pletely overhauled. [1 sister ship's 
maiden voyage on Oct has been can 
imilar faults. 


French linet 


machin in be com 


celed pending remed\ 
3 
Cortisone prices dr d 40 thi 
week. Merck & Ci Cortone), 
and Schering Corp. (Cortogen) led in 
the cuts, made possible by synthesizing 
processes and exp n of ypacity 
BW—Jun.14'52,p28). Merck said the 
price is now less than of its initial 
cost three years ago 
a 
Water-conscious Arizona (BW —Aug 
16°52,p78) asked the Supreme Court 
to scttle once and for all how much 
Colorado River water Arizona and Cali 
fornia can draw. 
. 
Iron ore carrydown Great Lakes 
ships last week hit a rd 3,280,094 
tons, breaking a record that had stood 
since the week ended Aug. 23, 1943 
* 
Chrysler is field-testing an air condi 
tioning system for automobiles. Gen 
eral Motors has alread 
conditioners as optional equipment on 
1953 Oldsmobiles and Cadillacs (BW 
Jul.19°52,p32). 


innounced air 


* 
The Memphis plan of f transit rides 
for evening shoppers (BW —Apr.26’52 
p82) is spreading. In Minneapolis and 
Wichita, transit lin tarted hauling 
riders free to the downtown shopping 
district on Thursdays between 7 and 
9 p.m... . Boston is trying to work out 
a wav of rebating far on Saturday 
momings to customers of downtown 
department stores 

* 
Ford Foundation gained $200-million 
of asscts—on paper—when appraisers of 
Clara Bryant Ford’s estate priced her 
Ford Motor Co. class A stock at $200 
a share. The foundation’s more than 
3-million shares had previously been 
valued at $135 a shar 

* 
President Truman’s turndown of a 
higher tariff on Sw vatches (page 
31) saves Marvland tobacco farmers 
from retaliation. Switzerland buvs onc 
sixth of Marvland’s 33-million Ib. to 
40-million Ib. tobacco crop, and one 
third of its cash value 
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-»- for the plant that wants immediate help 
to bring down unit costs 


News about nuts and bolts 


Ofttimes, there’s a mighty inter- 
esting story behind even the most 
“common” product. Take nuts and 
bolts, for example. Not too long 
ago many types of stainless fasteners 
couldn't be made commercially 
because all chrome-nickel stainless 
steels work-hardened too rapidly 
Then AcEeService was called in. 
Result: Carpenter Stainless No. 10 
... providing a slow enough rate of 
work-hardening to make possible 
economical output of even the most 
difficult stainless fasteners. Ask for 
complete data. 


Here's a challenging idea in applying 
specialty steels to lower unit costs through 
easier fabrication and longer product life. 
Carpenter Application Engineering Service 
works like this: It starts with the belief 
that steel performance on almost every 
application can be improved, provided 
somebody applies enough imagination 
and skill to the problem. 

That's why, when you open the door to 
A-E-Service, the Carpenter man digs deeper 
for facts on each job... studies previous 


records ... “‘lives’’ with your application 
until production is raised and unit 
costs lowered. 


And in the process AeE-Service brings to 
your planning group the fresh, new think- 
ing of mill laboratory specialists and field 
engineers. This is the team responsible 
for many metallurgical “‘firsts’’ that have 
enabled Carpenter customers to profit 
from almost unheard-of, cost-saving 
methods. This is AeE*Service. It’s yours 
at no extra cost when you call Carpenter. 


( arpenter 


Application Engineering Service 


THE CARPENTER STEEL 


keeps you ahead of competition 


COMPANY « READING, PA, 


Pioneers in improved Tool, Alloy and Stainless Steels through continuing research 
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IN NEWSPAPER ADS and... 


IN STORE DISPLAY SIGNS, like this one at Bloomingdale’s in New York City 


Furniture Selling Shifts to Brand Names 


The past five years have brought a big change. One 
important reason: growth of modern styles. 


Che trademark in the newspaper ad 
bove and the plaque on the depart- 
ment store wall are signs of the times 
They tell the customer who made the 
furniture the would like to sell 


lurniture has joined the great American 


store 


game of selling by brand name 
¢ Five Big Years—Brand selling in the 
furniture business is no overmght de 

Such companies as Pull 
man and Karpen pioneered it decades 
igo. Krochler Mfg. Co., today the No 
| furniture maker (excluding such bed 
manufacturers as and 
Englander), started to advertise back in 
1914. But the big push has come in 
the last 10 vears, the biggest growth of 
ill in the last five vears. And 
hkely that the trend will eventualls 
bring about shifts in furniture 
marketing 

It's significant 
crops up in all price lines—from 
Krochler, in the mass-market level, 
clear up through the quality lines such 
as Baker Furniture, Inc., and Widdi- 
comb Furniture Co 
¢ Far to Go—When vou look at the 
whole furniture industry, however, vou 
see that brand selling is still just a 
child 

Mengel 


velopment 


ding Simmons 


it scems 


some 


selling 


that brand 


Co., in Louisville, doubts 


38 


that one company out of three does any 
consumer advertising According to 
Leading National Advertisers, only 15 
furniture makers—out of a_ total of 
3,500 than $100,000 
in consumer publications 
the grand total 


som spent mor 
to advertise 
in 1951. For 
came to $8.7 
Even this, twice the 
number of firms that spent over $100, 
000 in 1947, and twice the dollar 
amount of advertising 
¢ Small Businesses—Th« 
question Why don’t 


these 1S, 
million 


however, was 


inevitable 
Irises more com 
panics advertise? 

The 3,500 figure itself is a pretty 
good answer, one that tells a lot about 
the structure of the furniture industry 
For the most part, it’s an industry of 
small manufacturers (BW—Aug.2 
44). The great bulk (60 of furniture 
and bedding shipments in 1949 came 
from companies that shipped less than 
$200,000 worth. On that kind of bud 
get there’s not much room for adver 
tising money 

It’s an industry that grew up in scat 
tered arcas, wherever the manufacturers 
could find the right kind of wood. 
Furniture is cumbersome and expensive 
to ship long distances, so the markets 
tended to be 


"52,p 


local, too lo go far 


field, a manufactur 
up branch factories ¢ 
dealers were willing t 
And at the start 
any brand name wit 
The manufacturer 
and often 
product 
that the retailer 
scratch it out, sin 
wanted the product 
with his store, and n 


did, put 
But he c 
idustrioush 
nerchant 
identified 
manu 
facture 
e Brand Lure—Nevert t lut 
of national market Som 
furniture makers, wat vhat food 
tobacco, automobil indus 
trics were doing with decided 
thev had been missing t good a bet 
Hauling 
trucks began to 
Finally, some 
could devel ic if the 
of prod 


costs were down as 


com ider use 
compan in to real 
ize they 
could develop in ind 
uct bevond anvthing the f ture busi 
ness had known befor 
hus, Frank 
vice-president of Bal 
decided to quit “mal 
lot.” It would 
lines, 
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what's the bright idea? 


gant bck 


Take a million tiny glass beads, mix well with 
traffic paint... result: brighter highway guide- 
lines of greatly increased night visibility that 
wear better and last longer. But that’s only 
one of the many applications of glass contrib- 
uting to your driving safety. There are sealed- 
beam headlights, shatterproof-glass windows, 
glare-reducing windshields, and glass-reflector 


signs that caution you at danger points. 


One of America’s earliest producers of 


chemicals used in the manufacture of glass, 


MATHIESON CHEMICAL CORPORATION . 


Mathieson has been closely associated with 
the industry for 60 years. Today, from a wide 
variety of chemicals serving many vital indus- 
tries, Mathieson supplies glass manufacturers 
with such essential raw materials as soda ash 


and nitrate of soda. 


A reliable source of chemicals is always im- 
portant. If your production requires basic or- 
ganic or inorganic chemicals, you may be able 
to buy to better advantage by consulting with 


us now. 


7 


BALTIMORE 3, MARYLAND 
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. . . Which name gets the 
play: the manufacturer's or 


WisMlbt 


dust and 
fume 
raeyibaae)| 


the toolhouse cf management 


Guards profits 
Protects capital investments 
Improves employee and public relations 


Your costly investments in equipment, methods and labor cannot produce 
the profits desired if men and machines are hampered by dust. 


Management men who are concerned over shrinking profits have found 
the Dustube Collector is a “toolhouse” that makes all other tools more 
efficient. It removes the shackles from production and enables men and 
machines to produce at top efficiency. Equipment maintenance is reduced. 
Employee and public relations are improved. And very often, sizeable 
profits can be salvaged from the materials recovered. 

The Dustube increases profits because its simplicity of design reduces the 
high operating and maintenance costs 
methods. 


often encountered with other 
It traps dust with virtually 100% efficiency, and collected 
material can be reprocessed without further operations. 


Make Dustube your “toolhouse” and save money as these firms have: 


Socony Paint Products Co.—""The Dustube has made our 
operations so much healthier and cleaner that it is indis- 
pensable from the standpoint of 
ditions.” 


improved working con- 


ym Worthington Pump Co.—"“Our Dustubes are the best in- 
vestment we have ever made. Their efficiéncy and cost- 
saving performance return direct cash savings which will 
pay us a profit for many years to come.” 


Send today for this 
new Brochure: “In- 
dustry Relies 
Dustube For 
ficient Dust 

Fume Control” 


The Oliver Corporation—-“Dustubes are the most trouble- 
free units in our whole plant.” 


American 
WHEELABRATOR & EQUIPMENT CORP. 


461 S$. Byrkit St., Mishawaka Ind. COLLECTORS 
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America’s Most oo Buildings are Mirrored Here! 


New S-X with exclusive Silicone combination containing Hycon 
hailed the top water repellent in the country... 
the most widely used and accepted for all masonry! 


Invisible Raincoat—Completely 
invisible S*X makes exterior ma- 
sonry lastingly water repellent 
even under the most rigorous cli- 
matic conditions! Regardless of 
temperature, climate or season, 
just one application of S*X makes 
masonry immediately water re- 
pellent! 


Stops Hurricane Rains—Walls of one masonry block build- 
ing leaked during heavy rains. After S*X was applied, there 
was a two day downpour with winds over 100 mph. The 
building stayed bone dry inside! 


Repels Water for Years—S*X was tested on 21 types of 
masonry. Today, after the equivalent of over 10 years expo- 
sure to weather, the masonry still looks the same—and still 
repels water! 


Revolutionary Principle—Insures clean appearance of your 


buildings by shedding dirt and grime as well! Not just a sur- 
face film. S*X penetrates deeply, makes the masonry itself 
water repellent. 


Controls Efflorescence—Ideal for masonry of new buildings, 
for appearance—and lasting weather tightness. Controls 
those unsightly white deposits. Practical in price, too. 


Sonneborn Research—For almost a half century, Sonneborn 
research has worked hand in hand with Architects, Builders 
and Waterproofing Contractors everywhere. This unique 
background of practical research coupled with continuous 
original research resulted in the presentation of S*X as the 
top water repellent technology has ever developed! Its uni- 
versal acceptance and demand lends further proof to Sonne- 
born’s undisputed leadership in the entire waterproofing field! 


FREE 
Everyone concerned with masonry construc- 
tion should know the facts on S* X.Write on 
your letterhead for a generous sample and 
literature now! 


oie Connebornesseec— 


Building Products Division: L. SONNEBORN SONS, INC., 80 Eighth Avenue, New York 11, N. Y. 


MAKERS OF LAPIDOLITH CONCRETE HARDENER e¢ 


SURE RUST PREVENTION PAINT * 


HYDROCIDE WATERPROOFINGS 
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OTHER 
MEAD BOARD PRODUCTS 


wade aeme fer © pet- similar attention-gett Designer 
ented MEAD Board prod- ) . } . " 
wc, meaning “tout, Can DOOR CLOSURES Me obb idvertis o the trade 
officiont economicnhorap Large sheets of heavy caliber (.175) himself, but he writ ls for stores 

chestnut board cut to fit freight car to use, even puts Cobb salesmen 
doors ‘ 


BaLteraP is kraft-lined chestnut board creased into the stores to h ell. 
to the dimensions of the bale it is to wrap. It is By now it has 1 d the point 
edged with a burlap strip to which burlap end where more and mor ers are pick 


pieces may be sewed, completing the protection ing up the — - vier, director 
Ge bake. of sales at Widdic vs, for ex 


ample, that he doesn’t believe Widdi 
Here are some of the great advantages of CLOTH WinDING BOARD comb has an outlet that doesn’t 


Ba.eraP: Shortens baling time, saving both power Very light, strong chestnut board on promote the Widdicomb name 


and labor; provides stout protection from out- elail cain, eas shipping eulene e Attitude of Stores—Some of the 


side damage of any kind; is water-resistant; to minimum leading department and specialty stores 
provides excellent surface for stenciling trade- advertise their furnit brands. Many 
mark, other data; makes a neat, tight package; of them, though, feel ne d for this 
creates a good impression. If you are not yet They declare that the store’s nam 
acquainted with this patented Mead product meant something to the customer long 
designed to give full protection at low cost, a the manufacturer “— heard of 
send for free samples and more details. poxe-pax® Besides, one such retailer feels, a store 


doesn’t get enough better treatment 
A scuff-resistant chestnut board with f , } > } 
upturned front edge that allows lift- rom a supplier to v nt pushing Nis 
TO FABRICATORS truck forks to get under load. Expend- wares 
able, it eliminates need for wood .. : 
Mead Board Sales, Inc., makes no boxes or car- pallets in many cases, Ihe smaller stor however, go for 


tons, but supplies MEAD Chestnut Boord for fabri- the manufacturer’s promotion whole 
cation into a great variety of finished products. | ted] I} ee ] t 
it is made from a mixture of chestnut and other acartedly acy Welcom , : —— 
hardwood fibers that produces board of unmatched have a name to advertise Thev like 
strength, rigidity and hardness. Though most of the the sales aids, and they particularly lik« 
output is laminated in various plies, it can be had in what the manufactur national ad 
combination with other materials, upon specifica- od | , 1 sal 
tion, to meet special needs. Your inquiry is invited. ve rtising does to their local sales 

¢ Trend?—Has the brand name cm 


: phasis, then, shifted the channels of 

: distribution? The answer seems to be: 
MEAD BOARD SALES, Inc. ' < , a little, not very much. It has made 
$367 Medi Reed, Ciacanati 9, Obie : : manufacturers careful ’ picking their 
outlets—but most of the top-quality 


] 























Mead Board is sold direct by 





NEWARK 2, N.J. CHICAGO 6, ILL. j 1T'/) 
786 Broad Street 205 W. Wacker Drive , A “as companies have alwavs been choosy 
LYNCHBURG, VA. = } “Selling our furniture is like selling 





42 BUSINESS WEEK © Aug. 23, 1952 








a few words about alloy steels... 


te 


— Vee 


@ If your production is suffering because of 
defense allocations and shortages of the alloy 
steels you've been accustomed to use, suggest 
to your production heads and metallurgists that 
they consider shifting to Republic alternate 
alloys or boron type alloys. 


Alloy steels made with boron are not new—and, 
best of all, because there are no restrictions on 
boron, they are readily available. Republic has 
been producing boron steels commercially for 
more than 10 years...in that time has made more 
tons of boron steels for const-rctional purposes 
than any other alloy producer. Which means that 
we have solved more problems of shifting to 
boron alloys, have assembled more knowledge 
about the boron grades than any other producer. 


Our 3-Dimension Metallurgical Service can work 
with your metallurgists and production men to 
Switch your products to alternate alloys or boron 


ye 


3-DIMENSION 
Metallurgical Service 














I 
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and where you can use Boron Steels, we can help you 


steels quickly and with the fewest headaches. 
A Republic Field Metallurgist analyzes your 
products and present production set-up right in 
your plant. Then he goes over your case with the 
other two members of the 3-Dimension team... 
the Republic Mill and Laboratory Metallurgists. 


The result? If the parts you are now making 
from alloy steels are more adaptable to boron 
steels, expert answers and recommendations will 
speed you into boron-grade production promptly. 


Boron steels aren’t always the answer, may not 
solve every problem—your Republic Field Metal- 
lurgist will give you honest advice, backed by 
Republic 3-Dimension Metallurgical Service. 


REPUBLIC STEEL CORPORATION 


Alloy Steel Division + Massillon, Ohie 
GENERAL OFFICES a CLEVELAND 1, OHIO 
Export Department: Chrysler Building, New York 17, N. Y. 


Other Republic Products include Carbon and Stainless Steels—Sheets, Strip, Plates, Pipe, Bars, Wire, Pig Iron, Bolts and Nuts, Tubing 





Template shows 
sizes and shapes 
of laminations 
produced in this 
operation 


This Clearing press in the new multi-million dollar 
“dream plant” of Lincoln Electric Company at 
Cleveland is producing laminations at 150 strokes 
per minute, with automatic feed and scrap cutting. 
Perhaps no manufacturer is better known than 
Lincoln Electric for its unremitting attention to 
costs, coupled with a famed incentive system that 
gives its workers an average yearly wage exceeding 
$7,000. Only the most efficient equipment can win 
a place in such a plant. It’s no coincidence that 
Clearing presses are commonly found in plants 
that are setting new standards for industry. 
Clearing presses have been setting new 

standards on their own—new conceptions of 
speed, of accuracy, of die life. It will pay you 

to check with Clearing engineers for a forward- 
looking answer to your press problems. 


CLEARING MACHINE CORPORATION 
6499 WEST OSTH STREET * CHICAGO 38, ILLINOIS 
HAMILTON DIVISION, HAMILTON, OHIO 


BIEARING PRESSES 


THE WAY TO EFFICIENT MASS PRODUCTION 
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“Putting 


.. . is often the first construction move on a turn- 
key job by Chemical Plants Division. Your project 
pays off in profits sooner when Chemical Plants 
Division handles it from plans to production. This 
start-to-finish supervision includes the services of engi- 
neers expert in equipment procurement, construction, 
and operations. A turnkey contract with Chemical 
Plants Division assures you over-all coordination and 
undivided responsibility on your job... both cal- 
culated to expedite completion of the project and 
achieve early payout. Whether your future construc- 
tion plans involve several thousand or several mil- 
lion dollars, we’d be glad to discuss them with you. 


BLAW-KNOX CONSTRUCTION COMPANY 





CHEMICAL PLANTS DIVISION 


930 DUQUESNE WAY, PITTSBURGH 22, PA. 
Tulsa 1, New York 17, Philadelphia 3, Chicago 1, Birmingham 3, Washington S, D. C., San Francisce 5 
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SPONSOR of a Little League team, like this sporting goods dealer, pays the league : , 5 
about $250 the first year, gets (1) public goodwill, and (2) a lot of fun. Their man’s out at first... . 








em = e Dials 


Little L 
One Sunday aft th im 
mer of 193 ! med 
Carl Stotz was to 

m his back vard 

with two nephew 

pied, he had 

ize the neighb 


46 BUSINESS WEEK © Aug. 23, 1952 














My batter’s hit... 


. 
. - 
_ ‘ 
) ’ 


é WA HS 
> A 


ere y 


te, , ent ee 


<a aS ~~ 


[aes. a be i 





Zall Draws Kids and Sponsors Alike 


full-fledged league—uniforms, umpires, 


and all? 


Stotz buttonholed some neighbors, 
rounded up a few business outfits as 


sponsors. They bought uniforms at 


chain store, fixed up a playing field, 
organized the kids into three teams, and 
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started them playing. That—though 


nobody knew it at the time—was the 


beginning of Little League baseball. 
Chis week, as the 7th Little League 
World Series opens in Williamsport, 
Stotz’s setup looks altogether different. 
It's now backed nationally by U.S 


Rubber Co. and locally by almost as 


many sponsors as there are teams. ‘The 
organization has 1,788 leagues and 7 
562 teams. It covers 44 states, Canada, 
the Canal Zone, Hawaii, Puerto Rico, 
Cuba, and Alaska. Little Leagues played 


7,000 games a week last year over a 
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TUBE REDUCING CORPORATION * W 
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By switching from cold drawn 
tube stock to accurately sized 
Rockrite Tubing, one manufac- 
turer saved 1000 man-hours per 
year... reduced machining of 
parts by 65%. 


THE REASON? All boring and reaming 
operations were eliminated. Only simple 
honing and cut-off were needed to produce 
finished parts from compression-formed, 
precision Rockrite Tubing. 

Yes, there’s an “efficiency expert” built 
right into Rockrite Tubing because it is 
sized to closer tolerances by a distinctively 
different process. In ring-shaped and cylin- 
drical parts, for example, you get 50% more 
finished parts per pound, double the output 
of parts from automatic screw machines, 
lower total cost per part. 

Write for Bulletin R2. It tells why you can 
bank on Rockrite Tubing to make important 
production economies. 


) ROCKRITE® 
TUBING 


¢ 


ALLINGTON, NEW JERSEY 





“ .. between 20% and 25% 
of the sponsors are business 
outfits...” 


LITTLE LEAGUE starts on p. 46 


10-week season. With an average of 
300 spectators at h game, season 
attendance is estimated at roughly 20 
million. (Major league attendance last 
year was 16-million.) Teams are spon 
sored by such big-time outfits as Mon- 
santo Chemical Co., General Electric 
Co., Timken Roller Bearing Co 

e The Setup—The Little League organ- 
ization is on a ba of local, rather 
than central, control. The central of 
fice at Williamsport (Little League 
Baseball, Inc.—a few full-time officials 
and helpers headed by Stotz as com 
missioner) acts more as a watchdog than 
as a management group. Independent 
local committees  s« ip their own 
leagues, run their own games, arrange 
their own financing. Their reports to 
the central office are kept at a mini 
mum. The rules they are governed by 
are relatively few and easy-going. 

In brief, here’s | the setup works: 
Citizens of Podunk decide they'd like 
to organize their kids into a Little 
League. They set off part of the high 
school playground as a ball park, talk 
some local merchants and a nearby in- 
dustrial plant into putting up money 
for equipment and other expenses. 
They round up enough kids for a league 
(preferably four teams), arrange for 
coaches, managers, umpires, publicity 
agents, and the like 

Then, when their league is ready to 
roll, they apply to Williamsport for a 
franchise. If Williamsport likes the local 
details—the financing arrangements, the 
type of sponsor, the playing field 
Podunk gets its franchise. The league 
goes ahead with its game schedule. If 
one of its teams is good enough, it may 
get to play in a state or area tourna 
ment, or in the Little League World 
Series at Williamsport 
¢ Sponsors—The usual practice is for a 
local committee to get one sponsor for 
each team in its league. These sponsors 
can be city departments (fire, police, 
and the like), fraternal groups such as 
the Elks or Knights of Columbus, 
newspapers, labor uniot or business 
concerns. Between 2 ind 25% of 
the sponsors now ticd up with the 
Little League are | vess. outfits 
ranging in size from merchants to 
nationally known turers 

Williamsport r ls that local 
committees make a pav $250 
during the first year of ponsorship, 
less in the followings ‘ In return, 
the sponsor is allow t it his com 
pany name on the t iniform. This 
gets him the goodwil f the boys, the 
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HOW A PLANT AWAITING NEW MACHINERY 
USES SUNTAC TO MAINTAIN EFFICIENCY 


NO MORE MANUFACTURING DELAYS. The manufacturer 
of these bearings usys heavy-duty presses to blank out parts. The 
problem of press bearing failures due to inadequate oil, has been 


eliminated by changing to Suntac. 


“¥ 


e 


CLEAN FLOOR, CLEAN MACHINE. Adhesiveness prevents 
Suntac Oil from squeezing out of the bearings. Before Suntac was 
used, floors had to be cleaned constantly to keep them from becoming 


slippery and dangerous. 


A large ball-bearing manufacturer is using old heavy- 
duty presses for which replacements have long been 
on order. In the past, these presses frequently had 
to be shut down because of overheated bearings. The 
average life of bearings was only eight months, 
because the oil in use would not stay in, and each 
failure took the press out of production for a month 
or more. Many different oils were tried in an effort 
to remedy the situation. But none proved adequate 
for the job, and it was becoming increasingly difficult 
to maintain production schedules. 

Finally the company called in a Sun representa- 
tive for consultation and changed to a Suntac Oil 
at his suggestion. The adhesiveness of Suntac has 
prevented its squeezing out and has kept the bearings 
running cool. The presses have operated without a 
bearing failure ever since the adoption of this “Job 
Proved” lubricant. 

Having trouble keeping old equipment on the job 
while waiting for new? If so, send in this coupon. 


SUN OIL COMPANY, Dept. BW-8, Philadelphia 3, Pa. 


We are having bearing failures possibly caused by faulty 
lubrication. 

Please have a Sun representative call. 

Send me vour booklet “Suntac Oil Case Histories.” 





Send me your technical bulletin “Lubrication of Indus- 


trial Machinery.” 


Name. 





Title. 








Company 





Street 








TECHNICAL ASSISTANCE AVAILABLE. Sun’s engineers 
are at your service for consultation on lubrication matters. It 
will pay you to utilize the broad experience they have gained in 
solving a wide variety of problems in many different industries, 


SUN INDUSTRIAL PRODUCTS 


SUN OIL COMPANY, PHILADELPHIA 3, PA + SUN OIL COMPANY, LTD., TORONTO AND MONTREAL 





Every day is washday here 


AT ONE OF THE LAST stops in production, Federal Ball Bearings 
are scrubbed cleaner than a boy’s face on Sunday morning. 

And to reach this stage, the bearings have had to pass countless 
exacting tests. 

But, come “washday, they are first placed in a specially-designed 
washer. Swirling suds wash away grit and dust. Next stop is to 
blow the bearing clean by liquid pressure. Then, they’re washed 
again—several times if needed. Only spotlessly-clean bearings move 
on for protective lubrication and packaging. And, of course, this 
is just one of the many reasons why you can be sure of top-notch 
performance from every Federal Ball Bearing. 

THE FEDERAL BEARINGS 


C@., 28. 


Poughkeepsie, New York 


’ 


‘.. . officials predict there 
will be over 20,000 teams in 








| Brederal pase beanies 


One of America’s Leading Ball Bearing Manufacturers 





4a 


a few years . 


LITTLE LEAGUE starts on p. 46 


boys’ parents, and 
spectators. If his t 
series, he gets nati 
¢ Big Backer—In 
sponsors, there 
sponsor U.S. R 
pany puts out 
for the Little Le 
moncy pays for t 
and feeding the eight t 
to Williamsport ec\ 
series; it also take 
of Stotz and his fell 
ous other expense 
U.S. Rubber’s t 
Little Leagues a tr 
1946, there were 
entire setup—all 
vania. The follow 
to U.S. Rubber 
finance a world 
ban, assistant adv 
the promotional p< 
idea and handed h 
From then on, Litt 
grew by leaps and 
with 1947, the nur 
year jumped like tl 
1.327: 3.333: 7.562. I 
cials predict that 
will be over 20 
leagues) in the U.S 
¢ Rulebook—Thous 
a seat on the Wil 
directors, it exer 
Little League operat 
because of a steadf 
tral constitution—a 
commercialization 
Naturally, Stotz f 
ought to get somctl 
the money it hand 
“There is no object 
“to naming a team 
of a sponsor.” In 
tire league has been 
outfit, there’s no 
that Icague after tl 
“we would prefer t 
called ‘the Homeville W 
League’ or some sin 
Right there is 
commercialization 
would consider it t 
the rules go on 
Little League had f 
the Smith’s Dept. St 
Smith’s Dept. St 
Smith’s Dept. St 
Smith’s Dept. Stor 
tion of this kind wot 
conclusively that sometl 
interest in youth h 
sponsor.” 


} 


} 


in Stotz’ 


sue baseball 
Starting 

f teams each 
416: 867: 
League offi 
vears there 
m 5.000 


S. Rubber has 
rt board of 
ntrol over 
That’s parth 
n the cen 


anning Over 


company 
return for 
t 1 team 
the rules sav 
the busine Ss 
vhere an en 
ored bv onc 
n to naming 
nsor—though 
league be 
t End Littl 
bith 
Stotz think 
stop “We 
xploitation,” 
Homevill 


known as 


Yankee the 


Sox, the 

and 
1s Ac 
tablish rather 
ng other than 
nfluenced the 


BUSINESS WEEK © Aug. 23, 1952 





they re our specialties 


give them exira spec 


4 ial care 
ana we 


Sa 


eee 


I, your requirements call for any of the | j 
products shown here, you'll find it to . 
your advantage to get in touch with us. 
Each of these products is a 
specialty with us, which means that 
every order, large or small, receives 
our careful, individualized super- 
vision—painstaking attention in every 
processing detail from start to finish. 
We would welcome an opportunity 
to show you how our specialized 
facilities can supply you with steel 
and steel products that are tailored 
to meet your most exacting specifica- 
tions. For additional information 
write to Claymont Steel Products 
Department, Wickwire Spencer 


Steel Division, Claymont, Del. 


THE COLORADO FUEL AND IRON CORPORATION—Denver, Colorado 

THE CALIFORNIA WIRE CLOTH CORPORATION—Ookland, California 

WICKWIRE SPENCER STEEL DIVISION—Atlanta * Boston © Buffalo 
Chicago * Detroit * New York * Philedelphia 


PRODUCTS 
Bie (Fl) 
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Portable grinders “ 
add capacity to your 
present machine tools 


F YOU are cost minded — and who 

isn't these days — you'll want this 
remarkable Dumore Tool Post Grind- 
er. You can mount it on any standard 
machine tool, such as a turret lathe... 
and machine and finish grind the piece 
without changing setup — or switch- 
ing the job to another machine. And 
— you can grind to .0001” accuracy. 


Think of the potential it offers for 
reducing labor and handling costs... 
increasing machine capacity . . . im- 
proving the quality of your product! 


Dumore Tool Post Grinders often 
pay for themselves on the first job... 
and keep right on working and saving 
through years of trouble-free service. 


Your industrial distributor will 
gladly demonstrate the quality line of 
Dumore precision Tool Post Grinders. 
See him today, or write the Dumore 


Company. 
The 


,, 


y “You owe \ 
Company 
1331 Seventeenth St. 
Racine, Wisconsin 


Too! Post Grinders @ Flexible 
Shoft Tools © Hand Grinders @ 
High-Speed Drilling Equipment 
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...In Farm Implement Field 


In the past decade, the farm imple 
ment business, a hayseed 
has grown to a very slick chick. 

Che swank shop above belongs to 
Crose & Curran, dealers for Dearborn 
Motors Co. The $285,000 dealership 
opened—with appropriate three-day fes 
tivitics—in Tulsa, Okla., last week. It’s 
typical of the kind of store that is 
springing up under the aegis of all the 
big companies 
¢ Panzer Farm—The Census of Busi- 
ness shows graphically what farm mech- 
anization has done to this business: 

¢ The number of farm equipment 
dealers grew nearly 68% between 1939 
and 194S8—from 10,500 to 17,615. 
That’s one of the biggest percentage 


one-time 


gains the 
the number of stor 


census 


retailing declined 
¢ Retail 
have grown much 
creased from $44-mill 
in the same period—5 
ahead of the mere 
retail sales. 
e As a result, a 
shot up from rough 
to about $135.000 
Since 1948 the tr 
up. Government figui 
vet available, but estimat 
vear dealers sold a total 
¢ Durable Setup—You 
that the old 


sales [ 
h f 


horse inh 
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Sharon ‘430’ is not a newcomer to the stainless 
family — quite the reverse. It is the granddaddy 
Th / t h of successful stainless types. It antedates the 
ere S more Oo t e chromium-nickel stainless steels by many years. It 
is a thoroughly tested steel with volumes of 
successful applications. 
M Automobile manufacturers have long used this 
Sharon 430 Stainless material for complicated beading poet trim where 
both the fabrication ond end use have put it 
to critical tests. Hospital equip t, appli 
Steel Stor than utensils, jewelry, hardware have all been 
y made from Sharon ‘430’ successfully. Absorption 
towers, used in the manufacture of nitric acid, 
built of ‘430’ more than a quarter century ago, are 
you mi ht think | still in everyday service. 

g : Sharon ‘430’ Stainless is available today with few 
restrictions as to end use. If you are in the 
market for a metal with above average qualities, 
get the whole story from your nearest Sharon 
office or write direct. Technical assistance is 
available without obligation. 


SHARON STEEL CORPORATION 
hare, Fimmiyloania 


J 





es, 


DISTRICT SALES OFFICES 
Chicago Cincinnati 
Cleveland Dayton 
Detroit Indianapolis 
Milwaukee New York 


Philadeichi Roch 





los Angeles Sen Francisco 
Montreal, Que. Toronto, Ont. 


Sharon i», stainless steel 





Steel tanks? No... PLASTIC because 


they outlast steel [Oto 50 tires! 


Battered by sandstorms, baked by desert sun, attacked by desert night 
dampness . . . steel fuel tanks on Arabian-American Oil Company trucks wore out 
fast. Replacement costs were terrific. 


Aramco sought a better, longer-lasting material. Result: new tanks of 
Cyanamid’s LAMINAC® Resin reinforced with Fiberglas mat. 


Advantages:, .. the new LAMINAC tanks are really corrosion- 
resistant, outlast steel 10 to 50 times. 

... LAMINAC’s light weight permitted two 1000-gallon 

tanks weighing 1000 pounds each to replace one 2300- 
pound steel tank holding only 1500 gallons. - 
... repairs can be made quickly on the spot with & ( ) 
LAMINAC-impregnated Fiberglas mat, contrasted with 

expensive draining, cleaning and welding required 
for steel tanks. 





a 

AMERICAN Cyanamid LOM PANY 
LAMINAC’S great strength, light weight, excellent electrical 
properties, molded-in color and resistance to water, 

heat and chemicals, have solved countless problems. It has 30D Rockefeller Plaza, New York 20, N. Y 
been used successfully for aircraft parts, automobile 
bodies, translucent panels, fishing rods, skis, housings, 
helmets, fragment-proof vests and hundreds of ee ee ee ee ee 
other applications. 











‘ F . . We may be able to help you meet military specifica- 
Perhaps LAMINAC is the material to answer your tions where plastics and resins are concerned. 


problem. We'll gladly help you find out. What's your problem? 





tion setup of the industry would have 
cracked under this bulging load of new 
business. It hasn't. Distribution, for 
most companies, follows the same road 
it did 50 years ago. For the full-line 
companies, that road is from the manu- 
facturer to the manufacturer’s sales 
branch to the dealer to the consumer. 
Like the auto industry, which seems 
to have taken a tip from its farm equip- 
ment cousin, the major full-line com- 
panics bypass the independent whole- 
saler. The independents don’t starve, 
though. They do a thriving business 
dealing with those companies that 
don’t make a full line. 

¢ An Exception—Dearbormn Motors is 
an exception to the pattern. It sells 
Ford tractors and more than 100 other 
implements, channels them all through 
32 independent distributors. These, in 
turn, have franchised 2,750 dealers in 
the U.S., Alaska, and Hawaii. 

Dearborn, however, is a newcomer 
in the field. It was started in 1946 to 
market Ford tractors after Ford and 
Ferguson split up (BW—Nov.23'46, 
p17). By that time, Intertiational Har- 
vester, J. I. Case, Deere, Oliver, Min- 
neapolis-Moline, Allis-Chalmers, and 
others were already established giants. 
Dearborn figured it would use some 
innovations. Besides marketing Ford 
tractors, Dearborn also makes combines, 
corn pickers, corn harvesters, and grain 
drills at its own subsidiary plant, Wood 
Bros., Des Moines. It farms out pro- 
duction of other implements to plants 
that are independently owned but in 
which Dearborn has installed its own 
facilities. Some of its output also comes 
from completely independent plants 
that work to Dearborn’s specifications. 

Dearborn likes this setup because it 
can get local manufacturers to make 
implements needed in a particular area 
without the strain of long-distance dis- 
tribution. 

Having the Ford name to capitalize 
on eased Dearborn’s entry into a well 
covered field. The farmer had known 
about the low-priced Fordson Tractor 
since 1917. He has also had more than 
a passing acquaintance with Ford cars 
and trucks. And Dearborn geared its 
other implements for use on Ford 
tractors. 
¢ Settling Down—Meanwhile, as the 
business—and the compctition—grew, 
manufacturers down the line have 
worked at strengthening their dealer- 
ships. The big rush of new dealers is 
past; for the last two years, the number 
has been pretty static. Allis-Chalmers 
has about the same number of dealers 
it had prewar. Dearborn has stayed 
about where it started. Minneapolis- 
Moline had about 2,000 dealers in 
1940, has some 2,400 now. But it 
gained 300 of these by buying B. F. 
Avery Co. in Louisville about a year ago. 

International Harvester has even 
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Since 1921, when SS" made the first spherical anti- 
friction railroad journal bearing, railroad men and Sts 
engineers have worked together to maintain faster, safer 
schedules while lowering the cost of car maintenance, 
Do you know that 0S" pioneered in showing railroad 
men the money-saving advantages of using grease in- 
stead of oil to lubricate anti-friction journals? Grease- 
lubricated cars go from wheel-turning to wheel-turning 
in perfect safety without attention to the journals. 
Because of this engineering teamwork, you'll see the 
S:0sf’ trade mark throughout the world on more cars 
and locomotives than any other trade mark. 

You can have this helpful teamwork in your 

industry simply by asking for it. 

SKF INDUSTRIES, INC., PHILADELPHIA 32, PA. 

~— manufacturers of SKF and HESS-BRIGHT bearings. 


7317 
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BALL AND ROLLER BEARINGS 


STRY, Si0Ce Puts The Right Bearing In The Right Place 
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Benzoic Acid 


Cupid's helper. Hooker Benzoic 
Acid helps perfume makers pre- 
serve the fragrance of their deli- 
cate but oh-so-potent wares. That’s 
not all. Benzoic acid goes into anti- 
septics, cosmetics, drugs and dyes. 
It even helps cure tobacco! 





Hooker Chemical 
BOWGORG Bagg 


aren’t for men only 





te 


Chlorine 


Peach of a bleach—for shirts, 


textiles, paper—is made with 
Hooker Chlorine. This versatile 
“‘workhorse’’ chemical makes 
wash whiter, washdays brighter, 
dozens of home and industry jobs 


easier than they used to be. 


MANUFACTURERS—Hooker supplies 
30 different industries with chlorine, 
benzoic acid, caustic soda, and many 
“building blocks” 


other chemical 


from which better things are made. Hundreds of products are on the market 
today because Hooker found how to make needed “building blocks” quickly, 
in quantity. For facts on chlorine research and what it may mean to your 
industry, write today for the booklet “Story of Hooker Chemicals.” 


From Mhe Fall of Mhe Earclh 





HOOKER ELECTROCHEMICAL COMPANY 


21 FORTY-SEVENTH ST., NIAGARA FALLS, N. Y. 
New York, N. ¥. * Wilmington, Calif. * Tacome, Wash. 


CHLORINE + CAUSTIC SODA + PARADICHLOROBENZENE 


56 











pruned its dealerships in quest for 
quality. Since 1940-1941 the No. 1 
manufacturer of farm nents has 
cut its huge distribution p for these 
products, from 7,600 to 10 
¢ Big Deal—I-H has 
reasons for this long-term decline 

First, a lot of today’s f quipment 
is big stuff. It takes real money to set 
up shop. One manutfact estimate 
that it costs the average dealer twice as 
much money now as it 1 in 1939 
Allis-Chalmers figures vould — tak« 
$15,000—without the buildings 

In the old days, too m impk 
ment was a fairly simple device. If it 
broke down, the farmer ild fix it up 
himself. He can’t do it t So the 
dealer has to provide th rvice, and 
he has to stock a sizabl ventory of 
spare parts. And since th 
car, he doesn’t mind taking a 
the big dealer. 

As in the auto busin 
limits for dealers aren’t rigid as the 
used to be. Dearborn listributor 
franchise their dealers zeographi 
basis, but I-H savs it | territorial 
ll to am 
customer he can get. I-H ver, like 
most makers of big equ t, usualh 
has one dealer to a t Allis-Chal 
mers determines the ntration of 
dealers on the basis of fa 
number of farms in an 
¢ Suits Dropped—F or t 
panies, at least, ther 
dealing in anv strict s¢ 
Vhe antitrust case ag 
Oil of California (BW —] 
makes them wary of anvt 
like monopoly. Attem 
emment to pin mon 
the farm implement f 
Onlv _ this 
dropped its suits against Harvester and 
Deere after it 1g 
similar suit against J. I. ¢ Th 
government had tried t ove that 
Case forced its dealers to take a full 
line and to quit sellir mpetitive 
lines; the suit was thr t of court 
last September 

In practice, it’s a 1 lealer who 
handles more than one full-line com 
pany. But four out of f of thos 
who handle at least one full line also 
Carry products of short 
turers to round out th 

More and more, tl 
fancy to displ their mer 
chandise. The stream] dealership 
is evidence both of the ir ised com- 
petition and the incr business 
As W. C. MacFarlan« ident of 
Minneapolis-Moline put The war 
wiped out the weak sist fellow 
with horse sense, the gi guts, 
and with enough good dgment to 
really service his custome! the gu 
who’s in business today And he’s a 
whale of a lot stronger than before.” 


nteresting 
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**We’ve got a more salable design now. It’s smaller, 
more compact, weighs less. Looks good, too. It’s 
just as strong as the original because the *%" 
Unbrakos have the same tensile strength as the 
14"’ carbon steel screws. Here’s another thing that 
will amaze you: this assembly costs less than our 
previous one.” 

One advantage of using UnBrako Socket 
Screws, of course, is the better design they make 
possible. Another — and this is one your cost account- 
ing department will appreciate —is the savings they 
make possible. 

It costs money to tap holes. You have to lay out, 
center punch, center drill, tap drill, body drill, counter- 
bore, tap the hole and insert the screw. You can’t 


UNBRAKO Socket 
Head Cap Screw 


by-pass any of these operations, but you can 
tap fewer holes, and that’s where UNBRAKO 
saves you money. Because of their superior 
strength, three UNBRAKO screws will do the job 
of five ordinary screws. 

There are six thousand men selling UNBRAKO 
Socket Screws the country over. These men 
are familiar with fastener problems—and the 
solutions. You can get technical assistance merely by 
calling your favorite industrial distributor. Or write 
STANDARD PRESSED STEEL Co., Jenkintown 57, Pa. 


UNBRAKO SOCKET SCREW DIVISION 
JENKINTOWN, PENNSYLVANIA 








* with HYPRESSURE 


Yenny 


STEAM CLEANER 


One man, using HY PRESSURE JENNY, 
can do more cleaning in a single hour 
than 10 men can accomplish in the 
same time by outmoded hand cleaning 
methods. 

JENNY cleans anything—anywhere 
—machinery ... tools... walls... 
floors ... skylights ... trucks... tank 
cars... and processing equipment of 
every description, in factories, mills, 
food plants, garages, repair shops, and 
on the farm. JENNY hates grease, muck 
and dirt—cleans right ‘“down-to-the- 
bone.” Saves up to 40% of mechanics’ 
time, usually lost fighting dirt and 
grease on repair work. 

Keeping house with JENNY pays 
valuable dividends in stepped-up pro- 
duction, fewer lost-time accidents, 
lower fire insurance premiums and in- 
creased personnel efficiency. 


Write today for information 
packed booklet ‘1001 
WAYS TO EXTRA PROFITS 
with HYPRESSURE JENNY 
STEAM CLEANER.” It’s yours 
FREE, and without obligation. 








HYPRESSURE JENNY DIVISION 


Homestead Valve Manufacturing Co. 


P.O. Box 88 


Coraopolis, Pa. 





...Draws 2,500 House-Hunters 


Che already fast-moving trend toward 
building new homes with all-vear air 
conditioning has taken another step 
forward in New Orleans. House-hunters 
are getting their first look at a home 
especially tailored for weather-controlled 
living. More important perhaps, it 
designed for mass-construction, for the 
average pocketbook 
e Tailormade—The modcl home, one 
of 500 to go up in New Orleans, was 


architect 


the brainchild of 
conditioner maker 
Rene G 
Robert Morrow 
Inc., a local build 
by Morrow, Carric 
ent the new funct 
Ihe plan ha 
tages, savs Carric 
pav for two-thirds t 


ditioning cquipm« 
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Cut Shipping Costs —To replace other types of containers for shipping 
meat scraps, a number of meat packers switched to valve-type multi 

wall bags with an inner coating of “‘Alathon.”’ The bags hold 75 pounds 
of meat, are filled and weighed automatically. They cost less than half 
the price of old containers . . . eliminate return shipping costs... 
retain the natural color and flavor of meat. 


How Paper Coated with 


* increased Production —A producer of chocolate-covered ice cream 
products on a stick had trouble getting a good heat seal with his 
wrappers...even worse, the material became brittle at low tem- 


peratures during the packaging operation and would break, caug- 
ing costly shutdowns. His new wrapper, coated on the inside 


* . 
cut shipping costs eee with “Alathon,” is quickly heat-sealed and stays flexible at wrap- 


i ping temperatures. Result: production is increased about 15% ... 
ncreased production—reduced breakage + % b=» se:downs due to breakage 


Packages made of paper coated with ‘‘Alathon” polythene resin 

profitably solved the tough packaging problems shown here. The 

outstanding properties of ‘‘Alathon” have made this possible. 

Moisture resistance—Ideal for packaging materials that must be 

kept dry or those that must retain moisture. 

Chemical inertness — Resistant to most greases, acids and alkalies 

at ordinary temperatures. Tasteless, odorless and nontoxic. Ideal 

for packaging most food and chemical products. 

Flexibility at low temperatures—Even down to 70°F. below zero, 

“Alathon” is flexible. 

Excellent heat seal—Coatings of “‘Alathon” heat-seal rapidly. 

Strong seal is maintained in most cases even when powdery 

contents “‘dust” into sealing area. 

Economy—One pound of “Alathon” will cover 30,000 sq. in. of 
aper wi -mil coat, a thickness fi antly used. : ‘ - 

paper with o tat cont sons wes poquentiy used Reduced Breakage —Conventional packaging materials were un- 

Superior blend for wax—‘‘Alathon”’ wax blends produce far bet- _ satisfactory for peat moss and humus. They failed because they 

ter coatings than wax alone. Coatings are stronger, scuff-resistant, were destroyed by moistureand micro-organisms in the product. New 

stay hard and glossy in hot weather. multi-wall bags lined with ‘“‘Alathon” solved the problem. Mois- 


A wide variety of packages are made of paper coated with ture was kept in, air was kept out, the micro-organisms 
* did not affect it. The bag does not weaken from mois- 


*Alathon”’: single-ply and multi-wall bags, pouch bags, chip-board : 

; is , dt oni r : die les. WI ture, and what’s more, drop-breakage tests show 
commen ee OG et ee hatever that it is far stronger than any other lined bag 
your packaging needs, we'll gladly work with you and put you —_—— pay 

in touch with sources of supply. eet Ae Re ek atthe aad 





_ E. I. du Pont de Nemours & Co. (Inc.) 
SEND FOR ‘ Polychemicals Department, 158-B Nemours Bldg. 


NEW BOOKLET Wilmington 98, Delaware 
- ~ Food () Dairy Products _] Baked Goods 


Better Things for Better Living { Gives additional facts and details Cteustente Soap & Detergents ) Other 
+ «+ through Chemistry | showing advantages of using 


‘ ! paper coated with “Alathon” for 

Polych em Tae] | Cy i many kinds of packages. Please Name 
icheck or show the industry in Gunpens 

DEPARTMENT | which you are interested. 
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{ 
1 
1 


Frozen Products (_} Fertilizer 








Address 


CHEMICALS * PLASTIC City 

















' # 
Si Patron? 's 


.. BUILT TO 
TAKE IT 


IN MANY APPLICATIONS 


v Air Conditioning Vv Blowing 
Cupolas v¥ Combustion Air v¥ 
Chemical Processes Vv Distillation 
Units ¥ Drying with Vacuum Vv Gas 
Well Pumping Vv Low Pressure Steam 
Pumps v¥ Mine Ventilation Vv Oil 
Refining Processes V Pneumatic Con- 
veying Vv Refrigeration Systems v 
Sewage Treatment Plants Vv Scav- 
enging and Supercharging Diesel 
Engines v Tunnel Ventilation Vv Vac- 
uum Systems ¥ Water Works Plants 





PROOF! 


AFTER 15 MONTHS 
OF CONTINUOUS 
OPERATION... 


Fs 


WRITE FOR PUBLICATION S$B16, the story 
of how one Standardaire Blower handied 
1% billion cu. ft. of high pressure air in 
a prominent chemical plant...15 months 
operation, 24 hours a day, at 2200 r.p.m., 
equivalent to 20 years’ service... without 
appreciable wear. 


READ STANDARD 


CORPORATION 


370 LEXINGTON AVENUE ¢ NEW YORK 17 
%& Makers of Readco Bakery Equipment ...Readco Material 
Hondling, Chemical Processing, and Mixing Equipment... 
Stondord Stokers & 


60 





WALL THERMOSTAT 


tioner centrally located in hall closet and... 


regulates condi- 


with movable windows, sashes, screens, 
eliminates attic and high-roof pitch 
Combine this with mass-building meth 
ods and you gct an _ air-conditioned 
home for about the same price as a 
conventional one of the same size and 
quality. 

e Solid Comfort—A flick on a _ wall 
thermostat switches the house from hot 
to cool, keeps it at an even temperature 
summer and winter. On opening day 
the conditioning stood the test of 
muggy weather and a constant load of 
around 150 viewers. The unit itself 
takes about 20 sq. ft of space. It’s 
housed in a centrally located, sliding- 
door hall closet. 

The conditioner runs on gas; Carrier 
is experimenting with oil, but these 
units aren't on the market vet. Total 
heating-cooling cost at New Orleans 
rates runs around $110 a vear 

The pilot house is one of five basic 
plans—all in the medium price range. 
They cost from $16,500 to $19,000, 
not counting the lot. ‘Vhe lower priced 
models have the same vear-round con 
ditioning; they're just stripped of some 
of the flashier trimmings 
¢ Decorator's Delight—The functional 
design of the built around air- 
conditioning should delight a decorator 
Windows are placed for convenience, 
rather than ventilation. Clerestory-type 
windows in the living room and over- 
head ones in the bedrooms allow morc 
living spacc ind make it casv to arrange 
furniture. Since the don’t 
open, dust is no problem 

Carrier picked New Orleans for the 
debut because the climate there pro 
vided an ideal testing ground. But the 


home 


windows 


COOLING UNIT sits in backyard. It may 


be standard equipment future homes. 


company plans ot nent 
Kansas City, north 
l cxas 

Carricr estimate 
aie going, bv the 
a million 
have partial or con 
ing (BW —leb.2°52,p2 
ing is a good investment ne thing, 
savs Carricr \ir-condit d 
will still be modern se with 
out it have lost a ¢ | of thei 
resale value 


homes tments 
ondition 


mndition- 
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Summery Orlon Tries on 
Winter Suits for Size 


Orlon, men’s 
summer suiting, is sct to take over the 
winter market, too. Next Dc 
new fabric, mad hmann Ux 

Orlon, will 


bridge, of 60 —— 
nt de Ne 


already at in 


ember, a 


make its bow. E. I P 
mours, which makes t rlon, sa 
this is the first ti t man-mad 
fabric has turned up 
for men. In view of t 
ket for men’s suits, t 
significant move aw 


clothing manufacturers have 


ollv suiting 
ial mar 
herald a 
"tier 
Iwo 

signed up for the n 

quire Sportswear, h 

15,000 pairs of slacks; | nix Clothes, 

Inc., will turn it int uits. The 

fabric Comes in seve les of grey, 

ind ¢ Orlon advo 

bulky fiber, 

re warmth 


fabrics of 


brown, blue, 
cates say that, because 
it offers 20‘ to 3 
than any other fil 
equivalent weight 
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oO FT. WORTH 


* 
7 DALLAS 


of Wa 


2,00¢ 
READY rR YO 


at Denison, Texas, 
Center of ‘“‘TEXOMA-LAND”’ 


Investigate this highly desirable plant site for your new p 
re-location of your present plant. Here you can readily com 

all the rich and varied natural resources of the South and So 
west, especially those of Texas and Oklahoma— ‘“Texoma-Lané 
An ideal site for a chemical or metal products plant. Large water 
supply volume at the site . . . abundance of iron ore, lignite, oil, 
gas, limestone, and silica sand within 200-mile radius. 


LOCATION: 2,000 acres, for lease or for sale, single ownership, on banks of 
Red River—fiood free—adjacent to and north of City of Denison, Texas. Site is 


approximately 4 miles below Denison Dam. Your reply will be kept 


confidential. 
WATER: 50 million gallons per day minimum. Address: 
POWER: Denison is served by two heavy duty transmission lines. J. E. GILLILAND 


GAS: 10-inch high pressure line extends through the property. Assistant to 

President-Development 

St. Louis-San Francisco 
Railway Company 
St. Louis 1, Mo. 


Phone: CHestnut 7800 


SEWERAGE: On the property. 


TRANSPORTATION: Frisco Railway main line parallels the property, as do U. S. 
Highways 69 and 75. 





LABOR: Excellent supply ilable from Denison—Sherman—Grayson County 
grea. Population 70,000. 


DETAILS REGARDING water flow, chemical analysis, temperature, taxes, etc., 
are available upon request. 





MERCURY 


INDUSTRIAL 


TRAILERS 


Standard and 
Special Types 

















@ As the world’s largest producer 
of industrial trailers MERCURY is 
equipped to meet your specific 
requirements. Capacities from 
2000 lbs. in Standard Type A-310 
Trailers to 60,000 lbs. in heavy 
duty models. Request Bulletins 
A-100 and A-999. 


MERCURY MANUFACTURING COMPANY 
4146 S. Halsted St., Chicago 9, Illinois 


Tl 














Mere payment 
of premiums 
does not insure 





@ It is easy to buy fire 
insurance but difficult 
to prove a loss. 

When fire occurs you 
must be able to prove 
what you lost and. its 
cash value. 

With Continuous 
American Appraisal Ser- 
vice, you will always be 
prepared. 


The AMERICAN 
APPRAISAL 


@ Company 


Over Fifty Years of Service 


OFFICES IN PRINCIPAL CITIES 





























CBS Juggles Radio Rates 


The move is mostly downward, as the historic gap 
between day program time and nighttime is narrowed. Other 


networks must follow suit. 


Columbia Broadcasting System and 
its radio afhliates scttled this week on 
a new rate structure for network radio 
time (BW —Aug.16'52,p38). They did 
it without enthusiasm—the new rates 
mean a smaller take both for network 
and for stations—but with relief that 
any settlement could come out of a long 
and bitter quarrel. 

Early this week, 91% of the affiliates 
had agreed to the new terms, which 
boost rates to daytime radio advertisers 
by 54% and cut costs to nighttime ad- 
vertisers by an average of 25%. Dis- 
counts go into effect next Mondav, and 
so do increases on new business; in- 
creases of old customers will take effect 
after a period of notice. 
¢ Facts of Life—Nobody, even at CBS, 
claims that the new rate setup will cure 
the ills of TV-beset radio. But it at 
least recognizes the facts of radio life 
and systematizes what had become a 
flood of special “deals”—even if it has 
to do this by bringing the official rate 
structure down to the level at which 
the deals had been operating. 

Of course, when this happens to CBS 
rates, something has got to happen to 
the rates of other networks, too. A 
National Broadcasting Co. spokesman 
says his company hasn’t vet decided 
what to do, or when. At American 
Broadcasting Co., regret is expressed 
that CBS should have taken this step, 
and an early rate adjustment is hinted. 
Mutual Broadcasting System,’ however, 
insists it will play a waiting game. With 
radio billings up 13.7% for the first 
seven months of 1952 over the same 
1951 period, Mutual will doubtless be 
the last to act 
¢ Peace Terms—Points 
agreement with its network 
are: 


of the CBS 


stations 


e CBS agrees not to cut network 
rates again for a year. 

e Nighttime advertising rates on 
the network—the premium breadwinner 
—aren’t officially changed, but dis- 
counts averaging 25% are granted. The 
discount depends on the frequency of 
programming. 

¢ Daytime rates, Monday through 
Fridav, moved two ways—(1) the net 
work restored last vear’s 10% cut and 
(2) added a 5% special discount. 
So these rates wind up about 54% 
higher. 

e Give and Take—Apparently it was a 
case of face-saving all around. CBS had 
originally urged a flat 35% cut in night 
time rates: affiliates didn’t want that, 


tim 
loc al rat 


since they'd then hard 
holding the line 
cards. 

For their part, the affiliates hac 
timistically talked of 
in daytime rates—th 
of last year’s 10% 
crease of 11.11%. | 
promise, however, the affiliates 
a 54% increase in the 
time programs on tl twork 

Affiliated radio stat made another 

osts The 


\ Ives in in 
vith the com 
till net 


from day 


concession on nightt 
are absorbing part of th 
discount. Instead of 
the network’s total tak 
vertiser, the station 

e Night Plight—Th 
holds the plight of nigl 
for everyone to see. | 
on radio face the tough 
from television. CBS px 
to a near-full nightti 
radio for the fall—and 
ule booked solid but 

is admission that night 
longer can claim the 
once had over daytim« 

Last week’s Nielsen 
this finding. Nighttin 
June 29-July 5 period 
low. Top rating of 
NBC’s Groucho M 
dragged even behind 
score of 7.3 for its top | ; 

The new CBS scheduk 
traditional gap betw 
daytime costs. For ma years, night 
time cost just twice a ich as davtim« 
spots. Now, with averag 
advertiser will pay $47.50 for a 
daytime spot or $67.50 f 1 slice of 
evening time that used t t him back 
$100. The premium is + not 100 
¢ Meet Competition—Afhliated 
tions are still not completely sold on 
the job the networks are doing to main 
tain radio in competit vith TV 
Some station t 
works could do a bett 


narrow 


httim«¢ 


liscount 


executi fecl the n 
»b for 


radio 
by putting more stress ¢ lio’s cover 
age and listener acceptan less 
gram ratings. 

Station people are rally 
optimistic about radio’ nces 


on pro 


more 
against 
television than the networks secm to 
be. It was the affiliates who held out for 
a one-year term for the CBS net 
work rates; CBS suggested two veat 

It’s probably no 
new and higher rates for T'\ 
mnounced for several CBS-T\ 
in the past few week S 


that 
h iv¢ b« en 
stations 
peopk 


dencc¢ 
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You buy what is 


behind the name 


When you buy an ADLAKE product, you 
receive something with it that never shows 
up on an invoice . . . the integrity of the 
manufacturer. 


pom 2 Ps made up of many thin - In the 
case of The Adams & Westlake Company, 
it’s a combination of 


®@ Experience Almost a century of manu- 
facturing know-how is behind each ADLAKE 
product. 


@ Facilities A modern manufacturing plant 
covering 10 acres with an unequalled staff 


Pu 
year 
ng the transportation 
%," f+ Iding industries gb 


of specialists to maintain the high level of 
ADLAKE workmanship. 


® Good Faith ADLAKE’s policy has always 
been to keep faith with its customers. For 
that reason, no effort is gory to make 
sure that every purchaser ge recisely 
what he bargai for and that > is always 
satisfied. 


This inte is an integral part of every 
ADLAKE product . . . Building Windows, 
Sash for railroad cars, trollies and buses, 
Transportation Specialties, Mercury 
Relays, and all the other items in the wide 
ADLAKE line . . . as thousands of satisfied 
users in every branch of industry will 
testify! 


Adams & Westlake 


COMPANY 


Established 1857 + ELKHART, INDIANA + New York + Chicago 


Manufacturers of ADLAKE Specialties and Equipment 
for the Transportation and Building Industries, 
and ADLAKE Mercury Relays. 








Radio helps contractor double work output! 


laying radio messages and instructions 
between work crews spread miles apart. 


ANY a small contractor finds he can 
squeeze more profit out of a work- 
2-way radio to elimi- For less than the cost of a truck, this 


contractor installed a complete G-E com- 


y by using G-E 


® nate waste motion. For example: Al Spade 


Sof Rochester, N. Y. contracts municipal 


paving, hauling and snow removal jobs. 
From their home, his foreman’s wife oper- 
ates the transmitter like a telephone, re- 


**In snow removal’’, reports contractor Al 
Spade, ‘we in five hours what would re 
quire eight without mobile radio 


munication system that helps him double 
the number of jobs he can handle effi- 
ciently. Mail coupon below for details on 
similar savings for your operation. 


es Pea, 


~’ PAV! 
CONTRACT 


With a small crew, 2-way radio control permits 
fast switching of trucks between jobs with a 
minimum of waste mileage 


How Much Does Instant Communication Mean To Your Business? 


Fleet iste isto ioeteeteesteeslentenstententenstententeniantetenientententententententententes | 


Electronics Park, Syracuse, New York 


NAMI 
rYPE OF BUSINESS 
ADDRESS 


CITY 


pottct cc ee 


64 


General Electric Company, Section 182- 


23 


Please tell me how General Electric 2-way radio can help me 


STATE 


-GENERAL @@ ELECTRIC- 





felt that a rise in TV pric is in- 
evitable as a decline in prices 
But others shake their heads. ‘I'V, they 
sav, is still too high, lik 
radio, and will have to come down 


ohttim« 





MARKETING BRIEFS 





Servel’s answer to a refrig- 
crator market is the W onder- 
bar. The long-heralded 1 house 
hold refrigerator’ comes hogany, 
blond, or white finishes to fit into lis 
ing room, bedroom, or wl I It’ 
priced at $149.50 for t 
finish, plus $10 for the 
It’s scheduled to hit th 
September 

3 
Motorola cut prices 
sets about 11% 1] 
in the line will be 
against $199.95 for 
model 

. 
Commerce Dept. has 
the works—an agency to 
the interests of the “‘distr 
trv,” wholesalers and 
present Bureau of Foreig 
Commerce will probabl 
ized to handle the job 
Charles Sawver 

+. 
The very small fry market ig one 
in recent years (BW —De 1,p146), 
won new recognition. Pa Maga 
zine last week launch Humpty 
Dumptv’s Magazines, fo dren too 
young to read. 

© 
Woolworth is trving out | ile self 
service in Stuyvesant |] New York 
Citv. Candy, toilet goo metics, 
and yard goods will still ce de 
partments. Otherwise it i¢lp-vour 
self operation, complete t heckout 
counter. 
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AS A SHAFT... Rollpin serves as an 
axle for the sparkwheel of a cigarette 
lighter. No riveting or threading nec- 
essary ... faster assembly. Note flush, 
clean fit. 


AS A key... Rollpin demonstrates its 
ability to do away with precision tol- 
erances, in this heating system damper 
arm. Faster, cheaper and more satis- 


AS A DOWEL... Rollpin is used here 
to prevent rotation of a thrust bear- 
ing. No reaming. no special locking. 
Easily removed. Lowest possible dowel 
pin cost. 


AS A STOP PIN . .. in this application, 
Rollpin is shown in a ratchet wrench 
adaptor. With its light weight and 
high shear strength, Rollpin functions 


ee ee ee ee ee ee ee ee ee 


AS A CLEVIS PIN... here Rollpin holds 
firmly in clevis, permits free action of 
moving member. Rollpin application 
above is with the plate of a home 
workshop tool. 


AS A SIMPLE FASTENER .. . Rollpin re- 
places a set screw in pinning a gear to 
a shaft. Assembly time is shorter, serv- 
ice life longer. Vibration-proof flush 


eee ee rr 


factory than usual assemblies. perfectly .. . cuts assembly costs. fit. Easily removable. 


YOUR IMPORTANT FASTENING JOBS 


are cheaper... faster, with 4 








TRADE MARK 


MAIL COUPON TODAY. If your present operations or 
plans include the above applications —or set screws, rivets, 
hinge pins, cotter pins, pivot pins, taper pins—you can’t 
afford to be without complete details on Rollpin. Write now— 
find out how much faster and cheaper Rollpin can do the job. 


Rollpin is a pressed-fit pin with chamfered 
ends. It drives easily into holes drilled to nor- 
mal tolerances, compressing as driven. No 
reaming, no tapering,no extra assembly steps 
required. Rollpin fits flush, locked in place 
by the constant pressure it exerts against 
the hole walls. Can be inserted with auto- 


Section R1-819, Elastic Stop Nut Corporation of America 
2330 Vauxhall Road, Union, N. J. 


Please send me the foil g free inf i 
on ESNA self-locking fasteners: 


matic press, or by hand—removable with a 





drift or pin punch. 


Rollpin is reusable again and again. 

C Rollpin bulletin and sample Rollpins [) AN-ESNA conversion chart 

CD Elastic Stop Nut Bulletin [) Here is a drawing of our product. 
What fastener do you recommend? 


Tithe__ 


Elastic Stop Nuts with the famous red collar 


are another ESNA product 

















From the Driver's Seat: It's No Easy Life 


PAPERWORK at garage includes record- 


ing mileage, handing in log of every fare. 


66 


Next to the Empire State Bldg., the 
Statue of Liberty, and the pitchman, 
the most familiar sight in New York 
is probably the taxicab. Its principal 
habitat is Manhattan’s narrow 
streets, where it seems to outnumber 
all other fauna. But like the ante- 
lope of the West, the cab abounds for 
the tourist, but hides from the hunter. 
Trv to find one on a rainy day or be- 
tween 5 p.m. and 10 p.m. 

his week, as the usual 300,000 
tourists flock in, the last of New 
York’s taxi meters will be changing over 
to a new, higher rate. Once the hack 
rider shelled out 20¢ for the first quar- 
ter mile and a nickel for each addi- 
tional quarter or fraction. Now he will 
pay 25¢ at the drop of the flag and 5¢ 
for cach additional fifth of a mile—the 
result of last month’s decision by the 
City Council to grant the first industry 
rate increasc¢ 1933. 


Cross 


since 


I. An Industry Divided 


Most of the industry was undoubtedly 
elated by the fare However, 
many, especially received _ it 
with reservations. An old cab 
bies’ gag has it that the tip on a 70¢ 
ride is 30¢ and on an 80¢ ride it’s 20¢. 
And it’s not far from the truth. Conse 
quently, the drivers feared that with the 
higher rates their tips would drop off. 
that 
driver's commis 


boost 
drivers, 


SOoTHe 


The council did insist however, 
flect owners raise the 
sion on the day’s booking to 45% from 
the previous 424 As a result, many 
drivers are beginning to view the new 
rate as a kind of guaranteed tip. 

Even if the man who drives for a 
fleet still views the increase as some 


thing less than a bl 


groups in the industt 


—the fleet owners and t 


the men who 
hacks. 
¢ Carryover—The la 
ber of cabs on the str 
to 11,796. This rest 
effect in 1937, and 
licenses have been 
796, 4,978 are licen 
owner-drivers, and th 
bv fleets. Each gro 
(the 
to the hood) is 
within its grouy 
cannot acquire owner! 
and no individual 
can own more than 
[his situation dé 
lems that grew in th 


own 
own 


nont 
own 


when cabs 20,000 stror 


strects. 
violent 
passenger for 


Competition 
Fleet drive 
any pI 
long as it covered th 
the meter reading 
make a dollar or two 
better than nothing 
How much a dri 
dav generally 
got a cab to drive tl 
led to a practice kn 
ghost.” 
down, 


detern 


Drivers 
without 
Owne! 


drive 
then pay the 
carnings on real pa 
Finally in 1937, tl 
cided to clean up tl 
ing of new license 
policing of the indu 
The industry 
with the 


began 


defense and 
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licenses are met 


other 
t as both 


two 


1CT-CTIVCT 
rate their 


num 

\\ York 

nt into 

no new 
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dividual 
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SERVICED CABS are ready to go out on a run from the Bronx 
garage of New Taxi Dispatch Corp., New York. NTDC figures 


FLEET DRIVER checks in and collects NIGHT-SHIFT DRI 


\ 


gas, oil, and other operating expenses run more than $20 per day 
for each of its fleet of 52 cabs, a typical New York fleet. 


-RS, including one of New York’s few lady cabbies, wait for day 


his commission at end of a day. Outside... | men to bring cars back. A long haul may delay a driver’s return anytime. 





oe 


ACCIDENTS boost the already high insurance rates, a major factor in cab operating CO-OWNER Sol Schwartz of N'TDC hears 


costs. A new fender alone costs close to $30, installed, so fleet owners push safety. driver (right) report crash to manager. 
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and Sundoy 
*except Saturdoy 


© For “VPI Facts" 
as applied to your product, 
check below and mail todey 
with your letterhead. 


( ) Basa es Industrial, 


Metal Working, Farm, 
Office, Construction 

Electrical Machinery, 
Appliences, Products 


( ) exert Products: 


utlery, Hardware, etc, Simplest, surest way to stop rust now is with vapor! 


ment: Aircraft, Auto, 
Naval, Railroad, etc. 


( ) Transportation Equip- There is no need for messy coatings of oil or grease. 


( ) 2 eee ae that all the bother and cost of “cleaning” is saved 


fabrication Write to Angier Corporation, Framingham 7, Mass 


( ) Instruments, Clocks 


( ) Ordnance Equipment 


(ome 


Industriel packaging 
and building papers 
Since 1895 
Distributors in all 
principal cities ° Vapor Rust Preventive 








This clean way to store or ship metal parts means 





York’s taxicab indust 
spectable, thriving bu 


ll. Gets on Its Feet 


These days the taxi i 
much like any other 
revenue probably ex 
a year, and while it i 
anything but rough 
York industry’s net 
million. Net profit 
ter than $8-million 
share of owner-driver 
wages 
It is almost impos 
figures on driver cari 
from $75 to $125 a 
tips, depending on th 
how. Before he can ¢ 
driver must be free 
record, be in good 
and pass a test on th 
But a driver who kn 
do much better thar 
even if they work th 
Earnings from tip 
driver will talk about 
employment comm! 
run 12 of total fa 
reau of Internal Re 
driver to declare 15 
tips. The industry 
thev run a little high 
e Ways Around—|! 
ment frowns on dri 
thing but fare com 
while they are driv 
ment’s Hack Bureau 
Bureau of Licenses—enf the regula 
tions and punishes violat Probably 
the most common vi I 
a passenger with the met ff to pocket 
the unrecorded part of t fare and 
charging more than nger for 
the same ride 
Other frequent offer clude tout 
ing hotels, restaurant r places 
of amusement. When t 
business dropped off 
instance, some clul 
drivers a dollar a hea 
delivered to the pren 
Today every city 
least one plain-cloth 
who may pose as 
countrv boy or drunk 
ing businessman out f 
If a driver has any sugs 
a summons. 
¢On Guard—By an ) 
erally conceded, the Lack Bureau 
polices the industry nsidering 
the size of the cit t 1umber 
of drivers. The bure there ar 
more than 25,000 p ensed to 
drive New York cab bureau’s 
biggest problem is, and be always 
will be, the fact that of New 
York’s flood of tourist rt exactly 
worldly 
Besides licensing ca lrivers, and 


CT 
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For Battleships 


or Partitions 


There is no substitute for STE E L ! 


No partition like a steel partition... 
No steel partition like... 


VMP MOBI 


Certainly there is no substitute for steel in 
battleship construction—nor in partition con- 
struction either. No other material can possi- 
bly give you steel strength and durability. 

Made of steel, MOBILWALLS are the most 
complete line of movable steel partitions. 
Installed by VMP, who provide the finest 
nationwide engineering and erection service, 


MOBILWALLS are permanently beautiful, 


— = L 3} 


permanently serviceable. And VMP._ steel 
MOBILWALLS can be rearranged quickly, 
often overnight, without interrupting routine. 
Solves your present and future partition 
requirements, 

Compare VMP steel MOBILWALLS with 
any other partition, and you will buy VMP 
steel MOBILWALLS — every time. 


Yours on Request: MOBILWALL portfolio gives valuable information about efficient partitioning. 
Write, without obligation, today to Virginia Metal Products Corporation, Department BW8, 1112 
First National Bank Building, Pittsburgh, Pennsylvania. 


Pacemaker to progress in partition design and engineering 


VIRGINIA METAL PRODUCTS CORPORATION 


»RPORATION 
iA 


PLANT: ORANGE, VIRGINIA 
also leading manufacturers of steel doors and frames, library stacks 


and equipment, and conveyors for vertical and horizontal transmission. 





Locking mated couplings together so they won't get 
scrambled in stock bins is another quick, easy job 
for Bostitch “Hog-Ring” Pliers, reports a big West 
Coast manufacturer. His operators, who hurt their fingers when they tied these electric 
components with wire, also are enthusiastic about their new Bostitch fastening method. 


Self-Feeding “Hog-Ring” Plier 


Speeds Up Fastening Jobs 


Cuts costs of electric wiring, mattress- 
making, auto-seat covering, bag-sealing. 
parts-assembly, shipping, ete. 

You can make more money, too, if your 
business calls for fastening cords, wires, 
fabrics together or to each other. 

Doing these jobs better, faster and at lower 
cost comes naturally to this Bostitch P7 “Hog- 
Ring” Stapling Plier. As fast as you can 


squeeze its easy-working handles, this self- 
feeding plier changes pre-formed staples with 


'¢” openings into sturdy },4" rings. 


It will pay you to learn how hundreds of 
electrical manufacturers, furniture makers, 
nurserymen, shippers, etc., have cut their 
fastening costs with Bostitch stapling 
machines. Get latest literature by mailing 
coupon .. . today. 


INVESTIGATE THESE OTHER COST-CUTTING BOSTITCH STAPLING MACHINES 


Bostitch Autoclench 
Stapler seals cartons 
on the inside entirely 
from the outside. 


Bostitch H4 Stapling 
Hammer is 4 times as 
fast as hammer and 
nails 


Which of the 800 Bostitch models 
will cut your costs most? It costs you 
nothing to find out. 300 field men in 112 cities 


BOSTITCH, 720 Mechanic Street, Westerly, R. |. 

Please rush me free literature on Bostitch P7 “Hog-Ring” Pliers. 
ature which describes how other Bostitch machines can cut my fastening costs, make 
unskilled workers more productive, and provide me with a self-inspecting fastening 


method 


| fasten the following materials: 
Wood Paper Rubber Plastics 


Vame 
Firm 
SMreet 


city 


70 


BOSTITCH’ seen enet*@item 


Bostitch Wire Stitchers 
have speed and ca- 
pacity for large pro- 
duction jobs. 


Bostitch TS Stapling 
Tacker is twice as fast 
as hand tacking on 
hundreds of jobs 


in the U.S. and 11 cities in Canada give you 


nearby service. Fact-packed literature is yours 


for the asking. Use the coupon below today. 


Also send liter- 


Fabrics Leather Light Metals [ 


Title 


Zone 


State 


wo FASTER 





“~~ New Yorkers are what 
insurance companies call 
claims conscious .. .” 


NEW YORK CABS starts on p. 66 


Hack 


meter ac 


watching for cab larce1 he 
Bureau regulates safety 
curacy. Every cab must 
every four months, the 
checked. Only a 5% ex illowed 
All meter repair shops nsed by 
the bureau and closely supervised 

¢ Their Own  Hours- 
works hard to enforce cr regu 
lation which requires a law 
to pick up any passeng nd_ tak 
him anywhere in the cit ruling 
makes it difficult to operate flect cabs 
on anything more th ximate 
schedules. Fleets run tl bs on a 
two-shift basis. Day start 
going out at 2 a.m 1m 
thev are all out. The 
in the early afternoon | tht 
usually starts between 3 ind 
p.m. 

Drivers are 
make their 
broad _ limits—provided 
cnough to satisfy the 


nspecte d 


meter 


bureau 


turning 
shift 
+:30 
gencrall ved to 
hour thin these 
book 


own 


lll. Fleet-Run 


The fleet owner is an tor with 
two or more cabs. If | only a 
handful he may drive mself and 
rent garage space from a npany that 
provides space for small rators, OF 
from a big operator with extra space. 
If he is a middle—or larg 1 owner— 
has, say, 30 or more ca 1 busi- 
nessman with an office garage. 

Biggest ficct in New k is Na 
tional Transportation Inc 
owned by Parmelee 1 ortation 
Co. It in tum is t d_ by 
Checker Cab Mfg. (¢ mak of 
the Checker car, used ex velv as 
a cab. National owns 1,¢ rs. Next 
largest is Wags Transportation System 
which owns, or rather oy tes, 607 
cars. Aside from Nati few fleet 
owners keep all their ca 1 one cor 
poration. Wags is brok lown into 
some 30 owning compani Many op- 
erators keep as few as t or four 
cars in a corporation. |] owning 
companies run t 10, with 
mavbe 200 actual operat 
¢ Claims-Conscious—Most 
son for this practice f 
to stay in bottom brackets for cor- 
perate income taxes. | 10re im- 
portant, it provides fleet ’ with 
1 kind of limited liabilit New York- 
ers are what insurance yanies call 
claims conscious. As on vner said, 
‘Graze a guy who bum; nto your 
cab and he'll find a lav ho’ll win 


C le SC 


vious rea- 
course, 
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him your whole system if you don’t 
break it up small.” 

¢ Liability—Insurance is one of the 
biggest problems of a fleet owner. 
Some claim it’s their biggest, but 
everybody agrees that it ranks with 
gasoline and initial car prices as the 
top cost factors in the industry. In- 
surance costs run $1,000 to $1,400 
per car per year, and they are going 
up next Jan. 1. The individual owner- 
driver pays less, because since the cab 
is his property he looks after it a lot 
more carefully than a hired driver. 
Auto rates are generally higher in New 
York, the result of heavy traffic and 
the claims-consciousness of the public. 

One fleet attorney reported that 
juries are the first to reflect inflationar 
trends in their awards in damage cases, 
even to the point where thev ignore 
negligence laws. Besides, he thinks 
ambulance-chasing has become a_ big 
problem. In one case, he pointed out, 
a victim was solicited by 18 different 
people acting for lawyers. This from 
the time he was lying in the street 
waiting for the ambulance until he 
was released from the hospital. 

Few others in the industry, and no 

high officials in the police department, 
think that readiness to sue is the major 
cause for higher rates. But evervone 
concedes that the number of claims and 
the amount of awards has increased. 
° Big Outlay—Car costs are another 
big problem, and most owners figure 
it will take a change in the law before 
these outlays drop. The law requires 
that a cab seat five passengers safely 
and comfortably behind the driver 
Cabs also have to have a partition be 
tween the driver and the passengers, 
aud the distance between the rear seat 
and the driver must be 60-in. 

All this means one thing, sav fleet 
owners—a big, expensive car. This has 
come to mean that almost everybody 
runs one of two cars, the Checker or 
the DeSoto Skyview, a modified DeSoto 
limousine built by James F. Waters, 
Inc. The list price for the Waters cab 
runs around $3,100 today. A single 
large fleet or a group of small ones or 
owner-drivers buying together can get 
the price down below $2,900. The 
Checker sells for around $2,600, give 
or take a little for quantity sales. 
¢ Rough Riders—A flect owner, oper- 
ating on two shifts, figures he has to 
1un a car 30 to 36 months to makc 
anv monev. During that time the car 
covers about 70.000 miles a vear. It 
is operated at different times by a dozen 
men in the roughest trafic in the 
world. When its useful life 
there’s hardlv an original part in it. 

The worst of it, operators maintain 
is that the car is practically worthless 
in the end. 

Occasionally a cab can be repainted 


is ovcr, 





at 
OWL'S 
HEAD 


the 
wise men 
said, 


Owl’s Head—that’s Brooklyn’s mammoth new sew- 
age treatment plant, famous in sanitation circles 
for advanced design and operating efficiency. 


"IT’S GARDNER-DENVER” 


| Engineers specified 


Gardner-Denver RX 


| Compressors for low 


cost air to blow pipes 
clean, and to perform 
hundreds of handy 
man jobs around the 
mammoth plant. 


J 
and again 
—and Gardner-Denver 
Air-Cooled Compres- 
sors for high pressure 
air to start the giant 
1300 h.p. diesels safe- 

ly and surely. 


J 
and again 
—and Gardner-Denver 
Centrifugal Pumps for 
trouble-free service in 
the excess heat disposal 
circuit. 


| Gardner-Denver Com- 


pany, Quincy, Illinois. 


SINCE 1859 


GARDNER-DENVER 


THE QUALITY LEADER IN COMPRESSORS, PUMPS AND ROCK DRILLS 


and sold as a passenger car for mavbc 
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Your own P-A-X telephone system 
will end this waste of manpower 


Executives...and all employees accom- 
plish more in less time because P-A-X 
telephones put instant communication at 
their fingertips. P-A-X speeds supervi- 
sion and follow-through and saves steps, 
time, and energy for men whose every 
minute is valuable. 

Gathering information, confirming 
facts, giving and getting orders...all are 
fast and convenient when they can be 
handled by easy-to-dial P-A-X telephone 
calls. Get the full story of P-A-X and 
learn how it can save costly man-power 
for your business. Write for the bulletin 
“Teamwork, Customer Service, Control” 
with P-A X. 


P, 
TELEPHONE 


5 


pax is a system of “inside” telephones, separate from 
the city telephones, and owned by the u 
pax is completely automatic and estab/ 
Side alls, within seconds, at any time! 
Pax save ty telephones and switchboard—permits 
marked ecor es in rented equipment. 

pax manufactured by the originator of the automatic 
telephone. 

pan telephones and switchboards are identic 
ty equipment. 


hes all “in« 


in quality 





with your c 


AUTOMATIC ELECTRIC SALES CORPORATION 
1033 W. Van Buren St., Chicago 7, Illinois 


Offices in principal cities. Export Distributors: | 


INTERNATIONAL AUTOMATIC ELECTRIC CORPORATION 


: business 
systems 
AUTOMATIC —~ ELECTRIC 


1 Se ee 


We want to learn exactly how P-A-X would | 
help us. Please send Bulletin 1735 to: 


Name. 





Address. 





City. Srate. 





r-------- 


~ 
nN 








$200 or so. Some have been shipped 
abroad in quantity. But the general prac- 
tice is to take out all of the good parts 
and scrap what’s left. One fleet owner 
figures a dead car brings about $25. 

¢ Time for Change—Ior this reason, 
many cab operators have been clamor- 
ing for a change in the law for years. 
They want to be able to use stock cars 
with only slight modifications. Owners 
point out that the lower purchase price 
would mean they could run their cars 
for only 12 to 18 months, sell them at 
the end of that period at a reasonable 
price, and still make more money on 
thcir operations even at the old fare 

Besides the lower capital investment, 
parts, service, and gas would cost less. 
Moreover, they assert smaller cabs 
would be in the public interest. Since 
the standard big cab is 3 ft. to 4 ft. 
longer than the stock Ford, Chevrolet, 
or Plymouth, which they would like to 
use, the 12,000 now operating further 
obstruct the already congested city 
traffic. 

*No Compromise—Some attempts 
have been made to work a compromise. 
A British Austin cab was approved and 
run for a while. But drivers complained 
that because the rear compartment had 
to be regulation size, their footroom 
was badly cramped. Another trv was 
the Chevrolet station wagon, modified 
and approved in 1950. About 1,700 
were tried. But most owners are re 
placing them with other cabs. Their 
stock complaint is that when pas- 
senger can choose between a big limou- 
sine and a hard, high-riding station 
wagon, he picks the DeSoto or Checker 
everytime. 

¢ Putting on Pressure—Now that they 
have their fare increase, the operators’ 
next campaign will be to get the city 
to approve stock cars, possibly even 
allow passengers to sit alongside the 
driver, and sct a date after which no 
more big cars can operate as cabs. 

City authoritics maintain, however, 
that passenger safety and comfort re- 
quires a big car, and they don't 
inclined to change their minds now 
It’s safe to assume there'll be pressure 
from DeSoto and Checker to continu 
the policy and from powerful standard- 
car makers to change it. 
¢ Fuel to the Fire—After insurance and 
car costs, gasoline is the big expense. 
A cab gets somewhere in the neighbor- 
hood of 8.5 miles to the gallon. The 
gasoline costs around 18.5¢ a gal., de- 
pending on the quantity you buv. Since 
a two-shift cab travels around 170 miles 
a day, 20 gal. and nearly $4 goes for 
gas alone. 

rhe bill fer total operating expenses 
runs roughly $20 per cab per dav for 
a medium-sized fleet owner. With a 
daily booking for two shifts of about 
$45, the driver’s take is $20.25. That 
means a net of about $4.75 a dav for 


seem 














sToP RUST 7 


ONCE AND FOR ALL 


IRON and STEEL PRODUCTS 
with genuine: 


GALVANIZING 


(Dipped in Molten Zinc) 
“e Write for HOT TIPS Booklet. 
AMERICAN HOT DIP 


GALVANIZERS ASSOCIATION, INC 


t Nat. Bank Bldg Pittsburgh 22, Po 


Where you need a 


COMBINATION 
FILING CABINET 


for Letters and Index Cards 





Get this 
PEERLESS 
**6603"’ 








This cabinet gives you 

three regular letter size 
file drawers plus two 
double compartment 3 x 5 
or 4 x 6 card file drawers 
it's just one of the com- 
binations available in the 
Peerless ‘6600 series 
from which you can 
satisfy any office need. 
Modern design, attractive 
finish with sotin-aluminum 
hardware. It includes many 
distinctive "Peerless" con- 
struction features designed 
fo assure easy quick filing 
and long wear. Write us for 
details or name of dealer 
nearest you 


“PEERLESS —Makers of top 
quality metal office equip- 
ment for nearly 25 years 


PEERLESS 


STEEL EQUIPMENT CO. 


6610 Hasbrook Ave , Philadelphiall Pa 
New York @ Chicago © Dallas © Los Angeles 
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each car. But that assumes that busi- 
ness is good, and that both drivers 
work a full day and hustle all the time, 
without accidents or other delays. 

Generally, an owner’s luck isn’t that 
good. Average daily net per car prob- 
ably figures to be not much more than 
$2 over a year. 
¢ On Their Own—However, net profit 
varies considerably from fleet to ficet. 
The fleet that buys gas, cars, and parts 
in quantity runs up lower operating 
expenses. The operator who keeps 
track of accidents and who either fires 
repeaters or tries to get eyesight and 
other accident-producing — disabilities 
corrected has considerably lower insur- 
ance costs. 

But recently some small fiects have 
been running in the red, and others 
have even been forced out of business. 
(The new rate boost will probably give 
the marginal operator a shot in the 
arm.) Most industry men agree that, 
aside from mismanagement, the major 
cause of recent failures has been high 
insurance rates. 


IV. On Their Own 


The individual owner-driver is a 
completely different animal from the 
fleet owner. He’s an independent op- 
erator in every conceivable way. He 
can make his own hours, works a split 
shift to get both morning and evening 
rushes, take off when he likes. Many 


owner-drivers belong to one of a dozen 


or more associations which maintain 
garages, buy insurance, parts, gasoline, 
and hire repair men. 
e Graduated—Most owner-drivers used 
to be fleet drivers until they saved 
enough to buy a cab with a medallion. 
The price of the package today runs 
around $6,000. Most of the price goes 
for goodwill (euphemism for the me- 
dallion); the cab in a deal like this is 
rarely worth $1,000. But the transac- 
tion must be set up this way because 
outright sale of medallions is forbidden. 
If an individual only drives the cab 
himself, he probably nets $25 to $30 a 
week more than a fleet driver. 
¢ Independent—However, most owner- 
drivers would probably drive their 
own cars even if they made less than 
a fleet man. They are complete indi- 
vidualists and want to stay that way. 
But even fleet drivers are a bunch 
of pretty independent people. Unions 
have tried to organize them for two 
decades, but only two have even gained 
a small foothold, and most of the fail- 
ures have been chalked up to the lone- 
wolf character of the drivers. “When 
they leave here,” a fleet owner observed, 
“there’s only one restriction—they gotta 
turn left when they get out the door, 
because it’s a one-way street. We don’t 
know where they've been till we see 
their trip cards at the end of the day.” 
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Open water at an Arctic outpost 


The important thing on this order is speed 
— so let's get going! 

These were the instructions given 
by high-ranking Air Force officers to 
Graybar’s Dayton office on an im- 
portant order of telephone equipment. 
Destined for an ordinarily ice-bound 
Arctic port, the shipment had to ar- 
rive during the short ice-free season. 

Graybar immediately contacted its 
supplier of telephone equipment—the 
Western Electric Co. 


Years of close distributor-manufac- ~ 


turer cooperation paid off. The efforts 
of Western Electric personnel in six | 
different manufacturing locations | 
were smoothly coordinated. 

By the deadline date, the order was 
complete. Graybar turned over to the 
Air Force forshipment over 300 differ- 
ent kinds of vital telephone equipment. 
Placed aboard a waiting freighter, 
the order arrived “on schedule” dur- 
ing open water. 


@ Though perhaps not applicable to your electrical supply problems, 
this story illustrates Graybar’s ability to deliver the goods. 

Graybar distributes more than 100,000 different items — products 
manufactured by over 200 of the nation’s leading electrical manufac- 
turers. Everything electrical, in fact, for industry, power transmission, 
transportation, construction and communication. 

A nation-wide warehouse system ... modern inventory methods... and 
a day-by-day knowledge of the over-all sup ly picture helps your near-by 
Graybar office serve you promptly and efficiently. Whatever your elec- 
trical requirements, it will pay you to consult your local Graybar 


Representative. 


GRAYBAR ELECTRIC CO., INC. 


275-28 


Executive Offices: Grayber Building, New York 17, M. ¥. 


Call Graybar fist far... 





Here’s 
vy..MOLe and more 


industries 
are turning to 


micarta... 


PUNCHINGS 


BEARINGS 


PULLEYS 





because of these qualities . . . 


Saves Weight, weighs half as much as aluminum. 

Resists Compression, pound for pound greater than steel. 
Resists Impact, absorbs and withstands severe shock. 
Withstands Vibration, cushions repeated shock without effect. 
Insulates like mica but greater flexibility. 

Resists Corrosion, not affected by acids, oils, fumes. 

Resists Heat and Cold from —112°F to 212°F. 

Resists Moisture, in fact, water is its best lubricant. 

Wears Slowly, Evenly, in many cases more slowly than metal. 
Reduces Noise, absorbs vibrations, deadens noise. 

Fabricates Easily, machined or punched with ordinary tools. 


because of these flexibilities 


Laminated MICARTA includes standard structural shapes: 
plates, sheets, angles, channels, rods, tubes and zees. Occasion- 
ally this class includes simple molded shapes. 


Molded MICARTA is the choice for complicated shapes, large 
production quantities of either simple or complicated shapes, 
or for certain properties better obtainable in form molding. 


because MICQITO is basic 


MICARTA is a tough and resilient basic material that welcomes 
comparison with other basic materials. This versatile plastic 
outlasts wood and metal in many punishing applications, In- 
vestigate MICARTA and you'll find it the economical solution 
to tough production problems. 


micarta 


Westinghouse MICARTA 


A. A. Zammikiel 
1370 Ontario Street 
CHerry 1-7600 
Detroit, 
Cc. cma 
5757 Trumbull Avenue, Box 828 
TRinity 2-7010 


Los a. California 


600 St. Paul Avenue 
MAdison 6-3881 


Newark, New Jersey 
R. P. F } 
1180 Raymond Boulevard 
MArket 2-0200 
New York, New York 
E, E. O’Connor 
40 Wall Street 
WHitehall 3-4321 
Philadelphia, Pennsylvania 
F. P. Hunsicker 
3001 Walnut Street 
EVergreen 2-1200 
Pittsburgh, Pennsylvania 
R. P. Fairgri 


306 Avenue 
ATlantic 1-8400 








Mechanic 


Boiler Shop Superintendent 


Sales Engineer 


They All Own a Slice 


There is no law that keeps an em- 
ployee from owning stock in a com- 
pany where he works. But it’s certainly 
uncommon for a large number of em 
ployees in a company also to be stock- 
holders. 

Dow 


Chemical Co. is one of those 


76 


Crew Leader 


Journeyman Machinist 


are. : 
2 


Secretary 


exceptional cases. Nearly half the men 
and women who work for Dow have 
bought Dow stock. Furthermore, their 
holdings add up to a sizable block of 
all the shares now outstanding. 

¢ The New Look—This situation is 
symptomatic of a new trend in busi 


Apprentice Machinist 


Development Engineer 


of Dow 


As J. K. Lasser, New York tax 
authority, noted rece1 in a_ special 
memo to his Busin Reports Inc. 
clients: “Selling all or part of a business 
to employees is an important new trend 

and it’s developing fast.” 

Companies that got on the 


ness. 


band- 
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2 WAYS T0 OPEN 
PURSES WITH PLASTICS 


Plastic packages are 
super salesmen in 
a supermarket age 


The trend to self-service selling makes your 
packaging more important today than ever. 

That’s why it’s important to look again 
«Now... at your product and ask yourself: 
“What added sales appeal can a plastic 
package bring?” 

When you're investigating plastics, there 
are many questions you'll want answered. 
For example: “How do we get started in 
plastics?” . . .““Which plastic will suit our 
product- and sales-needs best?”...“What 
type of package should we choose?”... 
“How quickly can we get into production 
with a molded or fabricated package?”... 
“Where can we get expert assistance?” 

A full and helpful discussion of plastic 
packaging as an aid to sales is contained 
in Monsanto’s latest “Report to Manage- 
ment.” It’s information that'll answer your 
questions and help you make your pack- 
ages better salesmen. So, send now for 


Pork om copy by ier out and mailing We ot FREE —REPORT TO MANAGEMENT 
Bi a ei " “How to Package for Volume Sales” 


MONSANTO CHEMICAL COMPANY, Plastics Division, 
Room 1216, Springfield 2, Mass. 


Please send me your report: “How to Package for Volume Sales.” 
Name & Title 





MONSANTO 


CHEMICALS ~ PLASTICS 


Company 
Address 








City, Zone, State 





SERVING INDUSTRY...WHICH SERVES MANKING Cee ee eT OR eee 





HYSTER’ 
KARRY KRANE’ 


qf +? 


the leads 








for 


MANUFACTURING 
PLANTS 


The “hustling” KARRY KRANE can 
“hurry up” all kinds of hoisting and 
transporting jobs in the fast moving 
manufacturing business. 

This self-propelled 5 ton capacity 
mobile crane has an adjustable boom, 
is mounted on pneumatic tires, pow- 
ered by a heavy duty gasoline engine. 
Equally proficient on indoor or out- 
door work. Rated HIGH in mobility 
and maneuverability. LOW in original 
cost and operating cost. 

See your Hyster dealer for a demon- 
stration. Write for literature, 


In addition to the Kerry Krane, the 
Hyster line includes fork-type Lift 
Trucks, Turret Trucks and Straddie 
Truck.) Capacity ranges from 1,000 
te 30,000 Ibs. Sold and serviced by 
Hyster dealers all over the world. 


A uveven 
COMPANY 


THREE FACTORIES 
2907 N.E. Clackamas Street . . Portiand 8, Ore, 
1807 North Adams Street. . . . . Peoria 1, Illinois 
1010-07 Myers Street . - Danville, IMinois 
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“” 


. . . the question was 
whether the theory could be 
put into practice .. .” 


DOW starts on p. 76 


wagon early have discovered several 
ways to bring in employees as stock 
owners. One is through a profit-sharing 
trust authorized to buy company stock. 
Another device is a savings plan in 
which company and employee jointly 
contribute. A third method—the one 
that Dow has adopted—is the employee 
stock purchase plan. 

¢ Four Years Ago—It was late in 1948 
when the Dow management decided 
to set up a plan under which employees 
could buy common stock in the com- 
pany (BW—Mar.24'51,p135). At that 
time, Willard Dow was president of the 
chemical concern which his father, Her- 
bert H. Dow, had founded half a cen- 
tury carlier. 

Willard Dow and his management 
associates believed that an employee 
who owns stock in his company has a 
keener and broader interest in its opera- 
tions, a better understanding of its aims 
and problems, and more team spirit. 

That was the theory. The question 

was whether the theory could be put 
into practice. 
e Try It and See—The company ap- 
proached the problem just as it had ap- 
proached many problems in chemistry. 
Even if a new process looked good at 
the laboratory or research stage, it was 
not considered proven until it had 
worked out in production. 

The 1948 employee stock purchase 
plan met the test. eOf all eligible em- 
ployees, 19% bought stock under this 
first plan. That was considered pretty 
good acceptance. As a result, Dow 
launched a second plan early in 1950, 
and an even larger group—29%—bought 
stock. A third offering was made in 
1951. Again there was improvement in 
the response—7,532 employees, 42% of 
the total, subscribed for stock 
e New Offering—This vear, a fourth 
offering was made. Dow employees 
greeted the offer by oversubscribing 
the approximately 45,000 shares made 
available to them. 

There were 22,339 employees eligible 
to subscribe when the offer was an- 
nounced in January. Of that number, 
9,749, or 45%, decided to participate. 
They weren’t even able to get as many 
shares as they wanted—the 45,000 
shares had to be prorated. The plan 
limits subscriptions to 10% of each 
employee’s annual salary; the pro rata 
share came to about 9%. 

Those who paid for their stock right 
away are the exception and not the rule. 
Subscriptions are usually paid through 
payroll deductions. Each subscriber 


authorizes a deduction of $2.75 a week 
for each share subscribed. Payroll de- 
ductions began early in February, and 
the final pay-up date is next week. (An 
employee can get his money back at 
any time rather than ept the stock.) 
¢ Employees Only—T'o be cligible for 
the 1952 offering, employees had to be 
on the payroll as of Dec. 10, 1951. 
They could be on the Dow Chemical 
payroll or on the payroll of any company 
in which Dow owns 50% or more of 
the stock. That took in Brazos Oil and 
Gas Co., Cliffs Dow Chemical Co., 
Dow Corning Corp., Dow Chemical 
of Canada, Ltd., Dowell Inc., Ethyl- 
Dow Chemical Co., Midland Ammonia 
Co., and the Saran Yarns Co. 

The only employee yt included in 
the plan are the offi ind directors 
of the company. Not only are they ex- 
cluded from the emp stock pur- 
chase plan, but they lso not given 
any special deal for bu tock 

In this respect, D differs 
many companies which have been op 
tioning stock to executi BW—Dec 
8’51,p46). Those cor uies feel that 
selling stock to key executives 
incentive to managen 
be matched by jacking 
into the high tax brach 

One reason for D dissent may 

be that most, if not all, of the top brass 
already hold fair mounts of 
stock. Officers and di s own 269, 
000 shares. That is 3.85 of all out 
standing stock. 
e Stockholders, Too—B 
shareholders, the officers aren’t 
frozen out of the stock offering 
tancously with the offering to « 
there is also an offer to holders of 
common stock, giving them the right 
to subscribe for one litional share 
for each 50 shares then ld. 

In both offerings, the new stock is 
priced at a discount. 1 riginal 1948 


employee stock purch plan 


5% discount from the 
the date of offer. 1 
fattened to 15 
and 26% in the next t fferings 

Stock this vear wa ffered to em 
plovyees at $82.50 a vhen the 
market was $112.125 hare. This 
attractive price is p¢ ble under 
Salarv Stabilization B regulations, 
even though stock 1 plans ar 
limited to 95% of ma luce. Dow 
plan was classed by SSB plan, 
and the 26% discount 
der bonus rules. 

The offering price t 
was the same. They 
added advantage of buving on 
as the employees do. Of course, em 
plovees who have bou stock pr 
viously can also buy additional 
in their role as shareholder 
¢ Employee Holdings—Through — th« 
four offerings, employees hav« bought 


from 


gives an 
hich cannot 
» their salaries 


they are 
re illy 
Simul 


mploy ees 


gave 1 
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alanced chemistry... 


The farmer is interested in the proper balance of plant foods required to produce the 
all-important high crop yields. Industry requires quality control in chemical intermediates 
for the production of new and better products. The Davison Chemical Corporation 
produces dependable products to meet this demand of industry and agriculture. These products 
are as diversified as petroleum cracking catalysts for the world’s refineries to 
granulated fertilizers for the nation’s farmers. Davison products. . . 


Davison “know-how” are available to you for the asking. 


“Progress T Chemistry” 


THE DAVISON CHEMICAL CORPORATION 
Baltimore 3, Maryland 


PRODUCERS OF: CATALYSTS. INORGANIC ACIDS. SUPERPHOSPHATES, PHOSPHATE ROCK, SILICA GELS AND SILICOFLUORIDES. SOLE PRODUCERS OF DAVCO GRANULATED FERTILIZERS 














SERVING INDUSTRY 
-.. SERVING AMERICA 


You ore always close to Conti 


nental Con with its 65 plants in 
the United Stotes, Canada and 
Cubo, 17 field research lab- \. 


> 
oratories and 63 sales offices. 











Y'VE NEVER SEEN A COW 
they drink fresh whole milk 





In lands where cows don’t thrive, fresh whole milk has always been 
a scarce.article. When obtainable at all, it’s expensive because it’s had 


to be shipped in by air, under refrigeration. 


What's been needed is a way to take whole milk, just as it comes 
from the cow, and can it so as to preserve the fresh milk quality and 
flavor for weeks or months without refrigeration. 


On the basis of the experience that Continental scientists had accu- 
mulated in milk processing, they were asked to assist in the operation 
of a pilot milk-canning plant at the spotless “milking parlor” of a cus- 
tomer. Drawing upon accumulated knowledge, these Continental 
scientists helped develop a method of canning whole milk that was a 
success from every standpoint. These results led to the construction of 
the first full-scalé svhole-milk canning plant. This plant already has 


passed its first year of successful operation. 


This new ¢ahned milk which stays fresh for months at room tem- 
peratures is Mgw being shipped to Alaska and South America, and to 
Army and Navy Installations overseas. Its success is another example 
of how Continental scientists—by solving problems of processing and 
packiyg ~help food producers improve the diet of millions of people. 


CONTINENTAL CAN COMPANY 


CONTINENTAL CAN BUILDING 100 E. 42nd ST., NEW YORK 17, N. Y. 


FIBRE DRUMS PAPER CONTAINERS STEEL PAILS AND DRUMS 











COLD FACTS 


The cake of ice played an important part in the development of the 
refrigeration and air conditioning industries. And, while ice continues 
to serve the needs of many businesses, modern air conditioning and 
refrigeration equipment today provides the exact, controlled temper- 
atures and humidity vital to the development and manufacture of 
many products. 


Leaders in the field of air conditioning and refrigeration equipment 
make heavy, consistent use of Business Week, because 


Business Week is read by a highly concentrated audience of Man- 
agement-Men— executives who make or influence buying decisions. 
They are interested in new methods and installations involving air 
conditioning that will help to produce more goods, at less cost, for 
their firms. 


That is one of the reasons why Business Week regularly carries more 
air conditioning and refrigeration advertising than any other general 
business or news magazine. These advertisers know... 


YOU ADVERTISE IN BUSINESS WEEK WHEN 
YOU WANT TO INFLUENCE MANAGEMENT-MEN 


BUSINESS WEEK 


330 WEST 42ND STREET, NEW YORK 36, N.Y. 


These Manufacturers of Air Conditioning 


and Refrigeration Equipment Reach 


Management-Men through Business Week 


Air-Maze Corp 


American Air Filter 
Co., Inc. 
Herman Nelson Div 


American Radiator & 
Standard Sanitary 
Corp. (American 
Blower Corp 


Brunner Mfg. Co. 
Buffalo Forge Co. 
Carrier Corp. 
Clarage Fan Co. 
Farr Co. 

Frick Co. 


A McGRAW-HILL PUBLICATION 


General Ele 
Air C 
General M 


Frigid 


Sutton, ¢ 
Typhoo 
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Westingt 
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Worthir 


York € 











185,000 shares of the 7-million shares 
outstanding, about 24% of the total. 
But that does not indicate what the 
present holdings of employees may be. 
You also have to take into account the 
original holdings they may have had, 
the stock they've bought in the open 
market, and the effect of stock divi- 
dends. 

In 1948, stockholder records were 
checked. At that time, 10% of all 
stock was held by employees of Dow’s 
headquarters and main plant in Mid- 
land, Mich. 

Although no one knows for certain, 
it is a fair conjecture that Dow em- 
ployees in Midland and elsewhere may 
now hold around 15% of the com- 
pany’s stock. 
¢ Company Likes It—Leland I. Doan, 
president (cover), was asked if he would 
be disturbed if employees ultimately 
became majority owners of company 
stock. He said it wouldn’t worry him 
a bit. 

“If that is socialism,” he said, “I 
can stand that brand.” 
¢ Workers Happy, Too—The reaction 
of employees ns have bought stock 
is equally interesting. Some of them 
have not continued to hold what they 
bought. They are happy because they 
made a capital gain on the transaction— 
the difference between the discounted 
price and the market price. But those 
who have bought stock and kept it give 
the most impressive testimony. 

A sampling of Midland employees 
by BUSINESS WEEK produced such com- 
ments as this: 

“I have bought three times when the 
stock was offered. I wish I had bought 
before.” 

“This stock is as good an investment 
as any I could make.” 

“I never felt I could buy stock be- 
fore. Now I have bought three times.” 

“I bought the first time but I cashed 
the stock to go to school. I am_ back 
at work now and I am buying again, 
this time to keep it.” 

“IT never thought much of the stock 
market, so I never bought stock before 
I have bought four times. I'll have to 
use some to pay for my son’s educa 
tion, but the rest I'll keep.” 

“IT sold some to help buy a house, 
and I know others who have done the 
same thing. But I still have some 
stock.” 

“I bought stock twice, and my boy 
is buying stock, too.” 
¢ Union Blessing—Interest in Dow 
stock stretches all the way from the 
president’s office to the union hall. 

A secretary in President Doan’s office 
was as excited as any Wall Streeter 
when the word came recently that a 
stock dividend was being declared. 

When the first plan was announced, 
union members asked their local if it 
was O.K. to buy stock. Union officials 


BUSINESS WEEK © Aug. 23, 1952 





Is this the “eutidicine” 
your business needs? 


One of the best prescriptions for 
healthy profits is to keep costs down Get the answers from YALE 
..while speeding production and (Mail the coupon below) 
shipment of goods. Which YaLe equipment can increase 
And that’s exactly what Yale Fork your warehouse and storage space 2 or 
Lift Trucks and Hoists can do for 3 times? 
your business...if you move materials Which Yate trucks are specially de- 
in quantity from one point to another. signed for use over low-load flooring is 
Find out how Yale helps cut handling malaryibortechenscuue, phates 


costs up to 75%...elimiriating bottle- How did Yate equipment save $196,000 
} for an important California industry? 





necks...saving man-hours... boosting 
production... assuring the extra vol- W hat exclusiv e features found only in 
: : 7 Yave Industrial Trucks add years more 
ume needed in these days of higher : ee 
: : to their effective operating life? 


taxes and heavier operating costs, 











SEND FOR FREE BOOKLET: the Picture Story of Yale Materials Handling Equipment 


poses eran THIS COUPON TODAYS 3" "| 
YAIT E| The EZEXECLL Manufacturing Co., Dept. 148 
Roosevelt Blvd. and Haldeman Ave., Phila. 15, Pa. 


Please send my free copy of Picture Story of 
perenne s : Yale Materials Handling Equipment. 


EQUIPMENT. Led Company. 


HK Registered trade mark Name Title. 

Yale Hoists ore sold 

exclusively through Street City. State. — 
INDUSTRIAL In Canada write: The Yale & Towne Mfg. Co., St. Catharines, Ont. 
DISTRIBUTORS 
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GAS AND ELECTRIC INDUSTRIAL TRUCKS + WORKSAVERS * HAND TRUCKS + HAND AND ELECTRIC HOISTS + PUL-LIFTS 
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CAREFUL COMPARISON ASSURES BETTER fEATING 





“It is my 
experience that 
Janitrol Unit Heaters 
are nearly always 
selected to replace 
equipment that fails” 


Statement by leading Detroit Heating Contractor, 
*R. C. Look, Gas Burner Service Company. 


Especially in manufac- performance features are 
turing or processing a result of over thirty 
plants, where extreme con- years devoted exclusively to 
ditions of moisture and dust are pioneering the newest advance- 
prevalent, ordinary unit heaters ments in gas heating and heat 
just can’t take it. Yet, in case after treating equipment. 

case, when Janitrol units are used Compare Janitrol feature by fea- 
ture before making a decision on 
the purchase of any type of unit 


as replacements, they stay on the 
job year after year providing their 
original heating efficiency. heater for a new installation or 
Janitrol’s unmatched design and for replacement heating. 


WRITE FOR YOUR COPY OF THE 
“BUSINESSMAN'S BLUE BOOK OF BETTER HEATING.” 


it is full of valuable information on unit heater performance 
and best installation practices. 


lanitrol 


GAS-FIRED UNIT HEATERS 
SURFACE COMBUSTION CORPORATION - TOLEDO, OHIO 


Engineered by the makers of the famous furnaces that heat treat mest of the products of big name industry 
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“... we don’t put out a rule 
and say it is in effect. We 
let them in on it...” 


DOW starts on p. 76 


generally oppose stock buying on the 
theory that stock vnership makes 
company men, not mn men, out of 
workers. But the Dow workers who 
asked their local union (the largest 
United Mine Workers local) were 
given no such line. At first, the ques- 
tion just wasn’t answered. When the 
latest plan was ann d, union mem 
bers were told outright that the union 
didn’t object. 

e Good for Morale—Dow management 
believes that employee stock ownership 
is conducive to sound labor relations. 
They apparently get no argument from 
Harold Bowers, president of the UMW 
local, who sees no weakening of the 
union’s position. 

He recalls that when there was a 
strike in 1948, on teran employee 
who held $75,000 in stock was working 
in the union’s soup kitchen and ex 
horting the strikers to stick it out 

Bowers almost outdoes the company 
people in pointing it the favorable 
labor climate. “We have exceptionally 
good labor relations here,”’ he says 

I'here are other places where labor 
relations are good, but Dow runs high 
above the average rding to Bow- 
ers. He surprises tors when he 
shows them the uni hall. On one 
wall are pictures of John L. Lewis and 
Michigan’s Govern Mennen Wil 
liams. On anoth | is a_ portrait 
of Willard Dow, { tr Dow presi 
dent and probably t mly company 
president to be tl honored by a 
union with which h ilt 
e Few Grievances—Both the union and 
the company are p 1 of their joint 
record on grievan¢ Gripes are 
scarce as hen’s tect Each Friday 
afternoon, the uni ymmittee dis 
cusses workers’ individual problems and 
decides what grievances, if any, to 
present to the company the following 
‘Tuesday. 

“Then they won’t be grievances any 
more, because they be settled once 
and for all,”’ says Bower 

He gets agreement on that, and un- 
usual cooperation, fro James Driver, 
Midland personnel d tor, and Rich- 
ard F. Freeman, Midland labor rela- 
tions director. We don’t put out a 
rule and say it’s in effect. We let 
them in on it,” says Driver 
¢ Management Policy—Driver recalls 
with pride such steps as the establish- 
ment of an employ redit union in 
1937, the adoption of a full-scale non- 
contributory pension plan in 1947 
when it had not even been asked by 
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Every pound of your 
aluminum is usable 
when you buy blanks from... 


REYNOLDS FABRICATING SERVICE 


Saves an average 30% scrap loss, plus scrap handling 


Scrap from shearing and blanking is remelted 
immediately at Reynolds plants without costly 
loss of time, segregation and storing, reshipment 
between cities, or diversion of valuable metal. 
You can use all of the aluminum you receive ... 
without delay ... without scrap loss. In addition, 
you realize important savings in handling, stor- 
age space, work space and manpower. 
Reynolds Aluminum Fabricating Service 
offers extensive facilities to produce semi-fabri- 
cated blanks, completed parts and final assem- 
blies. Quotations on aluminum blanks or parts 
can be furnished to your drawings and specifica- 
tions. Technical assistance from aluminum fabri- 
cating specialists is available for your problems. 
For additional information, write for litera- 





REYNOLDS 











ture, or call the Reynolds office listed under 
“Alaminum” in your classified telephone direc- 
tory. Reynolds Metals Company, Parts Division, 
2085 South Ninth Street, Louisville 1, Kentucky. 


Reynolds Aluminum Fabricating Facilities 
One of the country’s most complete facilities for alu- 
minum fabricating includes: 
@ Over 100 mechanical presses ranging 
from 2 to 1700 tons. 
@ Hydraulic presses from 300 to 5000 tons. 
© Equip for shearing, blanking, form- 
ing, riveting and welding, roll forming, 
finishing and bly. 
These facilities can assure a steady flow of blanks or 
fabricated parts to your specifications and production 
requirements. 








Seer ereeeeeeeee eee settee 
eer ewes eeeeeeeee ease 


Se eee ees eeeseseeseseeeeeees 


REYNOLDS ALUMINUM 
FABRICATING SERVICE 


BLANKING + EMBOSSING » STAMPING » DRAWING © RIVETING * FORMING » ROLL SHAPING » TUBE BENDING + WELDING + FINISHING 





Power-hungry San Francisco 


“swallows”? Rome cables by the mile 


Going under its streets... into its buildings ... Rome wires and 
cables extend mile upon mile as arteries of dependable electric 
power to this vast San Francisco area. On the Coast, too, you will 
find Rome's electrical conduit the preferred steel raceway for 
safe and economical wiring. 

Here, as elsewhere, electric utilities and industrial users, alike, 
rely upon their confidence in Rome Cable . . . confidence justified 
by uniformly high product quality ...a confidence reflected in 
Rome Cable’s remarkable growth in 16 years to a position of 
leadership as an independent manufacturer of electrical wires, 
cables and conduit. 

There's a real story for you in “The Story of Rome Cable 
Corporation.” Send for your copy today. 


ROMARINE-ROPRENE® all-purpose power 
cable combines moisture ond heat resistant 
RoMarine insulation with RoPrene (Neoprene) 
sheath. Can be installed direct in earth or 
oerially. Underwriters approved as Type USE. 


wo CABLE 





the union, the jointly operated job 
evaluation program ting back to 
1942. 

The company management feels that 
one of its basic responsibilities and func 
tions is to provide employees with eco 
nomic education. He took the HOBSO 
(How Our Business System Operates) 
plan and streamlined it to Dow’s needs 
Everybody in the entire company has 
been covered by the program, which 
includes three 14-hr. s« 

Before it was announced to am 
groups of employees, it was first shown 
to the union committ Che commit 
tee did not support tl rogram off 
cially, but all member pt one did 
sO personally. 
¢ Profit Sharing—Th trance of the 
union into employer-< ¢ relation 
marked the end of the company’s old 
profit-sharing plan 

Board chairman Earl W. Bennett 
who joined the comp n 1900 as 
bookkeeper, smiling] lls that the 
profit-sharing plan got started in 1901 
That year, he said, bu had been 
pretty good, so Herbert 
turkey to each of hi ecs 

Bonuses were paid f time to tim¢ 
after that, but it w t until 1915 
that a formal profit-sl g plan was 
put into operation nts were 
rather handsome for vears. In 
some depression y¢ ugh, the 
profits to be split w mall that 
emplovees threw thei ks away in 
disgust. The check welcome 
again as profits built up after that. The 
last profit-sharing che ued on 
July 16, 1941. It t he union 
came in and said it want money 
in the pav enveloy no more 
profit-sharing 
¢ Big Financing—B« t 10 is the 
financial genius of t ny, had 
much to do with a 1 t financing 
operation that prod heck for 
$100.425.000 Thi ted pro 
ceeds last Julv from t of $100 
million principal an t of 3 con 
vertible subordinat t tl 
biggest financing on 
ticular tvpe of securit 

Funds will be used 
nection with its cont 
program. In the past 
company’s capital 
$44l-million. In tl 
sales went from $1 3 
$400-million plus. ‘I 
ever, was less than f 2 
but not enough to dis¢ Dow man 
agement looking toward t long-term 
future. President D ects the 
company to spend at tl te of S10 
million a vear for the vears on 
further construction ian Ben 
nett said: “At Dow w n boom 
times to keep up witl l 
we build in slump times f he future 
so we never stop buik 


cmand 
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EVERYONE Loses 
In This STOP And 
Go Battle 


The time and money lost in traffic con- 
gestion has never been fully estimated, 


but it is a staggering total that grows eaclr year. 


The number of motor vehicles in use today 

exceeds the estimate for 1970. Traffic on main roads 
and city streets has increased by 50% since 1941. 

Yet we are trying to move 52,000,000 cars, trucks and 
busses over roads built twenty-five years ago. 

The solution is more modern highways and freeways 
—with a minimum of STOP and GO controls. Good 


planning—nondiversion of road taxes and public 
demand can make these highways a reality. 


Good Roads Are Everybody’s Business 


TRAILMOBILE inc. 


Subsidiary of Pullman Incorporated 


Trailer Sales and Service From Coast to Coast in the 


United States and Canada 





leletalk 


COMMUNICATION SYSTEMS 


Whenever a key member of your or- 
ganization walks from one office or 
department to another to give or get 
information, you lose valuable pro- 
ductive time, 

With Teletalk, anyone you wish to 
reach is as close as your finger tips; 
merely flip a key to make instant, two- 
way contact. Teletalk helps keep your 
switchboard open for long-distance 
and other important “outside” calls. 


Pays for itself—quickly! 


The productive hours you gain each 
week with Teletalk quickly add up. 
Efficiency increases dramatically, right 
from the start—operating expenses 


WEBSTER 


RACINE * 


Webct. 





Electric Comp 
Please send me information on items checked. 
© TELETALK booklet, “Costs Drop” 
© Nearest TELETALK dealer 


©) Hydraulic Pumps 
© EKOTAPE Recorders 


TELETALK makes work time 
more productive in any business! 


are steadily reduced. As a result; 
Teletalk more than repays its moderate 
cost—often in its first year. 


Be sure—choose Teletalk! 


Teletalk is unexcelled for clear, life- 
like tone...is simple to install... 
will give you years of dependable, 
trouble-free service. Another good 
reason for choosing Teletalk: It’s made 
by Webster Electric—pioneer manu- 
facturer of top-quality electrical, elec- 
tronic and mechanical products. 


Ask your dealer what Teletalk can do 
for you. Fill out and mail the coupon 
today for new booklet, “Costs Drop”. 


ELECTRIC 


WiscONsIN 


“Where Quality is a Responsibility and Fair Dealing an Obligation” 
_Webster Electric Co., Racine, Wis. 


Established 1909 


BEE RESBSBSEBEHREHEHEHEHEHEHEHEHEHEHREHBEHBEHBEHEHBREeBeeeee 
y, Dept. BW-8, Racine, Wisconsin 


C0 FEATHERIDE Pick-up Cartridges 
0 W-E Fyel-units and Transformers for oil burners 


4-Way Incentive 


Plan used by General 
Controls Co. aims at keeping 
everyone happy—production 
and service workers alike. 





At first glance, 
would seem to be a 
pany’s production pr 
every incentive p 
incentive. Such 
target of sharp criti 
unions look on them 
tems” in which manag 
out of the extra effort 
(2) employees don’t 
against each other 
pany-set goals. 

As a result, manag 
ing for the perfe 
one that everyone lik 
is a scheme like D 
employee stock purcl 
76). It gives evel 
better production 
chance to buy stock 
up, everyone gains 

By itself, though 
all incentive doesn’t 
individual effort, 
think it’s necessary 
problems of thes« 
how to manage ther 
a lot of grievances 
¢ Combines Payofts—( 
Co., Glendale, Calif 
matic controls for 
industry, thinks it ha 
wed the advantage 
centive plan with tl 
payoffs. 

The basic plan set 
Controls is going int 
This week the 
over the system as it 
other expansion in a 
plant. Since the pla 
hauled in 1948, the 
of business has doul 
over $1 3-million). 

What sets Genera 
most is_ its 
covers: 

e Factory work 
people in repetitive 
paid production _ bot 
against Company-set st 

¢ Nonproduction 
whose output can’t 
units. 

¢ All employees 
panywide, hourly bonu 
over-all efficiency. 

¢ Seniority, bas 
dividual production 1 
¢ How It Works—B 
plan is the direct pi 
He earns his 


} 1 


comp 


base ya 


yblems 


to do 


compa 


incentive plan 
lution to a com 
But not 
proves to offer 
often are the 
ism because (1) 
is “speedup sys 
ment gets more 
than labor and 


ike to be pitted 


race for com- 


ent is still look 
nceentive plan 
One approach 
Chemical Co.’s 
ise plan (page 
in interest in 
giving them a 
If the stock goes 


it type of over 
directly 
nany 


r¢ ward 
companies 
rhe 


ct rewards is 


big 
without causing 


yeneral Controls 
maker of 
raft, home, and 
found a way to 
f an over-all in 
eof individual 


1uto 


up by General 
ts 10th year 
1y looked back 
it ready for an 
Skokie, (IIl.) 
last over 
mpany’s volume 


vas 
to something 


lan apart from 
nsiveness It 


and 
iobs, 
ises measured 
ndards 
employees, 


some 
who are 


Ye measured by 


through a 
determined by 


com 


largely 


I on in 
ickbone of the 
duction worker 


nly until he 
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What do YOU want to protect? 


. “ 
SAFETY IN THE AIR is increased with Fenwal Aircraft Fire and Over- 
Heat Detectors. These simple, easily installed detectors function only when 
air temperature reaches the predetermined alarm point . . . give warning 
before dangerous over-heating occurs . . . provide positive, dynamic pro- 
tection for every type of aircraft. 


regulated humidity and temperature conditions. Low-cost Fenwal THERMO- 
SWITCH thermostats, used by many bakeries as control devices, afford 
valuable quolity-protection ... help bring better bread to the nation’s 
tables. 


TRAIN TRAVEL IS SAFEGUARDED on cars equipped, with the Fenwal 
JOURN-A-LARM system. This vital contribution to railroad safety, employ- 
ing rugged, sensitive THERMOSWITCH® units as detectors, gives instant 
visible and audible warning of journal bearing box over-heating ... 
identifies the “hot box" . . . prevents serious trouble, 


FENWAL ENGINEERS hove solved many problems involving tempera- 
ture control and detection; humidity, vapor level, pressure, and other 
variables where temperature is a component factor. Many problems still 
remain, new ones constantly arise. To these, Fenwal technicians devote 
increasing effort. If you have such a problem, why not put it up to them? 
Fenwal, Incorporated, 298 Pleasant Street, Ashland, Mass. 


ELECTRIC TEMPERATURE CONTROL 
AND DETECTION DEVICES 


“ PROTECTING PRODUCTS AND PROCESSES... PROPERTY AND PEOPLE 





@ Corrosion resistant 
@ Extra strength © Uniform temper 


Keystone’s Galvanized MB Wire offers 
improved corrosion resistance . . . 

gives added life and strength to mechanical 
springs subject to rust and corrosive 
conditions. This is due to Keystone’s unique 
method of galvanizing the wire before 

it is cold-drawn. The drawing process 
smooths and hardens the galvanized finish, 
improving its lasting qualities. This 

smooth finish, corrosion resistant spring wire 
is also furnished in Type 2 and Type 3 
heavy weight zinc coatings before drawing to 
meet specified salt-spray tests. 


iNDUSTRIA 


Keystone Steel & Wire Company 
PEORIA, ILLINOIS 


i WIRE SPECIALISTS | 





reaches two-thirds of 
the job (the standard 
100%). After that 
plus 54% of the r 
that it takes to makc 
That means if he just n 
standard he is carnit 
base pay (54% of 3 


34% over base (54' 
On top of that 
worker shares in the 
scheme. This is des 
out inequities in job 
ward indirect labor; (3 
of the cooperation a 
incentive system loses 
periods of low efficien: 
has to take on a new 
The plantwide bon 
the company’s total pr 


105% of standard. Abov 


an-hour is added to tl 
employees for each 
eficiency. Right n 
running at 127%-128 
That figures out t 
bonus for each empl! 

Put together, thi 
factory worker work 
Say he is performin 
plant at 128%, and | 
hour base. Under th 
he gets 18¢ added 
an adjusted base of 
formance rating is | 
54% formula), whicl 
$1.68—gives him $2 
above the base 

For service work« 
trols has set some 
ments, but mostly it 
by simply giving them 
age bonuses of the pr 
Besides that, of 
equally in the plantwi 
e Seniority—Though 
goal of anv incentive 
may fail when cutb 
That is because it isn’t 
worker who keeps tl 
who has been there 

To lick this proble: 
trols has three categ 
Production workers 
100%-110% of standa 
first to feel the axe 
lavofft. Those in the 11 
gory are a step above i 
the top are those prod 
for eight months or 
layoff goes that far, tl 
their jobs on the ba 
service alone. 

Alvin W. Ray, on 
who run General Cont 
of the plan. It was inst 
International Assn. of M 
organized the compan 
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thinks proof of its fain 
that IAM insists now th 
kept as part of the cont: 
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The responsibility of the Torrington engineer does not 
end with a recommendation for a particular type of 
anti-friction bearing. He makes every effort to “follow 
through” to see that the bearing continues to give the 
best possible performance, with a minimum of 
maintenance. 

Over-all service—starting with the original design 
and continuing through in-service operation—has 
helped to produce the lasting solution to the friction 
problems of many manufacturers. Why not discuss 
your application with a Torrington engineer today? 


THE TORRINGTON COMPANY 
South Bend 21, Ind. Torrington, Conn. 


District Offices and Distributors in Principal Cities of 
the United States and Canada 


TORRINGTON BEARINGS 


Spherical Roller + Tapered Roller e Straight Roller ¢ Needle « Ball e¢ Needle Rollers 
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And Still More Boosts Are in the Wind 


would be very su f the so-called 
+ 


Money is already tight—with the season coming up “ ee a 
PY prime rate l f it¢ Or 01 
when the demand for loans usually jumps sharply. rowers enjoying t hest credit rat 


ing—wasn't at a 34 1 bv Oct. 1, 
Are you planning to borrow from the loans you face a borrowing cost well as against the 3 Ww prevailing 
banks this fall? above the highest up to now in the Some even think t t rate may be 
Then prepare for another addition postwar period pushed up as mu 
to vour costs of doing business. Very ¢ Forecast—How much of an increase is © Other Sectors—A t major 
likely vou are going to find vourself likely? And when are the rates to be Manhattan bank rted hiki 
called on to pay the highest rate of “officially’’ hiked? other borrowing rat ist weck, for 
interest you've been assessed on your Naturally, much depends on the re example, interest t m loans to 
bank loans in vears gion of your operations. For while total brokers secured b than govern 
Money has tightened up consider- borrowings of member institutions from ment issues wet 
ibly (BW —Aug.9°52,p90). It’s not ex- the Federal Reserve Banks have ranged 23% level 
pected to loosen much over the near as high as $1.4-billion lately (the heav- It’s significant Na 
term, cither. And for a very good rea-  iest demand for such credit since March — tional City Bank—t I second 
son: If vou look at the records, you'll 1933), money conditions in some areas’ largest commer <—this time 
sce that the time of year is here when have proved considerably tighter than went along with it in the hike 
normally the demand for business and _ in others Last December iajor Manhat 
agricultural loans starts to rise very Among New York City banks—whose _ tan banks tried a upping of the 
sharply. As a result, despite the stif- Federal Reserve borrowings have been _ broker-loan rate, t failed because 
fening already seen in money rates over hovering around a $500-million level— City refused to f 
the last vear or so, the odds now seem it is generally belicved that a hike is © Treasury’s Troubles—T his time, New 
ibout three to one that on vour new _ likely within 60 days. Many say they York broker's loan rat ren’t the only 
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Do You Like Our Kind Of Life... 
OR THIS? 





“While seg realize it, the future of our 
kind of life is involved in the kind of com- 
munications policies we have. All over the 
world, the avenues of communications are 
in the hands of the state. Only in the United 
States do we have a free, privately owned 
system. We want to keep it that way.” 


— An official statement of June 4, 1949, 
by Senator Ernest W. McFarland, Chairman 
te Communications Subcommittee, 
Senate Interstate and Foreign Commerce 
Committee, and Majority Tondo. 











opay, America has the largest, most modern and 
most efficient independent telegraph system on 
earth—Western Union. It is still “free, private.” 
It can be “kept that way”—by your support. 
And it is to your own interest to keep it that way. 
Why? Because the /irst step of dictators is to get con- 
trol of public thought and action by seizing the com- 
munications systems. 
There is no danger that America’s great telegraph 
system will fall prey to state ownership so long as it 


remains useful to the public, dynamic in growth and 
profitable to its thousands of private owners—most 
of them small, thrifty shareholders who believe in 
the American Way—the “free enterprise” way. 

Western Union in the past seven years alone has 
invested over $100,000,000 of private capital in new 
mechanized equipment. This step has greatly im- 
proved the speed, accuracy and dependability of tele- 
graphic communications in America. More than 
40,000 highly trained, courteous Western Union 
workers are ready to serve you in thousands of 
Western Union offices throughout the country. 


WESTERN UNION 





straws in the wind. Last week, the 
‘Treasury was forced to pay the highest 
interest rate in at least 10 vears on its 
weekly issue of 91-day bills. It was able 
to dispose of then it an average 
rate of 1.903 ist 1.788 a 
month earlier. In t 51 third quar 
ter, the average w ind 1.53‘ 

What's more, ptions to the 
I'reasury’s recent hange offering of 
one-vear 2% certificat of indebted 
ness for $2.4-billi f lé imilar 
obligations now c due showed an 
“attrition” rate of Holders of 
some $2-billion of th iaturing certifi 
cates proved willing to make the ex 
change, but holders of the other $400 
million preferred to tal ish for theirs 
presumably because they felt that they 
could get a better igs rate’’ else 
where 

According to Ti officials, ““W<« 
didn’t do so bad nsidering the 
tight money market But Wall Street 
holds some dissent nions on that 
poimt Even though the ? coupon 
on the new certificat represents the 


BROWN & ROOT’S VERSATILITY highest rental cost t I'reasurv has 


paid on one-vear 1 in over 20 
CAN SAVE YOU DOLLARS AND DAYS years, many Street think the deal 
denotes continued ince on the 
art oO asurv officials to og 
Almost two decades of diversified experience in heavy a that Bs ee gy 
ing place in the m picture in 
industry construction and engineering has developed the last year or so 
¢ Facts of Life—\\ 
still fails to realiz 
senters, is that it 
: it once was of mo ’ I 
experience can be translated into faster, more economical ings. Control of the U.S. money supph 
now rests with the | | Reserve Svs 
tem. That’s been t ever since 
the Treasury-FRB f nent” to let 
the Fed end its sup t of the govern 
ment bond market pegging prices 
at artificially high lk 
; ° Nr i Chat puts the market on 
biggest firm names in industry is your assurance that a pretty much a no ipply-and-de 
mand basis. That hould be 
Brown-Bilt job is well done ! tight at the moment O surprising 
After all, employment, prices, trade, 
and loans are at ext high levels 
If you contemplate new construction or expansion of What's more, we are entering a period 
when it’s expected t W § 1 
“normal” seasonal m of loans 
get underway while, at same time, 
the government will n ew funds t 
Root planning experts at your disposal. cover its anticipat ficit 
Many Wall Street v, however, 
that the Treasury st fuses to ac 
knowledge these facts of lif rrue, in 
the recent exchange off Washington 
did boost the coup the proffered 
BROWN . ROOT, eng issue to 2% from tl | certificates’ 
“ 14%. But that, the I 


nters argue, 


Brown & Root specialists in every field. Their combined 


7 
completion of your proposed project. 


Repeat awards of contracts to Brown & Root by the 


your present plant, a call from you will put Brown & 


didn’t indicate mucl lism on the 
BROWN-BILT part of Treasury * of ] After all, 
P. Oo. -FuHoustOoN 2, Conileuélies weren't they being forced to pay over 
1.90% for only 90-d ne 

CABLE ADDRESS — BROWNBILT ¢ Fed’s Thoughts—Last week saw com 
mercial loans of the New York banks 


@® BROWN ENGINEERING CORP. a 
$74-billion, about $600-million 


Associate Companies — ibove 
@ BROWN & ROOT MARINE OPERATORS INC, . ’ 
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An Urgent Call for Action 


PROGRESS DEMANDS: 


No. 9 in a Series of Jones & Lamson Reports to Management 


Jamediale Keolacement Ovo, 
Otsolele Tan law tari 


THE CASE: The normal, healthy growth of America’s 
industrial strength is being seriously hampered, and 
its military security threatened, by a depression-born 
tax provision of the U.S. Bureau of Internal Revenue. 
This obsolete provision retards plant modernization 
by encouraging the retention rather than the replace- 
ment of obsolete productive equipment. Both obsolete 
machine tools and obsolete laws must be replaced. 

This damaging provision, (Bulletin “F” of the BIR 
—a 1942 revision of Regulation TD-4422), arbitrarily 
established the useful economic life of a majority of 
new machines at 15 to 30 years. Inequitable from the 
start, it has become increasingly unfair, because the 
rapidity of continuing technological advances now 
renders most machine tools obsolete, on the average, 
every 7 years. 

Bulletin “F” continues to flout reality by forcing in- 
dustry to adhere to an extended period of tax write-offs 
on new equipment, based on the arbitrary 15 to 30 years 
life span estimate. This long-term — but short-sighted 
—depreciation policy means that a replacement and 
modernization program is, for all companies, extremely 
difficult, and, for many, economically impossible. 


An Example 


Let’s take a look at the grim results of the existing 
regulation: — 

In 1949, over 43 per cent of the machine tools in use in 
this country were ten years old or older. . . and at least 
95 per cent were more than 10 years old in design. 

Consider the fact that a new machine today costs more 
than twice as much as a comparable machine, vintage 1934, 
and may become obsolete twice as fast. 

What does this mean to the '‘manufacturer? Take the case 
of a company owning a machine tool for which it paid 
$5,000 in 1942. Let us assume the machine has a 20-year 
life, according to the present tax schedules. Thus, by 1952, 
the company would have recovered $2,500 of its original 
investment in the machine. It wants to replace that ma- 
chine with new, high-speed equipment —but replacement 
costs $10,000. 

If it is the company’s policy to finance new equipment 
out of current earnings, it must earn approximately $15,000 
under a Federal income tax rate of 50% (disregarding the 


Seeeaceeeeseees A saceee> 


Excess Profits Tax) to provide the additional $7,500 for 

the new machine — yet it can recover the $10,000 invested 

in the new machine only at the rate of $500 a year! For 

most companies, such a financial burden can be unbearable. 
Penny-wise, Pound-foolish 

TD-4422 was a depression expedient to increase tax 
revenue by about $94,000,000 a year. In terms of short- 
range tax collections it has seemed to be profitable. Yet the 
tax collections on the increased earnings that would result 
from a more far-sighted tax regulation unquestionably 
would far outweigh the present revenues. 

While this additional tax revenue on increased produc- 
tivity is being lost, our industrial strength, too, is being 
sapped by these depreciation rates—the poorest of any 
major industrial nation. We are senselessly stunting our 
economic growth and weakening our national security by 
lowering plant efficiency in thousands of small and medium- 
size companies. 


Small and medium-size producers are the 
sub-contractors of big industry, and comprise the 
backbone of our industrial economy. 


Ironically, our government fully appreciates the fact that 
accelerated tax write-offs stimulate and quicken plant 
modernization, and increase production. 

Proof is the fact that the government has granted many 
firms the privilege of 5-year amortization of capital equip- 
ment (under Certificates of Necessity ). This was done to 
provide an incentive to purchase new high-speed machine 
tools, thereby gaining the added production urgently 
needed for defense. 

How sensible and how logical it would be if government 
offered a similar incentive to all industry — without resort- 
ing to such devices as “Certificates of Necessity”! 

The reduction in tax revenue resulting from discretionary 
write-offs would be negligible —while the potential gain in 
new revenue and industrial strength would be tremendous. 


The Remedy 


An immediate amendment to the Internal Revenue Code, 
enabling each individual manufacturer to write off his 
investments in equipment at whatever rate he may elect. 

This urgent need transcends party lines. 


Reprints of this page are available. 


BIBLIOGRAPHY: May, "52, Capital Goods Review, MAPI; McDonald Statement to Senate Subcommittee; Technological Stagnation in Great Britain, MAPI; 
The Iron Age, July 3, °52, pg. 113 —also The Iron Age, May 15, °52, pg. 98. 


JONES & LAMSON (/f7]) MACHINE COMPANY 


Department 1710 


A 
® Springfield, Vt.. U.S 


Turret Lathes — Fay Automatic Lathes — Thread Grinders — Optical Comparators — Threading Dies & Chasers 
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‘ If it’s wet, wrap 


| it in Patapar! 


WET-STRENGTH, as well as grease- 
resistance, is an inherent quality of 
Patapar Vegetable Parchment. When 
moist products are wrapped in it there is 
no fear that Patapar will weaken and 
disintegrate. It remains intact and strong 
as long as you wish. 


Food wrappers:— Because Patapar is 
made from pure cellulose it imparts no 
odor or taste to delicate foods. Patapar 
safeguards sensitive flavors. 


Patapar resists grease and oils 

If fat, grease or oil is a packaging 
problem, Patapar takes care of that, too. 
A special new lightweight type of Patapar 
(27-21T) is so grease-proof that it pre- 
vents grease “crawl” completely. Drops 
of oil placed on it are stopped dead in 
their tracks. 


Tackles all sorts of problems 

As a packaging material Patapar pro- 
tects such products as butter, bacon, 
poultry, celery, lard, ice cream, marga- 
rine, putty, machine parts. It is used for 
rubber mold liners, for wrapping hospital 
articles to be sterilized in live steam, as 
a separator for tiny batteries, for draft- 
ing paper, and many other purposes. 

Business men: Send for Booklet T. It’s 
full of information about Patapar and its 
179 different types. If you wish samples 
tell us the application you have in mind. 


Patapar 


Vegetable Parchment 


Paterson Parchment Paper Company 


Headquarters for Vegetable Parchment since 1885 





heavier than a year ago. This means 
that banks, lacking surplus funds and 
already heavily in hock to the Federal 
Reserve, can increase loans sharply 
only by sale of short-term government 
bonds or new borrowing from the Fed. 
The Federal Reserve Board, some 
well informed folks say, doesn’t con- 
sider seasonal expansion of business 
loan demand “inflation.” On this 
theory, the board might not be con- 
cerned if bank borrowings were to run 
up another $1-billion to the neighbor- 
hood of $2.5-billion in the months 
ahead. It’s the Fed’s function to supply 
banks with funds to finance business’ 
legitimate needs, the board is said to 
believe. And it wishes banks weren’t 
so reluctant to rely substantially on re- 
discounts for such money. 
¢ Whose Move?—That sounds logical 
enough, too. After all, if the Federal 


Reserve thought its rediscount total 
was getting too large, all it need do 
would be to raise its loan rate from the 
13% figure that has prevailed since 
late 1950. Leaving it at that level cer- 
tainly is an invitation to borrow. For 
the proceeds of advances from the Fed 
can be reloaned at an interest rate well 
above their borrowing cost. And, too, 
the interest that is paid on them can 
be deducted from earnings of the bor 
rower before he figures up his income 
tax bill. 

e Up to Banks—Obviously, any time 
the Fed raised its discount rate the 
commercial banks would immediately 
hike their loan charges. But smart 
Streeters doubt very much that the Fed 
would wish to force the banks’ hand. 
The board undoubtedly would prefer 
that the banks adjust their rates on their 
own. 


In Quest of Higher Yields 


Since World War II, U.S. life in- 
surance companies have been persist 
ently cutting down on their once huge 
accumulation of government bonds. 
The process is still going on, with cor 
porate bonds getting the lion’s share 
of the reinvested assets, as well as the 
new money that is constantly pouring 


in. Nonfarm mortgages are in the run- 
ner-up spot. 

The idea behind thes 
course, is to get higher 

This trend showed up last week in 
the Institute of Life Insurance’s re- 
port on the portfolios of U.S. life 
companies at midyear. With $70-bil 


shifts, of 


yiclds. 
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KODASCOPE PAGEANT SOUND PROJECTOR 


Shows 16mm. movies with new brilliance, new clarity ... sharp from 
corner to corner. Unique—focusing—audio system provides clear, 
authentic tones at all volume levels. The entire projector is perma- 
nently lubricated. An 8-inch speaker, ample for all average condi- 
tions, is cased with the projector...the accessory Kodak Multi- 
Speaker Unit can be obtained to expand the Pageant into a two- 
case, four-speaker outfit, capable of coping with virtually any 
acoustical condition. The single-speaker Pageant is $400... with 
the Multi-Speaker Unit, only $492.50. 


EASTMAN lémm. PROJECTOR, MODEL 25 


Built for heavy-duty service in auditoriums, theatres, assembly 
halls. Unique geneva movement advances film surely, smoothly. 
Separate motors drive geneva movement, main projector 
mechanism, blower, and reel arms, eliminating all shock forces. 
Powerful optical system, completely Lumenized, assures spar- 
kling screen images. High-fidelity sound amplifier equipment 
gives amazingly faithful reproduction. Two models——high- 
intensity arc (shown) and tungsten. Prices from $3,485. 


IT PAYS TO USE 
Kxopak Audio-Visual EquipMENT 


CINE-KODAK 
SPECIAL Il 
CAMERA 


The world’s most versatile 16mm. motion-picture moker, yet almost as simple 
to use as the average personal movie camera. The ideal camera with 
which to make your own top-quality films for teaching, demonstrating, 
lecturing, and research—with such professional effects as fades, dissolves, 
multiple exposures, and animations. Prices from $956.20, inc. Fed. Tax. 


KODASLIDE 
TABLE VIEWER, 
Model A 


” 


Add new life and zest to small study groups by showing your 2” by 2 
color transparencies on this brilliant screen. In one handy case—a built-in 
projector, screen, and slide changer, that you can move from room to room, 
set it up in a moment. And there's no need to dim lights or pull curtains! 
Price, $97.50. 





KODASLIDE 
PROJECTOR, 
Master Model 


Gives your color transparencies dramatic realism 
for large-group showings in classrooms, church 
halls, and auditoriums. Sharply detailed screen 
images are projected with such unparalleled bril- 
liancy that ample light may be left on for note taking! Cool and quiet in 
operation. Available with a choice of four fast lenses, including two sharp- 
cutting Ektor f/2.3 Lenses, and lamps up to 1000 watts. Prices from $169. 


Prices subject to change without notice. 





EASTMAN KODAK COMPANY, Rochester 4, N. Y. 

Please send me information on the products checked: [) The 
Kodascope Pageant Sound Projector; () Model 25; (_) Cine Special ll; 
(©) Table Viewer; () Kodaslide Projector. 
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New safety in tilting! 


When your office chair’s tilting mech- 
anism suddenly flies apart and dumps 
you on the floor, your colleagues may 
think it’s funny . but chances are you 
won't! With Bassick’s “FLO-TILT”... 
finest tilting and swiveling mechanism 
for office chairs.. tilting is controlled 
by long-lasting rubber encased in steel. 
There are no metal springs, hence this 
torsion unit cannot collapse, is noiseless, 
cannot squeak, never needs lubrication. 
Remember this, when you're ready to buy 
your new office furni- 
ture —and look for 
chairs with the “FLo- 

TILT” control. 


New action 
in rolling! 


Every chair in your office will roll 
easier and smoother if you equip it with 
Bassick “Diamond-Arrows.” As a matter 
of fact, these patented “two-level,” ball- 
bearing casters will liven up rolling on 
any kind of furniture whether it's a chair 
in your office, a bed in your home, or a 

push-cart in the super- 
market. At your office 
supply or hardware store. 
THE Bassick COMPANY, 
Bridgeport 2, Conn. In 
Canada: Belleville, Ont 


SERA @ 


A DIVISION OF 


98 





lion of assets, the life companies are 
the largest private investing group. 

Of course, the insurance companies 
are still buying government securities. 
If you compare the companies’ total 
holdings of governments as of the 
end of 1951 and mid-1952, you'll see 
that the total is now $1.5-billion lower. 
In other words, the companies have let 
some of their government securities 
mature without buying the refunding 
issues, and have sold others. 

* Places to Go—In their shift from gov- 

ernment bonds, which parallels that 
which followed World War I, the life 
companies have only three major out- 
lets: industrial bonds, public utility 
bonds, and mortgages. In the last 
couple of years, their holdings of util- 
ities have leveled off. But they continue 
to invest in the other two types at a 
fast clip. During the first half of 1952, 
for instance, about twice as high a 
percentage of their new investments 
was in industrial bonds as during the 
same 1951 period. 


As with other institutional investors, 
the industrial bond is gradually ‘taking 
the place in their portfolios held a 
generation ago by the rail bond. Back 
in 1922, for instance, about 21% of 
assets were in rail bonds, compared 
with a tiny 0.7% for industrials. ‘Today 
the picture is almost reversed since the 
rails are no longer an expanding indus- 
try. Rail bonds have declined to 4.8% 
of total assets while the industrials have 
increased to 17.4 
¢ Higher Yields—In their mortgage in- 
vestments, the life companies are tak- 
ing a lot less Veterans’ Administration 
and Federal Housing Administration 
paper. They're now buying the higher- 
yielding type of conventional mort- 
gages. 

The companies are continuing to 
put more money in real estate, mostly 
in commercial propertics bought on 
leaseback deals, and rental housing. 
But holdings of preferred and common 
stocks have increased only slightly, and 
have declined on a percentage basis. 


Dollar-a-Day Plan Buys Stock 


A Rochester, N. Y., investment man is expanding his 
system whereby people put a fixed monthly sum into stocks. 


In Rochester, N. Y., people think 
articularly well of the stock of their 
Eames enterprise, Eastman Kodak 
Co. But lots of people in Rochester 
who could afford to buy stocks don’t 
own shares of Kodak or any other com- 
pany. Some years ago that gave an in- 
vestment man named H. Dean Quinby, 
Jr., an idea. 

Why not work out a plan whereby 
people could apply the principle of 
“dollar averaging” (buying regularly 
rather than according to ups and downs 
of the market) and save a fixed amount 
of dollars out of income to buy Kodak? 
If enough people could be brought 
into such a plan, the stock could be 
boaght in round lots, cutting down on 
commission fees. 
¢ Going Concern—Quinby thought up 
his plan in 1938. Since then, the 
2,500 investors who have signed up 
with him have accumulated about 60,- 
000 shares of Kodak (now selling around 
$46 a share). In 1950, Quinby added 
Du Pont common, and set up an office 
in Wilmington, Del. Now he is adding 
the common stocks of Standard Oil 
Co. (N. J.) and General Motors Corp. 
because his customers have asked for 
diversification. 
¢ The Setup—Here’s how the Quinby 
Plan works: You decide to put a fixed 
amount monthly into Kodak, sav $25. 
You keep paying your $25 each month 
for 10 years. At the end of that time 
you have put $3,000 into the stock. 
Your monthly payments have of course 


bought varying amounts of stock dur- 
ing the period, as the market price of 
Kodak has gone up and down. Divi- 
dends, both in cash and in stock, stay 
in your account. ‘The cash is used to 
buy you more Kodak 

Quinby & Co. acts as “‘sponsor’’ for 
the plan. Obviously, it doesn’t work 
for nothing. It takes 50% of the first- 
year payments as a “creation fee,” plus 
a much smaller percentage in later years. 
On a $3,000 plan, the total fee per- 
centage would be 6.8%. This pays for 
selling, legai, statistical, and adminis- 
trative costs. 

The Lincoln Rochester Trust Co., 
which acts as custodian for the stock, 
handles the buying and accounting. Its 
custody fee is an extra 2.4% of the 
total on the $3,000 plan 

Lincoln Rochester buys the stock in 
round lots (100 shares). Suppose your 
monthly contribution is $25 and you 
have been in the Plan over a year. 
Other contributions come in, and the 
bank has enough to buy a round lot 
at $35 a share, or $3,500 for the round 
lot. Brokerage commissions, taxes, and 
postage add about $30 to the costs. So, 
for purposes of allocation, 30¢ is added 
to the price of cach share. Since you 
paid in $25, less $1.10 in fees, you have 
acquired exactly .6771 shares. 

e Odd Lots—But of course the amount 
of money to be invested would rarely 
work out exactly into the market price 
of a round lot, plus expenses. So Quin- 
by & Co. maintains a “revolving fund” 
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Fastenings of brass—Naval br 
Fastenings of Monel—nickel—all stair 
Any type of fastening—bolts—nuts— 


them all—one source of supply—the largest m a 
cializing in production of fastenings of nom 


Back of this company are 29 years of expéi 
and solving tough problems of corrosion and 
and stress. No order is too small for the most careful atten 
of Harper engineers and metallurgists. No order is te 
for the modern Harper plant to handle. 


In every important market area in the country there is a 
Harper distributor with stocks of fastenings, ready to give you 
immediate service. If you have a tough problem that can be 
solved by fastenings of non-ferrous metal or stainless steel, 
the Harper years of experience and ability can help you. Call 
your Harper salesman or write to the Harper engineer, 


HARPER 
EVERLASTING FASTENINGS 


THE H. M. HARPER COMPANY 
8225 Lehigh Ave., Morton Grove, Ill. 


Specialists in All Non-Corrosive Metals 


Machine bolt of silicon 
nze. Diameter-%«"'. 
Length-1¥2"'. One of 
7000 fastening items 
carried in stock. 





C\IARK EQuipmeNT 





all along the 
line — 


Whether one item constitutes a load; whether 
several items are combined to make a 

unit load, or whether, as in the case of most 
materials, they can be assembled into a 
palletized load . . . here’s the 

modern method of handling it. 


From receiving to shipping . . . all along 
the line . . . Clark equipment puts materials 
handling on a “‘save-as-you-go”’ basis. 
Clark Fork Trucks lift, carry, tier 
anything in cartons, barrels, bags, boxes, 
crates or drums. They stack unit loads to 
ceiling height . . . easily . . . effortlessly . .. 
multiplying your storage space without 
adding to your costs. Materials, parts, 
finished products are moved from one 
operation to another without delay... 
and with a minimum of manpower. 

And the extra expense items of demurrage, 
accident and damage losses show a 
remarkable reduction when Clark 
equipment is on the job. 


CLARK Fork TRUCKS 


AND POWERED HAND TRUCKS - INDUSTRIAL TOWING TRACTORS 


There’s a Clark 
unit for every 
handling 
operation from 
receiving to 
shipping .. . each ann ; 
one engineered : - ae On 





and built for long INDUSTRIAL TRUCK DIVISION + CLARK EQUIPMENT COMPANY + BATTLE CREEK42, MICHIGAN 1 
life and efficient Omer ater Now | () Movie Digest 
operation. Let us 

show you how 
they can improve 
your operation Address 
and crack down 
on costs. 


Please send Basic Facts 


Nome___ 





Firm Name 








City 





AUTHORIZED CLARK INDUSTRIAL TRUCK PARTS AND SERVICE STATIONS IN STRATEGIC LO 
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of cash and stock th the custodian 
bank. The custodian draws on this to: 

¢ Supply odd lots (less than 100 
shares) when the total of funds avail- 
able for investment—including cash 
dividends—is more or less than a round 
lot on any business day 

¢ Supply “decimal shares” when 
total funds available on any day aren’t 
enough to buy one full share. 

e Supply or buy back decimal 
shares for investors who wish to round 
out their holdings when completing 
their plans or when dropping out 
¢ Objections Overruled—It was tough 
getting this plan started. People would 
say: “Why should I pay Quinby to buy 
Kodak for me? I can buy my own.” 
But it has caught yarticularly since 
the war. People « ee the advantage 
of watching their paid-in cash rise in 
the market value. It has doubled for 
those who started the Kodak plan 10 
years ago. It might | been a differ 
ent story, however, if the stock market 
had been going di n the last few 
years, instead of up 


War Insurance 


Government is ready to 
launch aviation war risk in- 
surance and to set up marine 
insurance as standby. 


The government preparing to go 
into the insurance business—to protect 
commercial shipping and aviation 
against losses caused by war hazards in 
cases where such protection cannot be 
obtained from private insurance com- 
panics. 

I'he aviation w insurance pro- 
gram—a new undertaking by the gov 
ermment—is slated to get under way 
by early 1953. It 1 be sooner, if 
needed funds can be obtained without 
waiting for the n Congress to ap- 
propriate them 

The marine wat program, on the 
other hand, will be put into effect 
shortly but only on tandby basis. It 
will be used only in the event of a 
war involving any on »f the four major 
powers. 

e Private Policies—Private insurance 
companies write wW risk coverage— 
against loss and damage to ships and 
planes, to cargo, and to personnel. But 
their marine policic mtain a clause 
that automatically els coverage of 
the hull and of personnel 48 hours 
after the outbreak of hostilities involy 
ing any of the ma 
once insured, is cove 
destination. 

¢ Government Role—At the time when 
this clause was invoked in World War 
II, the government replaced the insur 


powers. Cargo, 


to the point of 
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NYLON takes THE STARCH OUT 


This producer of cornstarch had a prob- 
lem with the filter cloths he used to 


remove starch from a liquid solution. , 


They would clog up with starch after 
only 3 days’ use—the water couldn’t 
filter out. He changed to filter cloths 
made with Du Pont nylon fibers and 
found they could be used for 30 or 40 
days before they plugged up. 


When filter cloths clog with starch, 
equipment has to be stopped for the 
cloths to be cleaned or replaced. W hen 
this was done every 3 days, it meant 
wasteful downtime, slowed production. 

By using nylon cloths, the producer 
raised his starch-filtering rate at least 
20% ... and without the purchase 
of any new equipment. The answer: 


starch just doesn’t stick as readily to 
fine, smooth nylon fibers. 

The filter cloths of resilient nylon 
lasted about 10 times longer than the 
previous cloths. They were easier and 
more quickly cleaned with pressure 
hoses .. . and with little risk of tearing. 

Nylon is now being used in a wide 
variety of products —fishing nets, rope, 


sewing thread, and many others. Per- 


OF A FILTER PROBLEM 


haps nylon can help you speed a pro- 
duction process . . . improve a product 


—or even create a new product. 


NEW BOOKLET: “Nylon Textile Fibers in In- 
dustry” contains 23 case histories, shows 
you how business men are using nylon in 
industry today. Write for your copy. And 
tell us your fabric or fiber problems. Address 
Textile Fibers Department, Room 2498-B-8; 
Nemours Bldg., E. I. du Pont de Nemours 
& Co. (Inc.), Wilmington, Delaware. 





Du Pont fibers are planned for better living 


NYLON 
ACETATE 
ORLON* 
acrylic fiber 


RAYON 


DACRON* 
polyester fiber 


*ou pont 
TRADE-MARKS 














Food for thought 
for your product cleaning problems? 


Pocaus couldn’t afford to have their faces scrubbed before they went to 
market. The cost was prohibitive. Then with the help of an Osborn Brush- 
ing Analyst, a method was devised with power brushing which cleans them 
at practically no cost. Compared to its rough-looking predecessor, the uni- 


formly clean product shown below is the obvious choice of Mrs. Housewife. 


Whether you process pecans, pistons or any one of thousands of metallic 
or non-metallic products, you should find out how you can cut costs with the 
millions of flying fingers of a power brush method. It works for about 5 cents 
per hour! Call your OBA today or write, The Osborn Manufacturing Company, 


5401 Hamilton Avenue, Dept. 782, Cleveland 14, Ohio. 


Osho Brushorl 


OSBORN POWER, MAINTENANCE AND PAINT BRUSHES AND FOUNDRY MOLDING MACHINES 
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ance companies a vriters for 
American shipping. | ir risk pro 
gram was directed by t War Shipping 
Administration, an t narine in 
surance executive, | Chubb, was 
brought to Washingt to handle it 
A syndicate of mat urance com 
panies acted as inst gents for the 
government, selling rvicing the 
federal policies 

¢ New Law—Th« n met with 
approval from all 1. In 1949, 
industry began a pt f ew law to 
permit a similar plan f in an emer 
gency. Such a la ted in Sep 
tember, 1950 

It provides for nent-under 
written marine wat ince when 
ever the Secretar f nmere de 
termines, and the P rrces, that 
such insurance is nger available 
on the commercial t under rea 
sonable terms and tions. In effect, 
that’s any time th I 
tion clause in p1 
voked. 

Ihe next step thin few 
weeks, is a formal providing for 
the issuance of bi the Mari 
time Administrati These binders 
purchased for a n the 
ship owner full luring the 
time between the 
private company 
ment of his prem 
ernment insurance 

Premium rates v t be set up un 
less and until the nent under 
writing program act put into 
effect. At that tir t he govern 
ment will start rular 70 
insurance for the 
e Aviation Risk—| 
wanted a similar | 
authorizing gov 
risk insurance vw 
the marine wat 
tary of Commer! 
responsibility of 
to the new Defen 
Administration 

There is one 
between — the 
marine wal 
Marine wat 
able on the 
“reasonable term 


there is no imme 
ernment program 
surance, however 
from only one 
policy include 
clause, a provision 
air carriers. So th 
which represents tl 
urging immediate 
program 
[he association’ 
commercial air ca ( 
war hazards in n rts the 
world, for which in is not avail- 
able from private « at reason- 
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There’s a Taylor 
Sales Office 
located in 


Boston, Mass. 
Chicago, Ill. 
Cleveland, Ohio 
Dayton, Ohio 
Detroit, Mich. 
Indianapolis, Ind. 
Los Angeles, Calif. 
Milwaukee, Wise. 
Jersey City, N. 7. 
New York, N. Y. 
Philadelphia, Pa. 
Pittsburgh, Pa. 
Rochester, N. Y. 


St. Louis, Mo. 
Tolland, Conn. 


VULCANIZED FIBRE © TAYLOR INSULATION 


This is Taylor Fibre Co. 


if you made a ‘phone call today... 


...or drove your car, or used a dictating 
machine, or flipped a light switch, or rode 
in an elevator .. . the chances are that one 
or more parts made from Taylor Laminated 


Plastics made it possible. 


The chances are, moreover, that these parts 
were also fabricated at the Taylor plants. Why? 
Because over the years our customers have 
discovered that we can make these parts 
better... at lower cost! Our familiarity 


with the characteristics of vulcanized fibre, 


phenol fibre, glass silicone and glass mela- 
mine laminates, results in the production of 
a wide variety of fabricated parts that meet 


industry’s most exacting specifications. 


The plus values inherent in obtaining basic 
materials as well as fabricated parts from a 
single supply source are obvious. Why not 
have your engineers get in touch with a 
Taylor Sales Engineer today? He will point 
out the many advantages in using Taylor 


Laminated Plastics. 


This comprehensive 24-page booklet literally brings the entire Taylor Organization 


to your fingertips .. . 


tells in words and pictures how the many Taylor 


Laminated Plastics are made. . . shows you how you can use these basic materials to 


make your product better. Write today for a copy of booklet 8B, 


F 


SINCE i801 


TAYLOR FIBRE CO. 


nn caupsuecmiaah 


amaree ---- 
MeLasTics 


PA. * LA VERNE, CALIF, 


PHENOL, SILICONE & MELAMINE LAMINATES » FABRICATED PARTS 





Best way to whip 
packaging problems 


H & D Package Engineers were called in to study this packaging 
problem because previous packing methods were not providing 
product protection. A new box was engineered with special packing 
to cradle the mixer and protect its enamel surface. A master unit with 
triple thickness sides and quadruple thickness ends houses the complete 
assembly. Test shipments and adoption of this new box 

certify to its complete success. 

Here is another example of Creative Package Engineering by 

H & D which provides packing and shipping economies. Write for 
free copy of ‘Package Engineering,” a treatise on materials handling 
with corrugated boxes. Hinde & Dauch, 5225 Decatur Street, 
Sandusky, Ohio. 


HINDE & DAUCH 
Atutheouily on Fackaging 





able rates. On the Korean airlift opera- 
tion, for example, the Defense Dept. 
had to “self-insur the commercial 
planes it used, guarantecing to pay for 
any losses. 
¢ Up to Sawyer—The final decision is 
up to Secretary S r, when he re 
views the program drawn up by 
DATA within the t few weeks. If 
he agrees with th ies, which ap 
pears likely, and th gets President 
Truman’s appro t government 
can go into the in business 
But there is still tch—monce\ 
Until the progra ttains a self-sus 
taining level from lium revenue, 
some sort of res¢ tup must be es 
tablished. No ap ition request 
was made to handle t ontingenc\ 
when the Comm Dept. Budget for 
fiscal 1953 was Congress, be 
cause the program t ready then 
Furthermore, it lieved that if 
it became necessa juire such 
funds, they could n from th 
department’s app tio for de 
fense agencies und ts control 
But Congress | these appro 
priations deeply just r to adjourn 
ment, leaving no or any shift 
of funds to the tion war risk in 
Surance program 





FINANCE BRIEFS 





Corporate flotations hit the $2.9-billion 
figure in the 19 nd quarter 
Ihat’s the highest for t yeriod in 23 
years, Securitics & I ge Commis 
sion reports. Hoy $1.8 billi mm, 
or 60 of the sec t wolved werc 
sold publicly; institut took the rest 
in direct seller-to-l ] 


Colonial Airlines’ st petrel, Sig 
mund Janas, S1 familv have 
sold virtually all tl ngs in Colo 
nial. In May, 24,9 es were sold 
to Lawrance Rockef nd in June 
16,000 shares to | Corp., all at 
a price of $10.50 Janas still 
thinks the pendit slonial-Eastern 
merger (BW—Aug s “in the 
best interests of all 


Too many states h lired a post 
war habit of living b 1 their means, 
savs the Tax Fo t In fiscal 
1951, it reports, 27 stat pent mort 
than they received me did so in 
fiscal 1946, only l¢ 1948 
_ 

Mutual savings bank deposits idded up 
to $21}-billion at mid the National 
Assn. of Mutual Sa Banks report 
Just 10 years earli totaled less 
than $10.4-billion 50 mutuals 
can boast of more th 100-million of 
deposits; there wer ily 19 back in 


mid-1942 
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There’s an extra you can’t see in every Interna- 


Sich Mita deter Stash. a eneeen! _~ look for these International exclusives: 


It results from the same kind of engineering that rat © Soap Honest wahotn tent wae erabine are rae 
; * . ° packed with extra power. Engineered to save you plenty 
has kept International the heavy-duty leader for 20 on operating ond milatonence cost. 
straight years. International light-duty trucks stay 
on the job longer, with less maintenance and lower 
operating cost. You cut your hauling costs while © Super-steeering system — more positive control. Wider 
you enjoy the driving comfort of the roomiest cab , front axles make possible full 37° turning angle for 
on the road. easier handling and maneuverability. 
See your International Dealer or Branch and ae. jor ee ng eo nde ae este 
prove it yourself! You'll never be satisfied with less. eee Be: aes, vider “4 sflem cakes _ 
° Bae wheelbases. Pickup, panel, stake and many other types 
INTERNATIONAL HARVESTER COMPANY * CHICAGO dirs 


@ New green tinted non-glare safety glass available in the 
Comfo-Vision Cab. One-piece, full-vision windshield. 


... Motor Trucks . . . industrial Power . Refrigerators and Freezers 


Better roads mean a better America 


INTERNATIONAL +> TRUCKS 


Standard of the Highway 


7 


5 














DIVIDEND ON 
COMMON STOCK 


The Directors of Chrysler Corporation 
have declared a dividend of one 
dollar and fifty cents ($1.50) per 
share on the outstanding common 
stock, payable September 12, 1952 
to stockholders of record at the close 
of business August 18, 1952. 


8. E. HUTCHINSON 
Chairman, Finance Committee 

















CANADA 
GENERAL FUND 


inc. 


Prospectus from authorized investment dealers or 
VANCE, SANDERS & CO. 
111 Devonshire Street 
BOSTON 


New York Chicago 
Los Angeles 


























Fine Business Stationery 
is Watermarked 


Fox River 














Atlas Corporation 


33 Pine Street, New York 5, N.Y. 


Dividend No. 43 
on Common Stock 


A regular quarterly dividend of 40¢ 
per share has been declared, payable 
September 20, 1952, to holders of 
record at the close of business on 
August 26, 1952 on the Common 
Stock of Atlas Corporation. 

Water A. Pererson, Treasurer 
August,7, 1952 

















1F YOU here @ business service of interest, to 
erecutives—more than 225,000 subscribe to this 
publication -tell them about wou end your services 
throwgh The Business Services Section of Business 
Weel Write we fer information 
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The Market's Achilles Heel 


This week opened with another sharp 
break in the stock < averages and indexes. 
Coupled with last week's shakeout, it 
is pretty good proof of what Wall Street 
bears have been pounding for wecks: 
There are too many soft spots in to- 
day’s bull market for it to be healthy. 

In spite of the fact that the over-all 
market indicators have shown stock 
prices at postwar highs, there are plenty 
of issues whose 1952 performance has 
disenchanted - their owners (table, 
above). 

Most notable in this list of 25 issues 
is the ethical drug group. These stocks 
were in the limelight during the early 
stage of the current bull market. be- 
cause of the tremendous possibilities of 
the wonder drugs they were producing. 
But plenty of competition has helped 
push down prices of some drugs. Plenty 
of research has pushed down produc- 
tion costs, bringing cheaper drugs. Fur- 
thermore, the excess profits tax has hurt 
earnings. 
e¢ Excess Profits—Industrial chemicals, 
too, have run into trouble. Lower dol- 
lar volume of sales, plus EPT, have hurt 
their earnings prospects. That’s why 


you sce big drops in prices of shares like 
Heyden Chemical, Commercial Sol- 
vents, Rohm & Haas, and Monsanto. 
Stocks of the distilling companies, 
which are closely allied to the chemical 
and drug groups, have also taken a 
beating. 

Plenty of other stock groups are rep- 
resented in the list. Allegheny Ludlum, 
considered a growth stock in the un 
romantic stecl group, has suffered a 
sharp drop in earnings this year. Some 
Wall Streeters are talking about a pos 
sible dividend cut. Wilson & Co., a 
meat packer which has suffered from 
the price-ceiling troubles common to 
the industry, recently passed its quar- 
terly dividend. 

Among other industries whose 1952 
earnings prospects are below what they 
were in 195] are: the movie makers, 
textile manufacturers, nonferrous metal 
producers, roofing and wallboard manu- 
facturers, and farm cquinment com- 
panies. All have their representatives in 
this list. 

e Strain on Oil—FEven the oils, which 
until verv recently have been bull mar- 
ket pets, have been showing signs of 
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is 
CK hare 


As the belt shifts off center, it moves 
the vertical actuating roller. This 
creates braking action on the out- 
board pulley and pivots the entire 
idler. When the belt is realigned, 
the braking action ceases and the 
idler returns to its normal position, 


BEELINE FOR A BELT 


Making a belt behave .. . keeping a 
conveyor belt properly centered as it 
travels along the idlers . . . was once a 
major annoyance to users of belt con- 
veyors. Belts wore out prematurely and 
material spillage was high. 

First step toward training . . . providing 
proper belt alignment . . . was the use of 
fixed guide idlers mounted adjacent to 
the outboard idler pulleys. This reduced 
“weaving” and spillage, but increased 
costly edge-wear on the belt. In order to 
satisfy the demand for a true training 
idler, Hewitt-Robins developed the first 
positive troughed belt training idler. 


HEWITT ¢ 


* 


An actuated training idler, not just a 
guide idler, the Hewitt-Robins training 
idler causes the belt to center without 
excessive pressure on the edges. Wise 
conveyor users have learned that this 
thoroughly efficient idler is a must for 
dependable conveyor operation. 


Improving belt conveyor performance 
is but one of countless contributions 
that Hewitt-Robins has made to the 
science of bulk materials handling. That 
is why if you handle solids, liquids or 
gases in bulk it will pay to consult the 
recognized leaders in the bulk materials 
handling field. 


Executive Offices: Stamford, Connecticut 


HEWITT RUBBER DIVISION: Belting, hose and other industrial rubber products 

ROBINS CONVEYORS DIVISION: Conveying, screening, sizing, processing and dewatering machinery 
ROBINS ENGINEERS DIVISION: Designing and engineering of materials handling systems 

HEWITT RESTFOAM DIVISION: Restfoam® pillows and comfort-cushioning 


Hewitt-Robins is participating in the management and financing of Kentucky Synthetic Rubber Corporation 





Sunny Brook 


THE STANDARD BREWING co. 


on 


Formed to fit 


the Sale 





or Season! 





Lively, three-dimensional, gaily col- 
ored, illuminated—these displays are 
all made from VINYLITE Brand Plastic 
Rigid Sheets by L. A. Goodman Mfg. 
Co., Chicago. Their attractiveness and 
long service life are sure to stretch dis- 
play dollars. 

And they're made from a material 
that can give a lot of new ideas to de- 
signers and manufacturers! 

VINYLITE Rigid Sheets hold their 
shape, are light in weight, easily han- 
dled. Yet they're extremely durable— 
treatment, 


resist rough perspiration, 


chemicals, grease—won't crack, fray or 


DEPENDABLE JACKETING and insulation are 
insured by the use of VINYLITE Brand Plastic 
n this 24-conductor geophysical cable. Re- 
sists oil, water, chemicals, weathering, is 
flexible and strong. By Vector Manufacturing 
Co., 5616 Lawndale, Houston 23, Texas. 


fade. A damp cloth keeps them clean! 
Temperature and humidity changes 
won't affect them. 

Transparent, translucent, opaque— 
VINYLITE Rigid Sheets can be printed 
flat in color—even take a realistic me- 
tallic finish. Then they're heat-formed 
to intricate shapes and details. Lamp 
shades, doll faces, drafting equip- 
ment, three-dimensional maps—scores 
of products in defense and industry 
benefit from the remarkable properties 
of VINYLITE Plastics and Resins. For 
information and a list of suppliers, 
write Dept. NR-62. 


COLORFUL STYLING marks these little doll 
shoes of VINYLITE Elastomeric materials. 
They re tough, flexible, intricately molded — 
withstand rough handling, scrubbing, dirt 
and grease, without cracking, fading or los- 
ing shape. By Ideal Toy Corp., 200 Fifth 
Ave., New York 10, N. Y. 


Aerts #0 Neon 


We feature 


Afy AT OTS SEST 


yu Hit 


KENTUCKY WHISKIES 


Created and manufactured by L. A. Goodr 
Mfg. Co., 131-145 W.63: 


Chicago 


PLASTICS 
B 


\eo: 
BAKELITE COMPANY 
A Division of 
Union Carbide and Carbon Corporation 
30 East 42nd Street, New York 17, N. Y. 





Teaaoe mane 


LONG-WEARING, tough 
bumpers of VINYLITE Ela 
outwear old types eight 
out, harden, stain, or é 
lain. By Swedich Crvcit eel Co., 
Butler, Detroit 11, Mich 


toilet seat 
materials 
Won't dry 
ks on porce- 
8561 





wear and tear. Amerada, which was as 
high as $235 earlier this year, has 
dropped about $52. Skelly Oil, which 
hit $1024 this year, is now around $83. 
Another example is Deep Rock Oil, 
which suffered sharp losses in earnings 
due to a strike. 


These stocks, of course, are not out- 
standingly poor performers of the cur- 
rent market. They are just representa- 
tive of a great number of issues which 
are acting as if the bull market shown 
by the over-all price barometers didn’t 
exist. 


How the “Pros” Have Been Doing: a Case Study 


The common stocks most favored by 
“pro” money managers have been a 
long way from sensational in perform- 
ance this year. That stands out strongly 
in the compilation below, which covers 
the year-to-date record of the commons 
most largely held by the investment 
trusts at the end of 1951. 

It’s true that the few utility and rail 
issues on the list have, on the whole, 


Trusts 
Owning 
Rank* Shares 
1 24 Amerada Petroleum 
71 Standard Oil (N. J.) 
71 Gulf Oi 

62 Continental Oil 

63 International Paper 


Common Stock Issue 


61 Texas Co 

55 B. F. Goodrich 

71 scott Copper 
72 General Electric 
47 Standard Oil (Cal.) 


49 Monsanto Chemical 

o4 Union Carbide & Carbon 
50 Dow Chemical 

68 Westing 1ouse Electric 

53 E. I. du Pont 


62 Phillips Petroleum 

$1 American Cyanamid 

49 Standard Oil (Ind.) 
Montgomery Ward 
United Gas 


Sears, Roebuck 
Bethlehem Steel 
Humble Oil 

United States Steel 
Skelly Oil 


American Gas & Electric 
Aluminum Ltd 

Phelps Dodge 

Middle South Utilities 
Johns- Manville 


General Motors 
Celanese Corp 
Southern Pacific 
Socony-Vacuum Oil 
Central & South West 


Niagara Mohawk Power 
International Nickel 
Cities Service 

American Viscose 

Int'l Business Machines 


Panhandle Eastern P. L 
42 Atch., Top. & Santa Fe 
43 { Pure Oil 
44 American Tel. & Tel 
45 Chas. Pfizer 


46 Shell Oil 

47 4 Chrysler Corp 

48 Youngstown Sheet & Tube 
49 Ohio Oi! 

50 National Lead 


* Based on market value of 1951 yearend holdings 
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according 


been turning in above-average per- 
formances. But not the industrials, 
whose 41 issues make up the bulk of 
the favorites. Of them, 18 (or 44%) re- 
cently showed losses. On the average, 
the 41 showed a gain of only 1.9%. 
Chat’s small potatoes compared with 
the 7.6% gain chalked up in the same 
period by Standard & Poor’s daily in- 
dustrial stock index. 


Recent 1952 Gains 
Level Maximum Now 
$186.75 
78.62 
52 6? 
62.12 
SO 3 


» Aigeltinger & Co. 








Why Hire 
And Harm? 


Retail Credit Company 


Personnel Selection Reports 
Can help your personnel 


department avoid it 


For example, take the case of a man who 
was doing an outstanding job of office sales 
supervision for his present employer. A 
client considered offering him a similar job 
but one that required travelling. They 
didn't do it. Our Report disclosed that on 
prior jobs which called for travelling, he 
had been an excessive drinker—one of 
those fellows who does best close to home. 


As a step in your employment proced- 
ure, PERSONNEL SELECTION REPORTS will 
aid your personnel manager in making 
the best choice of employees. All Reports, 
whether favorable or otherwise, provide 
valuable background information and 
confirmation of facts. 

PERSONNEL SELECTION REPORTS are 
based on the most dependable method of 
investigation — personal interviews by 
skilled investigators with associates, neigh- 
bors, tradesmen, former employers and 
others. 

For full information and descriptive folder, 


“DO YOU HIRE WITH FULL KNOWLEDGE?” 


please write Home Office... 


Retail Credit Company 


. BOX 1723 ATLANTA 1, GEORGIA 


Prompt Service in U.S.A., Canada, 
Cuba, Mexico—159 Branch Offices 


Over 3,000 Skilled Investigators 
. 
Files on More Than 23,000,000 Persons 
53 Years of Reporting on Individuals 





; 
) 
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How to Speed Up Military Buying 


Signal Corps, once favorite goat of industry, reforms 
procedures on basis of questionnaire. 


For years Signal Corps ranked near 
the top of industry’s hate list on mili- 
tary contracts. It was an agency where 
you had to dot all the i's and cross 
all the t’s on innumerable forms before 
you could hope to get an answer to 
even a simple modification question. 
\s for payment, companies sometimes 
had to wait so long for their money 
that they got sick of the whole busi- 
Hess 

Now Signal Corps has changed its 
attitude—and industry likes it fine. Of 
course, changes take time, especially in 
the precedent-bound military. But the 
whole communications industry is be 


110 


ginning to feel the shift. More impor- 
tant are the rumblings being heard 
in other Defense Dept. procurement 
agencies, which have been impressed by 
the way industry has received the im- 
provements in Signal Corps. 

e Reactions—Here’s what industry is 
saying about the change. Radio Corp. 
of America finds that mountains of 
red tape are no longer thrown in its 
path every time it brings a problem to 
Signal Corps. Instead, there’s a genuine 
fecling of cooperation, for the first 
time. Rex Corp. (insulating materials) 
reports that it’s getting its money in 
jig time; and shipping instructions ar 


rive by the time the order is ready. 
Sylvania now ranks Signal Corps second 
only to the Navy on the list for efh- 
ciency. 

eThe Man—The man 
change is Brig. Gen. W. Preston Cord 
erman, who took over and consolidated 
the Signal Corps Supply Agency in 
Philadelphia early this year. His organi 
zation has chargs f procurement, 
depot stocks, inspection, and paying 
invoices for all Army communications 
equipment, plus some widely used items 
for the other servic« 

At the start, Co 1an found that 
he had a lot of talking to do with in- 
dustry. In these daily contacts, he heard 
his command being constantly com 
pared—unfavorably h other procure- 
inent agencies. Hoping to correct this 


behind the 
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ON THE SPOT... 


about how fo increase typing production? 


you won't be after a “production plus” test * 


on the new Etch contmy- 


Yes, you'll really be able to “get off that spot” in a hurry once 
the new Remington Electri-conomy takes over and starts 
increasing your typing production. And that isn’t all — its 
amazing electric ease of operation actually boosts typists’ morale 

. . its distinctive, uniform typescript creates a new beauty and 
readability for correspondence and reports. 

Here, truly, is the electric typewriter that’s successfully and 

squarely meeting today’s secretarial shortage — plus the need of 
American Business to get more typing done in less time. 


* For FREE informative Electri-conomy Test right in your own office 
or FREE literature “TAKE A LETTER” (RE 8499) write Remington 


e 72, p Rand, Room 2300 315 Fourth Avenue, New York 10, New York. 
y é swe 


THE FIRST NAME IN TYPEWRITERS 





( Advertisement) 


inch 
wide 


office paperwork 


TELLS HOW 
IN BUSINESS WEEK SEPT. 6 ISSUE 


sree! 


Revolvator’s new Truck 
Index helps you pick size, capac- 
ity and type to suit your needs. 


Send coupon today. 


| | 
| REVOLVATOR CO. | 
| 8811 Tonnele Ave., North Bergen, N. J. | 
| Gentiomen: ! 

We want to know, without obligation, all | 
| about Revelvetor Go-Getter Pallet Type 
| Liftrucks. 


| Nome 


| Position 


| Compony 


| 
Address 
es 








condition, he decided that the best 
thing would be to find out what in- 
dustry really liked and disliked. 

¢ Questionnaire—In February, Cord- 
erman sent personal and confidential 
letters to 16 companies picked at ran- 
dom from the communications indus- 
try. The confidential part was to keep 
out soft-soap answers aimed at getting 
fat contracts or wrist slappings for 
contracts that had been lost. 

lhe companies answered in language 
as frank as Corderman’s questions had 
been. Eleven of the 16 companies 
responded immediately. One said that 
it spent six weeks drafting a reply; RCA 
sent in 14 pages of suggestions. After 
consolidating overlapping points, SCSA 
found that it had a 64-point check list 
for improving procedures—seven of 
these are shown on the chart above. 
Over-all, it was a huge payoff for a 
few hours of thought and 16 franked 
envelopes. 

About 20 of the points raised by 
industry dealt with engineering or 
materials allocations outside the func- 
tions of a procurement agency. All 
SCSA could do was to forward the sug- 
gestions to laboratories and to agencies 
like Defense Procurement Materials 
Agency. 
¢ Get Togethers—At the same time, 
SCSA decided to straighten out indus- 
trv on the functions of procurement 
It has been sending its top brass around 
the country for across-the-table talks 
with management. These chats have 


taken a lot of the hurt feclings, mys- 
tery, and confusion out of procurement 
e Action—On most of the 40-odd 
points that did con SCSA_ head 
quarters or its five branch offices, action 
has already been taken. Generally, they 
involved simple things, standard busi 
ness procedures that should have been 
used all along. 
One company 
send out postcards to 
receipt of bids. ‘Tl Air Force had 
been doing this for vears, and the top 
men in Signal Corps did not realizc 
that they had not been following suit 
Now, all bids are knowledged by 
postcards, along with statement on 
reughly when to expect a final answer 
Another manufacti recommended 
that quality control electrical 
be divided into major and minor. Put 
into effect, the idea has meant a lot 
to the industry and little extra work 
for the inspectors 
e Free Hand-—Still another company 
urged that regional offices be given 
more independence iling with con 
tractors. SCSA check ind found that 
this feeling was widespread. There had 
been endless delays with rivers of paper 
work flowing back and forth between 
the district office ind Philadelphia 
So Corderman got permission from 
Maj. Gen. George I. Back, Chief Sig 
nal Officer, to delegate the adminis 
tration of much larg contracts to 
the branches. 
Formerly, district off 


suggested that SCSA 


icknowledg« 


rejects 


could mak« 


J a) 


Customers Like to See Wheels Go Round 


Moving parts of the electric stairways in- 
stalled in an annex of Rich's, Inc., main 
store in Atlanta, Ga., have been painted 
bright colors and a glass panel used to make 


them visible to, the store’s customers. The 
Westinghouse-built stairways have borne out 
the confidence of store officials that they'd 
become an attraction in their own right. 
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Sturd 

Gaylord eS 4 
Boxes oe | 
Deliver Your Product 


Safe and Sound ~ : 4 It’s the unseen quality 


that gives you the extra 
margin of safety in 


Manufacturers who know the sales value and economy of safer 
arrival of their products prefer Gaylord Boxes. 


Tough enough to take the roughest kind of handling, these protective 
containers stand between your product and possible damage in shipping. 


Ask the Gaylord Sales and Service office nearest you for proof of the 
advantages of Gaylord Boxes engineered to your specific needs. 


GAYLORD CONTAINER CORPORATION 


General Offices: ST. LOUIS 


CORRUGATED AND SOLID FIBRE BOXES ¢ FOLDING CARTONS e KRAFT BAGS AND SACKS e KRAFT PAPER AND SPECIALTIES 
New York « Chicago « San Francisco « Atlanta « New Orleans « Jersey City « Seattle « Indianapolis « Houston « Los Angeles « Oakland « Minneapolis + Detroit + Columbes 
Fort Worth « Tampa « Dallas « Cincinnati « Des Moines * Oklahoma City « Portland « Greenville St. Louis *« San Antonio « Memphis « Kansas City « Bogalusa « Chattanooga 
Milwaukee « Weslaco « New Haven « Amarillo « Appleton « Hickory « Greensboro « Sumter « Jackson « Miami « Omaha « Mobile « Philadelphia « Little Rock + Charlotte « C eveland 





Year in, Racy Out 


Taft-Peirce is a Contract Manufacturer! | 


The principal work of Taft-Peirce is contract manufacturing. 
Not occasionally . . . not off-and-on . .. not on a fill-in basis — 
but full-time contract manufacturing. Our tremendous manu- 
facturing capacity is geared to serve your needs. Whether your 
problem is two special machines . . . two hundred complicated 
assemblies or twenty thousand precision parts, Taft-Peirce will 
guarantee top precision and low unit cost. 


About Open Capacity... 

Naturally, our 450,000 square feet of manufacturing area and 
1,500 machine tools are pretty busy these days. But, occasion- 
ally, we have considerable open capacity — especially for small 
and medium-sized work. A note on your letterhead will bring 
you our most recent “Open Capacity Bulletin.” It might help 
solve some of your production problems. 

THE PRINCIPAL Propuct oF TaFT-PEIRCE Is SKILL 
For Engineering, Tooling, Contract Manufacturing 


TAKE IT TO TAFT-PEIRCE 


The Taft-Peirce Manufacturing Company, Woonsocket, R. I. 


for immediate information and service call the Taft-Peirce representative in your area 


5301 Woolworth Bidg., New York,N. Y. © 343 Ridgedale Circle, Greece, N. Y. 
10700 Puritan Ave., Detroit, Michigan © 564 West Randolph St., Chicago, Illinois 
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FACTS YOU SHOULD KNOW ABOUT THE 


ean-easy face finish” 


ON PITTSBURGH CORNING GLASS BLOCKS 


2 The “Clean-Easy Face Finish” is a transparent coating 
applied to the surface of PC Functional Glass Blocks dur- 
ing manufacture. It repels water, prevents splashes of mortar 
and installation scum from adheriny to the glass block 
panéls. Thus, completed panels can be cleaned more quickly 
and easily. In fact, this finish cuts initial cleaning time in 
half. This means reduced installation costs. 

Moreover, the PC “Clean-Easy Face Finish” results in a 
crystal-clean block face that is devoid of rough areas or 
marks in which dust, grease or other dirt particles can ac- 
cumulate. Occasional rainfall keeps the exterior of the 
finished glass block panel clean, retaining the original 
beauty, light-transmitting efficiency, and control of daylight- 
ing inherent in the particular PC Functional Glass Block 

QUESTION ... We're interested in saving construction pattern. 
dollars, as well as in cutting maintenance costs and mak- In new building or the modernization of your plants, of- 
Oe ee ae fices, laboratories, etc., let our specialists help you to make 
plants. What product should we use? J 
the most effective and economical use of natural daylight 
with PC Glass Blocks. 


Other Facts: PC Glass Blocks reduce window breakage 
costs; admit an abundance of natural, controlled daylight; 
make more usable space available; cut heating and air-con- 
ditioning costs; eliminate distracting views; guard against 
too-great temperature variations; are immediately available. 
Distributed by Pittsburgh Plate Glass Company; W. P. Fuller & Co. on the Pacific Coast; 


Canadian Pittsburgh Industries Lid., Hobbs Glass Div., in Canada; 
and by leading distributors of building materials everywhere. 


Mail this coupon for complete information 


Dept. M-82, 307 Fourth Avenue 
Pittsburgh 22, Pa. 

Please send me a copy of your FREE booklet, “The Mark of o 
Modern Building—PC Giess Blocks.” 





ANSWER . . ~ PC Functional Gloss Blocks not only 

offer you the utmost in controlled, natural daylight, but 

they are simple to install and reduce cleaning and main- 

e e costs sub ially. One reason for this is the 1® 
exclusive “Clean-Easy Face Finsh” on these blocks, ex- 

plained here. 





PITTSBURGH CORNING CORPORATION PITTSBURGH 22, PENNSYLVANIA 








LOW COST! 


LOOSE LEAF BINDING **\* 


@ Easy to Jo in your own office 

®@ Permanent — self-locking 
posts 

® Strong metal hinges, 
Masonite covers 

@ Binders stack neatly, 

no projections 











STORAGE BINDERS 






STOCK SIZES 
TO FIT THESE SHEETS: 


SAAnBY% B8Y%ax8B%H 9AxI12 

















Liberty Binders ore also 





6x9% B8AxI1 '1x8% 
7xBiy Biaxld l1xld ne ne 
7all OY%xIl% WxI7 | H7* seca 





WRITE FOR COMPLETE CATALOG AND 
NAME OF YOUR NEAREST DEALER 
BANKERS BOX COMPANY 
Record Retention Specialists Since 1918 
720 S. Dearborn St. © Chicago 5, Ill. 








In spite of vacation time slow-downs and 
increasing defense congestion .. . 
You can depend upon EMERY 


the world’s fastest 
transportation system 
For all Air Shipments — Inbound or Outbound 
Call for immediate Pick-up 
24 hours a day—Sundays and Holidays, too! 


Ls) 


EMERY AIR FREIGHT CORPORATION 
Offices in all principal cities in the U. S. 
Consult your ‘phone book 
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BABY REACTOR, developed by North American Aviation, will . . . 


Cut Atomic Research Costs 


Pilot size model helps engineers predict what will 
happen in full-size reactors. It runs on less than one watt and 
needs only one engineer to keep it operating. 


Atomic cnergy experiments have been 
costly undertakings because nuclear re 
actors and other atomic equipment are 
gencrally large, bulky, and expensive. 

North American Aviation, Inc., fig- 
ured that if special test equipment and 
pilot size models work in other fields, 
why shouldn’t they work here? So last 
week it unveiled a new “baby” reactor, 
designed for use as a research tool. The 
small reactor which operates on less 
than one watt, will give information 
useful in designing all types of full 
size reactors 
¢ Fuel Economy—According to Dr. 
Chauncey Starr, director of North 
American's atomic cnergy department, 
vou can calculate theory only so far. 
Chen experimentation is necessary. In 
building a power reactor, for instance, 
it is necessary to know how to arrange 
the different parts for economical use 
of the uranium fuel. 


Materials to be tested are placed in 
one of several different types of units 
which fit on top of the baby reactor. 
Neutrons releasec the reactor bom 


bard the test mat ind instruments 


check the amount of rays absorbed or 


caught by those terials. Starr says 
that after placin emblics in the 
baby reactor it ossible to predict 
what will happen in full-scale reactor 
e Garage Size—| baby reactor is 
similar in layout t ther low power 
reactors The fference is its low 
power makes a ng system un 
necessary. Complet ith its two-foot 
thick wall of prot concrete blocks, 
it is about the si f a one-car garage 

One of the be of the new re 


actor, according to North American, is 
its simplicity and ost. Two engi- 
it and bring it to full 
is needed 


neers can start 
power, and onl 
to keep it going 


ngimeccr 
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kva to help LS/MET. 


To make fine cigarettes takes not only 
fine tobacco—it takes careful attention to 
the treatment and handling of the tobacco 
through every manufacturing step from 
Start to finish. 


Constant humidity control, for instance, is 
absolutely necessary. That’s why it’s im- 
portant to the American Tobacco Company 
that the source of electric power (kva) for 
humidity control—and for all other opera- 
tions—be as unfailing as possible. 


In the Louisville, Kentucky plant of 
American Tobacco Company this source of 
power is a distribution system consisting 
of five load-centers equipped with Wagner 
Unit Substation Transformers. Seven 


Wagner Transformers are used in the 
installation. 


Wagner Transformers are an important 
part of the equipment of many great 
industrial plants. In every case they are 
adding to their reputation for complete 
dependability ... for unfailing service... 
that influenced American 

Tobacco to install Wag- 

ner Transformers. 


Wagner engineers are 
qualified to specify the 
correct transformer for 
your requirements. Con- 
sult the nearest of our 32 
branch offices, or write us. 


Wagner Electric @rporation 


6460 PLYMOUTH AVE., ST. LOUIS 14, MO. 


AUTOMOTIVE BRAKE SYSTEMS — AIR AND HYDRAULIC 


ELECTRIC MOTORS + TRANSFORMERS 


INDUSTRIAL BRAKES 








lL you have 


these problems... 


A ° 
’ Industrial 
Waste Recovery ' 


Stream Pollution 


Shortage of 
Process Water 


WC iave 


the solution... 


Bulkley, Dunton engineered 
waste recovery and water 
processing equipment is used 

by America’s leading 


industrial concerns. List of 





users and case histories 


supplied on request. 


Write today for details 


LKLEY, DUNTON 
PROCESSES, INC. 


295 Madison Avenue, N. Y. 17, N. Y. 


Pacific Coast — 
Security Building, Pasadena, Calif. 
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_.. It's Worth Packing 


The broken boxes in the top photo 
contained brass discs an eastern manu 
facturer shipped across the country by 
rail. ‘Whey broke open in transit, and 
some of the discs got lost. Such things 
happen all the time. No one—the 
shipper, the consignee, or the railroad 
—likes it. For the railroad, it means 
paying damage claims and occasion- 
ally losing important business to rivai 
Carriers 

The bottom photo shows how this 
problem was licked. Union Pacific R.R. 
container engineers studied the damage 
and reported that the real fault lav in 
the design of the boxes. They 
gcsted alterations in construction. ‘The 
manufacturer took the advice. Since 
then, the company has had no trouble 


sug- 


shipping discs, and | 1as had no 
claims to settle with them 
e UP’s Campaign—UP’s 
Claims Department has b¢ 
a long time t t down 
damage bills, mprovements in 
freight handling just happen 
They take a lot of planning and educa 
tion, a lot of cooperation from railroad 
employees and from industry 
Here’s what UP is doing 
e Engineers are available to in 
vestigate container failures. ‘They con 
sult with shippers to advise proper load- 
ing and stowing meth 
“If it’s worth shipping,” one of their 
pamphlets says, “it’s worth packaging 
right.” 
¢ Pamphlets, 


General 
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low can they keep a 


down on the farm 
-__ AFTER THEY'VE SEEN F.E.? 


The little old churn on the farm 
sets the pattern for most commercial 
buttermaking. It’s a batch method. 
You pour cream into a big mechani- 
cal churn, remove the churned but- 
ter by hand, and pack it into tubs. 
But creameries are adopting a better 
way — the food-engineeringway: Out 
goes the churn; the entire plant is 
engineered into an automatic, continuous, instru- 
ment-controlled system. Cream goes in one end; pack- 
aged butter comes out the other. It tastes better, it 
keeps better, it’s more sanitary. The system manufac- 
tures butter of excellent quality, in fewer man-hours, 
in far less floor space. 

Food plants know which side their bread is buttered 
on. Not only dairies, but bakeries, breweries, canner- 
ies, meat plants. They know food engineering is vital 
in making yesterday's profit fit today’s cost. So they’re 

Ih, 


Y 


““Gold’n Flow’’ Continuous Buttermaking Method developed by Cherry-Burrell Corporation; packaging 
machinery by Lynch Corporation. Photographed in the Wapsie Valley Creamery, Cedar Rapids, lowe. 


up-dating ingredients, packages, processcs, handling 
methods, and physical distribution. They've made 
their industry the third largest market for moderniza- 
tion and replacement among manufacturers .. . in the 
next few years, one of the steadiest markets in all 
industry, according to a recent survey of buying plans. 
If you are selling to modern industry, here’s a 
market for you. And here’s a superior advertising 
medium: Foop ENGINEERING, which has tripled its 
paid circulation since 1940; — which consistently leads 
industry-wide readership polls (the latest, by Crossley 
Incorporated) ; — which carries more advertising than 
any competitor directed to the entire food-engineer- 
ing market; — and which, under its new name and 
editorial formula, is showing a 
substantial gain in advertising 

pages. 


A McGRAW-HILL PUBLICATIOW 
330 West 42nd Street, New York 36, N. Y. 


of the food industry 





Trade papers and magazines blanketing America 
this month announce a great new Honeywell Merchandising Program 
“7 steps to greater dealer sales.” An outstanding contribution to 
construction marketing. A master course in modern merchandising 
packed with money making ideas for heating dealers everywhere. 


This leading manufacturer uses Dodge Reports, knows 
they are indispensable in modern construction marketing. Honeywell 
recommends the use of Dodge Reports to aii its dealers. 


Dodge users need not beat the bushes and chase down rumors. A 
few minutes each day with Dodge Reports provide more opportunities 
for doing business than any other way—point out (1) more new 
prospects coming into the market, (2) more opportunities for 
profitable contacts among the people you already know. Dodge 
Reports tell you dai/y what is coming up—being planned—out for 
bids—who got the contracts. Dodge Reports is doing this now for most 
of the leading firms and salesmen in Construction. /t can for you! 
Ask for free booklet “Dodge Reports, How to use them effectively.” 


£.w. DODGE 





Dept. BWS 119 W. 40th St., New York 18, N. Y. 


Timely, accurate, comprehensive construction news service 
THE FIRST STEP IN EVERY SALE 


noner nironrs ¥y 





photograph it! 


A photo record is quicker, more 
graphic, and may prove to be price- 
less. Find out how the new 35-mm, 
PRAKTICA FX, single-lens reflex came 
era can pay for itself many times 
over in research, production, ‘sales, 
Also an ideal camera for the home 
photographer. Write for booklet. 


cyl © PRAKTICA FX 








@EeFOR FREE BOOK! Sean 
The Praktica Co., Inc. 
48 W. 29 St., N.Y. 1,N. ¥, 
Send: Photography in Industry 


NaM@.coees.- 
Address...... 
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SINCE 1894 
Treasurers—Sales Managers 
Comptroliers—Travelers 


prefer TRAVELETTERS to 
reimburse travel expenses. Used 
for 58 years by thousands of out- 
standing companies because 
TRAV ELETTERS 
Eliminate expense checks 
Improve expense control 
 Lessen internal costs 
Reduce travel expenses 
Increase productive time 
# Minimize cash advances 
TRAVELETTER CORPORATION 


22 W. PUTNAM AVENUE 
GREENWICH, CONN. 


16-mm. motion pictures are circulated 
to impress freight handlers with the 
importance of preventing freight loss 
and damage. Lectures and discussions 
are held frequently for supervisors. 
eA box car with one side made 
of Plexiglass will start touring the com 
pany’s 10,000 mi. of line in late fall. 
At various terminals, it will be loaded 
with cartons and crates, then deliber- 
ately subjected t ough treatment. 
Employees can the ec how damage 
occurs and how it can be prevented 
¢ Claims Are Cut—The UP program 
is beginning to pay off, with biggest 
dividends coming n the packaging 
service. UP’s railroad freight loss and 
damage bill for 1948 was an all-time 
high of $5,998,062. It has dropped 
30%, thanks to the preventive program. 
Last vear the payout was down to 


$4,179,689. 











PRODUCTION BRIEFS 





Radioactive polonium-210 may now be 
purchased at Oak Ridge for res irch 
use. It’s the first r-produced radio 
isotope to be that emits alpha 
particles. It can be used as a 
source of high-en neutrons 

o 
Monsanto has begun opcration 
new plant at Seattle, Wasl 
semirefined vanill 
overcome a 10- 
flavoring. It will 
lignin, a wood pul 
(BW —Jun.14'52,p 

s 
Trimming tooling tabs fror ircraft 
skin sections ha tepped up at 
Temco Aircraft in Dalla \ 
set of small hin; gs and a hand 
router have been De ich pre- 
vent damage to the 
tedious job of cutt 
or band saw 


Computer service 

izations, govern 

is now oftered uter 

America, 149 ¢ York 
7, N. Y. Idea to furnish industri 
with solutions t lems in acrod\ 
namics, servo-anal vechanical engi 
necring, chemical rocessing ine 
thermodynamics 

Thicker plate can formed into boil 
crs faster and hen 
a new hydraulic p ently installed 
at the Barberton (Oh plant of Bab 
cock & Wilcox ¢ Che press bends 
42-ft. plate, 6 in. thick, into fewer, 
bigger boiler sectio Che same mon 
ster press also mah rough hollow 
forgings that can be used as headers in 
more powerful stean ierating plants. 


re cheaply with 
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Reduce spare parts inventories 


teleasing buried 


@ Through the design and manufacture of our 
standardized heat exchanger Seeféoae , Brown Fin- 
tube has salvaged millions of dollars that previously 
were rusting away in spare parts storerooms. 


FOR EXAMPLE: When your engineers buy 4 or 20 
or 50 different types and sizes of specially designed, 
single purpose exchangers, you have to buy 4 or 20 
or 50 sets of parts. These parts cost almost as much 
as the original equipment . .. and there is the added 
expense of handling the parts—and storing them. 

BUT: A Brown Fintube heat exchanger for a given 
requirement, Consists — not of a special unit, suited 
for only one specific duty — but instead, the required 
number of standard Seeféone , connected in proper 


eB NCe 
> . 
* c 


LIT 


millions for better use... 


series, parallel or series-parallel arrangement. Thus, 
only a small supply of parts serves as sufficient stores 
for all the standard sections in your plant — cutting 
parts inventory by as much as 82%. 


FOR INSTANCE: In the installation photographed 
above — different groups of standard Brown Fintube 
Sections are performing 6 different heat transferring 
duties — and just a small handful of inexpensive parts 
serves as adequate stores for all 42 


Reduced obsolescence; less costly maintenance; 
greater efficiency and continuous operation without 
shut-downs — are some of the other advantages of 
Brown Fintube that we would like to dis- 
cuss with your group. We can really save you money. 


BROWN FINTUBE CO. i} 


HOME OFFICE and WORKS @ ELYRIA, OHIO 


Send for Bul. No. 512 
IT WILL GIVE YOU IDEAS 





| 
BROWN FINTUBE 


HEAT TRANSFER PRODUCTS Fe 7 be 
Heater for 
Storage Tonks 


7a 


Suction Heoter 
Fintube for Storage Tonks 
Sectional Hoirpin 
Heat Exchangers 


> a 


Fintube 


Heater for 


Processing Tanks 








Koppers Modified Polystyrene MC 401 
cuts shipping and replacement costs 


@ Koppers new Modified Polystyrene MC 401 com- 
bines the toughness and shock resistance of “high im- 
pact” polystyrenes with desirable characteristics of 
regular polystyrene. This combination of qualities is 
not only making better products available to the public; 
it is also paying handsome dividends to molders and 
manufacturers in the form of fewer rejects and reduced 
shipping and replacement costs. 


The Shredaid, above, made by Standfast Products Company*, features Kop- 
pers MC 401 in its handle and lid. It provides smooth, easily cleanable surface 
as well as the necessary resistance to pressure and impact . . . all important 
points for customer appeal. The manufacturer mentions additional, money- 
saving advantages due to the shock resistance of Modified Polystyrene MC 401: 


“Since we have used the new MC 401, we have reduced the cost of our shipping 
cartons about 18% ... and we can say that the cost of replacements due to 
breakage in transit, which formerly cut heavily into our profits, has gone down 
by a very substantial percentage.” 


Perhaps the characteristics of Koppers Modified Polystyrene MC 401 may 
be exactly what you need for your present or future products. It is available in 
a complete range of standard or special opaque colors. Its shock resistance, 
toughness and attractive finish suggest this Modified Polystyrene for toys, re- 
frigerator parts, household appliances and housewares as well as for battery 
cases and a wide variety of packaging applications. 


WRITE FOR FREE BULLETIN C-2-161-T which details molding characteristics, phy- 
sical and chemical properties and other information about Koppers Modified 
Polystyrene MC 401. This bulletin also contains technical information about 
Koppers high impact Modified Polystyrenes MC 185 and MC 301. You can 
call on Koppers for technical assistance in developing new product applications 
for all Koppers Plastics. Phone, write or wire, and a Koppers representative will 
gladly call to discuss your problem. 
*Cleveland, Ohio 


Koppers Plastics Make Many Products Better 
and Many Better Products Possible 


Koppers Plastics 


KOPPERS COMPANY, INC. 
Dept. BW-8-22 Pittsburgh 19, Pa. 


SALES OFFICES: New York - Boston - Philadelphia - Chicago - Detroit - Los Angeles 








NEW PRODUCTS 
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Self-Inflating Float 


\ pocket SIZC 
Res-O-Pak is being 
ermen, airmen 
Deflated, it’s no 
cigarettes. Inflated 

blows up into 
filled with carbon 
facturer claims 
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e Source: Montg 
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e Price: $2 


Keeps Fabrics 


Shield is a new 
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3 
EN IN MODINE PLANTS COAST-TO-COAST... H-P-M S 


Modine, one of America's leading manufac- 
turers of heat transfer equipment, is another 
long-time user of H-P-M All-Hydraulic Fastra- 
verse Presses. Yes, you'll find H-P-Ms.at work 
in every one of the up-to-the-minute Modine 
plants . . . presses ranging from 100 to 500 
tons ... handling a multitude of 
sheet metal drawing operations. 
Men at Modine will tell you that 
for many years H-P-M presses 
have been playing an important 
part in their operation—stepping 


HYDRAULIC 


up production. ..cutting costs...and maintain- 
ing rigid standards of quality. H-P-M is proud 
of this long association and doubly proud of 
the fact that the outstanding performance of 
H-P-M presses on a wide variety 0. ‘obs has 
warranted installations in all Modine plants. 
Whatever your machine or pro- 
duction problem, you'll benefit 
by H-P-M's 75 years of spe- 
cialized experience in the field 
of hydraulics. Invite us in at the 
planning stage, won't you? 


Builders of Presses for the Metal Working & Processing Industries + Plastics 
Molding Presses + Die Casting Machines « Hydraulic Pumps, Valves & Power Units 





COMPANY 


MOUNT GILEAD, OHIO, U.S.A. 


TILT TO MEET LOAD...CUT LOADING TIME IN HALF 


Unloading raw materials . . . loading 
finished products just back up truck and 
loading dock lift is adjusted to correct 
height . . . industrial trucks to roll on 
and off easily. No chain lifts, pry bars or 
costly manual labor necessary. Wayne 
Dock Lifts do it all... with valve or 
push button control of quick acting hy- 
draulic system. Adjusts to any height. 

From loading docks to production 
line, there’s a Wayne Industrial Lift to 
save time, labor and money. Wayne 
Lifts include ramps, sidewalk elevators, 
material lifts, cross over bridges, service 
lifts and others. Every one custom engi- 
neered to the needs of your plant. De- 
signed and built to help you safely move 
materials faster and at lower costs. Write 
for Wayne Industrial Lift booklet. 


LIFT DIVISION + IRONTON, OHIO 


THE WAYNE PUMP COMPANY 


SALISBURY, MARYLAND . TORONTO, CANADA 





NEW PRODUCTS BRIEFS 





Mulch-Vac, a leaf disposal or mulching 
machine, picks up wet or dry leaves 
by suction, cuts them into a fine mulch, 
blows it back to the ground or collects 
it in a bag. Self-propelled 6-hp. model 
cleans a 3-ft. swath, will clear 6 acres 
in 8 hr. Price is $450 from Atwater- 
Strong Co., Atwater, Ohio. 
e 

Polyethylene jars, weighing as little as 
one-tenth as much as some glass jars 
have now been designed for packaging 
drugs and cosmetics. They are blow- 
molded in a wide variety of colors by 
Plax Corp., West Hartford, Conn. The 
jars are flexible, will not crack if the 
contents freeze. 


. 
A toilet seat, padded with foam rubber 
and covered with Duran has just been 
introduced by National Sanitary Prod- 
uct Corp., 632 Bergen Blvd., Ridge- 
field, N. J. 
Metal cutting jobs can be speeded up 
with a simple shearing tool introduced 
by McCoy Products Co., Inc., Salt 
Lake City, Utah. It’s light (9 Ib.) and 
portable, can be used in a bench vise 
or on its own special tripod. The manu- 
facturer claims it cuts 14-gauge stain- 
less steel and mild steel up to 4 in. 
Price is $15 

+ 
Plug-in thermostats with time controls 
are being offered by Connecto-Stat 
Corp., 565 Holt St., West Hempstead, 
N. Y. Prices range from $29.90 to 
$42.50. Air-conditioning units or port- 
able clectric heaters can be plugged 
into the relay unit, which will maintain 
an even temperature by starting or 
stopping the appliance. 

+ 
Stainfil is a wood filler with stain and 
wash coat built in, to speed up the job 
of finishing furniture. It dries in less 
than 90 min. and doesn’t bleed or 
fade. Manufacturer is Pyrolac Corp. 
55 Schoon Ave., Hawthorne, N. J. 

* 
Tee-N-Gee are narrow (16-in.) tongue- 
and-groove panels 8-ft. long, for fast 
and easy wall paneling over studs, fur- 
ring, or old plaster walls. The panels, 
manufactured by Forest Fiber Products 
Co., Forest Grove, Ore., are made of 
refined wood fibers that have been 
treated and compressed to form a 
smooth hard surface. Similar material 
has been available only in large shects. 

7 
Lobsters are said to taste best if killed 
just before eating. Live-Pak Corp., 
Boston, has developed a way of can- 
ning them so that they are still alive 
when the can is opened. Price: $11.75 
for cight lobsters. 


| 417 N. Dearborn Street 





Do Your Employees Read 
The Wrong Literature? 


Employee relations executives agree much of 
the literature employees read distorts their 
thinking about business. And literature distrib- 
uted by the payroll enclosure method is often 
labeled “propaganda 

A Solution to the Problem—tTo meet the prob- 
lem, N.8.B. is establishing Information Rack 
Centers in plants and commercial establishments 

across the country. Through 
this method employees select 
literature on a voluntary basis. 
Positive thinking is developed. 

The free booklet, How to 
Strengthen Employee Relations 
With Information Rack Centers, 
explains how you may profit 
from this successful program. 
Send for it today. 


THE NATIONAL RESEARCH BUREAU, INC. 
Chicago 10, Illinois 


nes 
re 
He? 


4,000,000 per DAY 


MOST MODERN LAGEL PLANT IN AMERICA 
Complete air conditioning and high speed, automatic 
equipment give us the edge—BETTER quality, FASTER 
Gelivery and ATTRACTIVE price on practically any paper 
label job. Let us demonstrate. Write for quotation today. 
KALAMAZOO LABEL CO., 301 W. Ransom, Kalamazoo, Mich, 





confidential papers. o ecords completely 
quickly! Machine is + ~ size, neat, com 
pect and portable—safe and eary to operate. 
Shveds paper into '/,” strips makes wondertul 
aching material 
rite today for com 


FREE TRIAL 


plete details and IODAY 


INDUSTRIAL SHREDDER & CUTTER CO. 


MILL TREET SALEM, OHIO 


OPPORTUNITIES 


business; personal or personnel; finan- 
cial; equipment: etc., may be offered or 
located through the classified advertising 


section of BUSINESS WEEK 
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Shaping the Labor Nibws: AFL, Lewis, UE 


@ AFL revises its tactics on Taft-Hartley. 
@ Lewis shuts coal mines for “Memorial Period” 
designed to slim stockpiles and remind industry of UMW's 


strike license. 


@ UE challenges IUE before the Labor Board in a 
new round of the fight between left- and right-wing unions 


at Westinghouse. 


Three announcements overshadowed 
all other developments on the labor 
front this week. Each made a one-day 
newspaper story, but cach was sure to 
germinate into something much bigger. 
Behind them were: (1) the executive 
council of the American Federation of 
Labor; (2) John L. Lewis, president of 
the United Mine Workers; and (3) 
the left-wing, independent United Elec- 
trical Workers Union. 


1. AFL Wants T-H Changed 


Of them all, the AFL’s action is 
most surprising and, in the long run, 
will be the most significant. With- 
out advance warning, the Federation 
switched its line on the Taft-Hartley 
Act and decided, for the first time, to 
press for amendments to the law. 

The Federation’s distaste for this 
statute is not abated. It still makes 
repeal a cardinal principle of labor 
faith and will seek to press this doctrine 
on Stevenson and Eisenhower (page 
30). But up to now the AFL has re- 
fused even to discuss amending the 
law. It held to the theory that the 
worse the law was, the easier it would 
be to get rid of it. If the law was 
“improved” for labor, it might be 
harder to keep union opposition mobi- 
lized. 
¢ Anomalous Position—But some of 
the affliated unions in the Federation 
abandoned that purist tactic long ago. 
The seafarers, for example, attached so 
much importance to getting their West 
Coast hiring halls legalized that their 
leaders consulted with Sen. Taft—and 
got his support—on an amendment to 
do that very thing. This put the AFL 
in the anomalous position of opposing 
amendments which its affiliates believed 
vital to their functioning. 

Another factor contributing toward 
the AFL shift is the fact—appreciated 
now by even the most fanatical oppo- 
nents of Taft-Hartley—that the statute 
would not now have so many provisions 


BUSINESS WEEK © Aug. 23, 1952 


disagreeable to the unions if some re- 
sponsible labor leadership had been 
willing to make suggestions at the time 
the law was being drafted. 

Che AIL is far from adopting the 
idea that T-H repeal is a quixotic ob- 
jective. But it is fixing another string 
to its bow. 

The CIO still holds to the pure 
“repeal” position, but it may not be 
inclined actively to oppose amendments 
at the next session of Congress. In any 
event, the AFL stand will probably 
mean enough shift in pressure to assure 
the passage of some changes when 
Congress reconvenes. 


ll. Lewis Wants Attention 


The Taft-Hartley Act puts a ban on 
strikes being called while contracts are 
in force. ‘This doesn’t faze John L. 
Lewis for one minute. He wrote into 
his agreements a clause giving the 
United Mine Workers union authority 
to proclaim “memorial periods” in trib- 
ute to miners killed and injured. 

Some eight months ago, 119 miners 
were killed in a mine disaster in West 
Frankfort, Ill. There was no work stop- 
page then, nor has there been one 
since. But now, in the words of the 
official Lewis circular, mailed to all 
local unions this week, UMW is “ex- 
ercising its option” and will close the 
mines from August 23 to Sept. 1. 
¢ Straight Lewisism—This admixture 
of sheer tragedy and power tactics is 
straight Lewisism. The number of in- 
juries and deaths which occur in U.S. 
mines is staggering. But with all the 
power at his command, Lewis has done 
little more about mine safety than talk. 
The timing of his action now leads to 
the cynical conclusion that he is just 
using the memorial period as a pretext 
for: (1) slimming down the coal supply 
above ground by about 7-million tons; 
and (2) reminding the coal industry and 
the government that by non-enjoinable 
work stoppages he can make coal scarce. 


The point of doing this now is that 
UMW and the coal operators are in 
negotiations—more or less—on new con- 
tract terms. Lewis served his 60-day 
contract notice that he wants changes 
in the agreement and he will have 
negotiations at their deadline midway 
during this fall’s election campaign. 
Talks between Lewis and the operators 
have thus far been perfunctory. But 
calling of the memorial period is 
counted on to make them more serious. 


ll. U. E. Wants an Election 


Central battleground of the fight 
between pro-Communist and anti-Com- 
mur\ist unionism for support: of U.S. 
labor has been the electrical manufac- 
turing industry ever since the war. 

In other industries where rivalry ex- 
ists, one or the other union group is 
strong enough to dominate and thus 
maintain some measure of stability. In 
electrical manufacturing, however, the 
left-oriented UE and the anti-left ClO 
afhliate, IUE, approach an equality of 
strength sufficient to keep both organ- 
izations in the ring and engaged in 
constant toe-to-toe slugging. 
¢ Elections—No machinery devised by 
the labor movement can reconcile a 
problem of this sort, because the only 
authority both groups will recognize is 
the government. Thus, National Labor 
Relations Board elections can provide 
the only arbitrament. 

Starting some two years ago, NLRB 
conducted a great number of elections 
in electrical manufacturing _ plants. 
Some were won by UE, some by IUE. 
In each case, the union which polled 
the highest vote was certified as col- 
lective bargaining agent. 
¢ Challenge—These certifications are 
not valid indefinitely. Under the law 
they can be challenged after a reason- 
able period—usually one or two years 
—or when contracts expire. This week 
the big Westinghouse plant at East 
Pittsburgh is involved in such a chal- 
lenge. UE has called for an election to 
try to replace IUE, which had been 
certified as bargaining agent in 1950. 

No one doubts but that this opens a 
new round of challenges and counter- 
challenges which will bedevil the indus- 
try for the rest of the year. And unless 
the law is changed, or unless—as is un- 
likely—one or the other of the unions 
gives up the fight, this is the kind of 
thing electrical manufacturing will be 
facing at regular biennial intervals for 
a long time in the future. 
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COMPLETE INFORMATION 
+++ WHEN IT’S WANTED! 
A PERRYGRAF Slide-Chart catalog page 
makes easier selection of information from your 
catalogs. No thumbing catalog pages... you 
stop errors... no cross reference necessary... 
irrevelant data screened out. This is the efficient 
approach to modern cataloging. 
WRITE FOR THIS BOOKLET! . a) 
Hundreds of applications bs 
are illustrated. 
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Plants Use Health Services. . 


DOCTORS full-time in 5% of plants, 


part-time in 17%. 


SIAM 


NURSES in 28% of plants, to do more 


than ordinary first-aid work. 


Business Triples Outlay, 
Finds the Payoff Is High 


The average company with 
kind of industrial health and_ safety 
program is now spending at least three 
times as much on its employees as it 
did in 1940. Some of the increase can 
be chalked up to inflation, but a good 
share of it is definitely buying better 
health. And whether the value of these 
benefits is figured in terms of econom 
ics—which can be measured—or as pure 
humanitarianism—which can’t be—the 
outlay appears justified. 

That is what Brookings Institution 
concluded from a study of industrial 
health service just published as part of 
a three-vear survev, Health Resources 
in the United States. 
¢ Good Business—Health programs in 
industry have turned out to be smart 
business. As Brookings puts it, “The 
health and safety of industrial workers 
is of paramount importance in main- 
taining the industrial plant.” 

The proof of this view comes from 
checking basic labor statistics. Injuries 
and occupational diseases are down 
sharply in the plants where industry is 
taking care of its own. Compensation 
premiums cost less. Production losses 
from illness have been reduced, and 
labor turnover has dropped 

These programs have obviously made 
for stability and economy. But they 
have also resulted in much immeasur 
able benefit—improved employer-em- 
ployee relations and better feeling be- 
tween the plant and the community. 
e The Bill—Here is what these achieve- 
ments have cost: Back in 1940, the 


some 


National Assn Manufacturers esti 
mated the an CT 
industrial healt 

vear NAM con mother survey, 
this time as part Brookings study 
A total of 1,57¢ npanies, employing 
almost 1.5-mill 
on the costs of th, medical, and 
safety program I ume to $25.90 
per emplovec B rs figures this 
understated th ubstantially, be 
cause of varying porting methods 

e What They Bought—All told, NAM 

t 


received replies t t Ie some of its 


ipit 1 costs of 


it $8.81. Last 


red questions 


queries from 3,589 mber companies, 
with 3.3-million kers including fac 
tory, office, and ex tive groups—repre 
senting more tha of workers em 
ploved in manuf industries in 
1950. And ever that had a 
health and m | program said it 
used one or m of the following 
practices (pictur 
¢ Emplovn 
full-time, part-t 
some combinatic f the 
e Use of grac 
¢ Employm 
attendants. 
e Dispensary 
e Phy §ic il cx 
e Visual, hearing, or dental care. 
e Out-of-plant medical 
insurance plans 
t part from insur- 


npan\ 


f physicians on a 
call basis, or 
three. 
nur©rses. 
yf trained first-aid 


nations. 


Services, 
primarily group I 
purchased for the 
ance companies 

¢ Pre-Hiring Screening—Physical ex- 
aminations are of major importance in 
industrial health programs, the report 


I 
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DISPENSARIES {0 isuts 5207 


in 16% of all industrial 
plants under survey. 


EYE CARE 


says. The pre-employment examina- 
tion, which the report terms “the key- 
stone of preventive measures,” is the 
most widely used. Of the 3,589 report 
ing companies, 1,893 (52.7%), employ 
ing 2.9-million workers, said they gave 
pre-employment checkups. These in- 
cluded practically all the companies 
with over 1,000 employees, over 75% 
of those with between 500 and 1,000, 
and 40% of the companies with under 
500 employees. “This method of 
screening the applicant for the job has 
undoubtedly saved many lives and pre- 
vented thousands of accidents,” the re 
port stated. 
¢ Handicapped Gain—The survey also 
points to the progress made in absorb- 
ing handicapped workers into the labor 
force. Brookings says that pre-employ- 
ment physicals have helped to deter- 
mine whether a handicapped applicant 
is really capable of — specific job. 
While some of this broader accept- 
ance of handicapped workers can be 
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periodically in 23%, before 
hiring in 53%. 


EXAMS 


in 4% of all the 
plants covered. 


DENTAL CARE 


attributed to the tight labor market 
that has existed during much of the 
period since Pearl Harbor, there’s little 
doubt that management is relaxing its 
resistance to employing the physically 
handicapped. 
¢ Trend to Health Services—Two of 
the more significant developments in 
industrial health services are health 
education programs and the broadening 
of the health services provided by the 
plant to include visual, dental and hear- 
ing care, and visits to employees’ homes 
by members of the medical and safety 
staffs. Adoption of these two measures 
has spread considerably in recent years, 
the report stated. 

Of the 3,589 companies which ‘te- 
sponded to the NAM questionnaire, 
1,462 (40.7%) employing 2.5-million 


- workers (75.4% of total employment) 


reported a health education program. 
More than 80% of the companies with 
over 2,500 employees had such pro- 
grams. 





how one 


manufacturer 


pin-points * 


quality control 


with 
Kin Kleen 


pressure-sensitive 


laid on labels 


A PROMINENT MAKER of electric motors 
pin-points quality control by identi- 
fying every production and inspection 
operation with Avery Kum-Kleen 
self-adhesive labels. It’s a simple, easy 
way to quickly trace and correct any 
variations from their high standards 
of quality, Prior to the use of Kum- 
Kleen labels, which are just LAID On 
with a finger-touch, no other method 
had proved satisfactory 

sk Each stator winding operator's 
work is identified by a small, round 
Avery Kum-Kleen label bearing a 
numeral. It STAYS STUCK on the lamin- 
ated surface...is not damaged by 
varnish dip and bake. Similar Kum- 
Kleen labels, which are die-cut letters 
to preserve identification even though 
spray-painted, are used by each final 
tester-inspector. 

Write for sample labels and com- 
plete details on this effective way to 
improve quality. You may be able to 
apply it to your business! 


Producers of Pressure-Sensitive products 
AVERY ADHESIVE LABEL CORPORATION 
117 Liberty Street, New York 6 
1616 South California Avenue, Monrovia 
608 South Dearborn Street, Chicago 5S 
OFFICES IN OTHER PRINCIPAL CITIES 
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ARBITERS John Dunlop for AFL building trades and . . . 


George Taylor for the new CIO “family plan” take part in... 


Drawing Boundary Lines Without Strikes 


When the CIO was born, one of 
the chief advantages of its industrial 
unionism, its supporters claimed, would 
be to end jurisdictional disputes. The 
thinking went something like this: If a 
single union organizes an entire plant, 
disputes over what union will perform 
which job can’t develop. 

Proponents of this argument had in 
mind the type of dispute that has 
arisen for decades among craft unions, 
particularly those in the building trades. 
A classic example was the one created 
by the introduction of metal window 
frames in construction. AFL’s carpen- 
ters traditionally installed wooden win- 
dow frames. Then the shect metal 
workers laid claim to the new ones 
made of sheet metal. 

Clearly, that type of problem 
wouldn’t develop in a plant where one 
union had all the jobs. Nobody, with 
plenty to organize in the 1930s, raised 
the question of which union would or 
ganize the plant im the first place. That 
has become a practical question now 
and it has created most a the jurisdic 
tional troubles within the CIO, while 
craft disputes still form the bulk of 
AFL’s bailiwick problems. 
¢ Machineryv—AFL started the ma- 
chinery for settlement of its building 
trades disputes four years ago when it 
established the National Joint Board 
composed of contractor organizations 
and members of its building trades de 
partment, with John Dunlop as chair 
man. CIO approved its plan for settling 
disputes “within the family” at the No 
vember convention and early this vear 
picked nationally known labor expert 
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George W. Taylor (BW-—Feb.23'52, 
p+0) as top arbiter of organizational 
disputes 

¢ Success—Last week in Washington, 
the CIO system settled at least one 
major dispute between member unions. 
I'he International Union of Electrical, 
Radio & Machine Workers was given 
jurisdiction over Avco Mfg. Corp.’s new 
Crosley division plant near Cincinnati. 
I'he United Auto Workers had claimed 
the plant but have now bowed out in 
favor of IUE. Moreover, UAW will 
give IUE a hand in signing members. 

Meanwhile R. J. Thomas, CIO in- 
ternational official and head of United 
Department Store Workers, and Irving 
Simon, president of Retail, Wholesale, 
& Department Store Workers (now 
stripped of department store jurisdic- 
tion), took time out from CIO’s Execu- 
tive Board meeting to decide RW& 
DSW would organize Direct Buying 
Service, Inc., of New York. 

In Cleveland, officials of CIO’s Gas, 
Coke & Chemical Workers and IVE 
conferred on which union would appear 
on the ballot for a new National Labor 
Relations Board election sought at Na 
tional Carbon Co. TUE withdrew, leav- 
ing GC&CW with a clear field. The 
Oil Workers International Union, 
which also asked to appear on the bal- 
lot, had notified CIO earlier that it was 
pulling out. 


I. The Price of Disunity 


Responsible labor leaders have long 
recognized that public airings of in- 
ternal conflicts give unions a bad name 


with their memb the public, and 
Congress. Many f 
for repeal of the Taft-Hartley Act have 
been hurt more b lictional strikes 
than anything el 3ureau of Labor 
Statistics figures jurisdictional 
stoppages have in d since the law 
was passed, but BLS ds now cover 
“quickie” strikes that previously went 
unreported 

Family feuds iken the or- 
yn which must 


t their chances 


ganizing powcr Of a 
appear on the lot against an 
other member-uni f the same fed 
eration. The Nat Carbon case was 
precisely that tvpe of situation, and out 
of it came the p by the Gas, 
Coke, & Chemi Workers which 
led to the adopti CIO of its new 
system for handlir ternal disputes 
When the CIO led the United 
Electrical Worker 149, three other 
afhliates-GC&CW, IUE, and OWIU 
moved in and att ted to take over 
IUE’s bargaining it National 
Carbon. Last vea » none could 
agree on who had tion, all three 
got on the NLRB llot. None got a 
majoritv, but GC&CW led the field 
In the runoff, it a ppeared on the 
ballot but lost t nion” by four 
votes, 641 to 637. That’s why it has 
asked for a new 
¢ Inter-Group—As f utes between 
AFL and CIO uni 1c only formal 
agreement in for the UAW-IAM 
no-raiding pact. Aside from that, there 
have been only off-tl rd deals such 
as the one in Detroit a few vears ago 
where AFL’s teamst greed to stay 
out of the way of CIO attempts to or- 
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Photo courtesy Metal Office Furniture Co., Grand Rapids, Mich, 


(Libr (tbo —prevents shipping damage 


as no other packaging method known! 


Shipping damage annually takes a heavy toll from industry in losses of time, 
money and good-will. Yet it’s easy to prevent damage in transit — speed up packag- 
ing operations —and ship your product in a better looking package at lower cost — 
through the use of up-to-date packaging materials. 


Many companies have eliminated or greatly reduced damage with Kimberly- 
Lark Interior Packaging —kimpaAk*—a modern packaging material of unlimited 
versatility that provides custom protection for a wide variety of products. 


Kimpak is soft, clean, non-abrasive . . . easy to apply and pleasant to handle. 
Kimpak provides maximum protection to fine finishes of wood, metal, plastic or 
glass products — provides cushioning to absorb vibration and shock to delicate, 
fragile products. Available in sheets, rolls, and pads of various dimensions and 
thicknesses, backed or unbacked, to suit your convenience or need. Today, in- 
vestigate custom protection with KIMPAK — the safe, smart way to prevent shipping 
damage. For information, write Dept. A-8, Kimberly-Clark Corp., Neenah, Wis. 
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ganize department store salespeople in 
exchange tor the right to organize ware- 
house forces. 


ll. The Plan Has Teeth 


CIO's “family plan” contains an en- 
forcement provision that may give it 
more teeth than any other past attempt 
at climinating jurisdictional disputes. 
Each of its 34 unions had to sign a 
formal legal contract with CIO, agree- 
ing to abide by the system. These con- 
tracts are enforceable in the courts. 

Allan S. Haywood, CIO’s executive 
vice-president and director of organiza- 
tion, is in charge of the plan’s opera- 
tion. Since it is aimed primarily at pre- 
venting more than one CIO union 
from appearing on an NLRB ballot and 
splitting the CIO vote, the plan oper- 
ates almost exclusively in cases where 
plants are just being organized. 
¢ Procedure—The wheels begin to turn 
when Haywood’s office is notified either 
by one of the involved unions or by 
NLRB itself that two or more CIO 
unions have petitioned for bargaining 
rights in the same plant. From that 
point the dispute can go through a 
series of three steps. 

First, the international officers of the 
unions are instructed to appoint local 
representatives to try to straighten out 
the problem at the bottom level. If 
they fail, then top union officials come 
to Haywood’s office in Washington to 
attempt to settle it. If they can’t agree, 
the dispute goes to George Taylor > a 
final, binding decision. 

When CIO unions only are involved 
in the dispute, NLRB allows Haywood 
two weeks to reach a settlement. But 
if CIO groups are competing against an 
AFL union too, then NLRB grants 
only a one-week period. 
¢ Foundations—Taylor makes every ef- 
fort to base his decisions on logic and 
on law. “Law” inside the labor move- 
ment means union charters, constitu- 
tions, and traditional practices. AFL 
has the reputation for settling internal 
jurisdictional questions on a pure power 
basis—that is, the union which has the 
strongest support within the Executive 
Council gets the award of jurisdiction. 
The CIO, at least through Taylor, is 
trving to find a more defensible cri- 
terion for settling jurisdictional ques- 
tions. It isn’t easy. 

The story is told that when Taylor 
started to work on his first case, he 
asked the CIO to send him all the files 
on how the two unions involved got 
their charters, plus whatever correspond- 
ence and documents there were deline- 
ating their original jurisdiction. In re- 
sponse to his request he received a thin 
folder containing very little useful in- 
formation. When he expressed surprise 
at receiving so little material, he was 
told that when John L. Lewis left the 
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Seppe of the CIO in 1940, Lewis 
iad a truck back up to the CIO office 
and carry off all the files. They are to- 
day presumably reposing in the base- 
ment storeroom of the United Mine 
Workers’ building. 


Ill. So Far, It Has Worked 


The plan is still a young one, barely 
six months old, but thus far it has dis- 
posed of 26 disputes without a strike. 
Only seven have had to go before Tay- 
lor, 10 others were worked out by the 
unions involved. In the other cases, 
all but one union simply withdrew, 
leaving only one CIO affiliate on the 
ballot. Even at this early stage the plan 
has been expanded and extended sev- 
eral times to cover situations that no 
one had anticipated when it was con- 
ceived. : 

In four of the seven cases that have 
come to Taylor, the parties simply fol- 
lowed standard procedure until it led 
to his office. At Arrow Mfg. Co., 
Union, N. J., he gave the nod to the 
novelty workers union over the Retail, 
Wholesale, & Department Store Work- 
ers. Jurisdiction over employees of 
Westinghouse Electric’s Columbus, 
Ohio, plant went to IVE instead of 
UAW. And at Dayton, where the auto 
workers and the steelworkers were both 
trying to organize Hawker Mfg. Co. 
and Eureka Tool & Die Co., Tavlor 
ruled that UAW should go on the bal- 
lot rather than CIO president Philip 
Murrav’s own union. 
¢ Rebellion—In another dispute be- 
tween UAW and USW at Wallace & 
Tiernan Co., Belleville, N. J., both sides 
waived local talks and _ conciliation 
through Haywood’s office and asked to 
go directly to Philadelphia to place the 
case before Taylor. When he awarded 
the decision to the steelworkers, the 
UAW local president refused to com- 
ply and refiled a petition with NLRB 
asking that UAW be put on the ballot. 

Haywood’s office moved fast to stop 
this flagrant violation of the pact. Top 
UAW officials were told to see that 
Tavlor’s decision was enforced. Walter 
Reuther, UAW president, in turn noti- 
fied the NLRB that under the union’s 
constitution no local officer had the 
power to file in the name of UAW. 
Haywood feels that this kind of polic- 
ing of locals by their internationals is 
essential to the plan’s success. 

Taylor was called on early to test the 
flexibility of the program. CIO’s auto 
workers had begun an organizing drive 
at Rockwell Register Corp., Belle- 
fontaine, Ohio, a subsidiary of Rock- 
well Mfg. Co. But TUE, which has a 
contract with Rockwell at Dayton, also 
wanted to bargain for Rockwell. The 
situation was further complicated by 
the entrance of AFL’s United Auto- 
mobile Workers on the scene. Splitting 


of votes between two CIO affiliates 


might give the plant to the AFL group. 


IV. “ClO” Goes on Ballot 


l'aylor decided that since IUE repre- 
sented the parent company, it should 
also ve the bargaining agent for the 
Rockwell plant. But IUE, on a tech- 
nicality, couldn't get on the ballot. To 
solve this dilemma, Taylor proposed 
that only the name “CIO” go on the 
ballot without any specific union des- 
ignation, provided NLRB O.K.’d the 
scheme. If not, then UAW-CIO was 
to appear on the ballot. In either case 
the agreement provided that CIO would 
eventually swing the plant to IUE. 
NLRB permitted “CIO” to run alone, 
and it won. A local industrial union 
was set up at Rockwell, and CIO later 
expects to hand it over to IUE, if the 
workers agree to the move. 

Taylor's idea of using only the 
“CIO” name without an _ afhliated 
union is also being used as a stop-gap 
measure so that an election may be 
held before a final decision on jurisdic- 
tion is worked out either by the unions 
themselves or by Taylor. At Electro 
Metallurgical Co., Marietta, Ohio, the 
Gas, Coke, & Chemical Workers and 
the Steelworkers agreed to this method. 
So did the Furniture Workers and the 
Paper Workers at Indiana Desk Co., 
Jasper, Ind. 

In both cases “CIO” won, and con- 
tracts are being negotiated. When jur- 
isdictions are determined, the plants 
will be turned over to the proper union. 
¢ Legal Point—There is still some ques 
tion over whether the CIO can legally 
transfer recognition from “CIO” to a 
specific CIO union. In the Rockwell 
Register case, NLRB certified “CIO” 
but said nothing about a future trans- 
fer. Haywood insists that the CIO is 
free to transfer a contract to any of its 
afhliates. The only reason, he 
that consent of workers will be sought 
is because the CIO wants to consult 
their wishes. 

The Avco settlement was a typical 
case of agreement by international 
leaders without resorting to Taylor’s 
offices. The plant will produce elec- 
trical equipment. Since UAW has 
jurisdiction over auto electrical appa- 
ratus, it claimed the plant. So did IVE. 
Both sides met in Haywood’s office 
and submitted evidence of their case. 
IUE backed up its demands with Avco 
statements, newspaper help-wanted ads 
for the kind of workers in ITUE’s baili- 
wick, and proof that Avco was recruit- 
ing personnel from plants under con- 
tract to TUE. Top officials agreed that 
the plant was clearly going to make the 
kind of products usually under [UE 
jurisdiction, and the electrical workers 
got the nod. 

The agreement had a special stipula- 
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with IM. Movable Walls 


where and when 
you want them 


Johns-Manville Asbestos Movable Walls are made of 
noncritical materials. They permit the quick, easy space changes 
vital to today’s rapidly expanding industries. 


@ Reallocation of existing space and partitioning of 
new space can be done easily and quickly with Johns- 
Manville Universal Movable Walls. Made of asbestos, 
these walls are ideally designed to help business and 
industry meet the space problems involved in the 
defense effort. 

The flush panels have a clean, smooth surface 
that’s hard to mar, easy to maintain, and are extra 
strong to withstand shock and abuse. They’re light in 
weight, easy to erect and relocate. The “dry wall” 
method of erection assures little or no interruption 
to regular routine. 


Johns-Manville Walls may be used as ceiling-high or 
free-standing partitions. The complete wall, includ- 
ing doors, glazing and hardware, is installed by 
Johns-Manville’s own construction men under the 
supervision of trained J-M engineers—responsibility 
is undivided. 
“ “ 7 

An estimate will convince you that the cost of J-M 
Movable Walls compares favorably with other types 
of wall construction. For full details, write Johns- 
Manville, Dept. BW, Box 158, New York 16, N. Y. 
In Canada, write 199 Bay Street, Toronto 1, Ontario. 


*Reg. U.S. Pat. Off. 
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INSTALLED NATIONALLY BY JOHNS-MANVILLE 
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3500... less 25% 


A mid-western meat-packing plant ...em- 

ploying 3500 people . . . after a year of 
testing, found that Mosinee towels dispensed 
from Sentinel Controlled-type Cabinets ac- 
tually cut towel consumption 25%. Towels 
previously used, cost less per case . . . but 
Mosinee Towels cost less to use . . . so this 
plant has standarized on Mosinee “Con- 
trolled” Towel Service. 


Write gor free samples 


and name of nearest distributor 


Wh 
Sulelhoke Towels 


BETTER TOWEL SERVICE + LESS COST 

BAY WEST PAPER CO. 

Division of Mosinee Paper Mills Ca 
GREEN BAY « WISCONSIN 





That's no bull... 
Aeroquip Hose Lines 
are used for extra 
strength and flexibility.” 


* 
FLEXIBLE HOSE LINES 
DETACHABLE, REUSABLE FITTINGS 
SELF-SEALING COUPLINGS 


BREAKAWAY COUPLINGS e HYDRAULISCOPE 
AEROQUIP CORPORATION, JACKSON, MICH. 
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tion, however, to protect UAW. If at 
some later date the plant turns to pro- 
ducing electrical equipment for autos, 
IUE and UAW will reconsider the 
jurisdictional question. 

¢ Earlier Ruling—In the department 
store union’s dispute .with Direct Buy- 
ing Service, Inc., a previous agreement 
between UDSW and RW&DSW was 
invoked to settle the issue without 
bringing it to Taylor. Under this 
agreement, UDSW gets only the stores 
that sell both hard and soft goods 
and do a $l-million or more annual 
volume. Direct Buying handles only 
soft goods, and R. J. Thomas doubts 
whether it meets the minimum sales 
limit, so it went to RW&DSW. 

Occasionally, a union may simply 
withdraw from the running in a dis- 
pute, as [UE and the Oil Workers did 
in the National Carbon case. At Wil- 
lard Storage Battery Co., Allentown, 
Pa., IUE and UAW both claimed 
jurisdiction. But when IVE pulled out, 
UAW won bargaining rights handily. 

A fundamental principle of the CIO 
“family plan” is that where a mem- 
ber union already has bargaining rights, 
other CIO unions must respect its 
jurisdiction. Therefore, Taylor and the 
dispute-scttling machinery — ordinarily 
would never enter a case where a un- 
ion already had a contract. Even that 
rule has had an exception. 

When the employees of Minnesota 
& Ontario Paper Co. decided to leave 
their AFL union five years ago, CIO's 
Paper Workers, young and weak, per 
mitted CIO’s Woodworkers to take 
over. But the Paper Workers claim 
they got a “tacit understanding” with 
the Woodworkers which stated that at 
some future date M&O employees 
would be asked whether they wanted 
the Woodworkers to continue or the 
Paper Workers to take over. 

When the Woodworkers’ contract 
came up for renegotiation recently, the 
Paper Workers reasserted their claim 
The case went before Taylor who de 
cided that the Paper Workers should 
take over contract negotiations on the 
basis of its claimed agreement with the 
Woodworkers. 

Since the case was not strictly within 
his jurisdiction, he recommended that 
the unions work with the CIO to de 
termine finally who should represent 
the workers. Nobody was certain what 
this meant. The two unions are at 
tempting to decide for themselves. If 
they didn’t, the CIO Executive Board 
is expected to issue a clarification on 
the decision. 


V. Better Feeling 


By and large Haywood is sold on the 
“family plan.” Aside from its success 
in halting stoppages, it has sharply re 
duced bad fecling resulting from the 


tion that invariably 
goes with jurisdictional rows. He still 
faces a few problems, though. One is 
the time element. Delay has hurt the 
CIO in at least one case recently. At 
National Tool ¢ n Cleveland, [UI 
and the Steelworkers petitioned for bar 
gaining rights. So did the leftwing 
ex-CIO United Electrical Workers. 
CIO’s vote was split, and IUE was 
squeezed out, leay 1 runoff between 
the steel union and UE. Had TUE and 
USW representat got together right 
away, only one CIO name might have 
gone on the ballot with a possible CIO 
victory the first time out 
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dental or not, is 


A slip of the hand 
if it implies dis 


grounds for disch 
loyalty. ‘That decision of an 
arbitrator who 1 the firing of a 
linotypist on the Long Island Star 
Journal for substituting the word 
“fascism” for “‘f in the phrase 
“the American tem of freedom.” 
AFL’s_ typograp! union had _ held 
that the story proofread; hencc 
the employee, ar Communist Party 
member, wasn’t nsible. 
. 
AFL is going back to its active role in 
the International federation of Free 
Trade Unions aft mferences with 
ICFTU official AFI one of the 
founders of the had refused to 
send representati recent confer- 
ences because it dissatished with 
ICFTU policy iestions of labor 
leaders and uni Yugoslavia, Aus- 
tralia, and Cypru 
e 


The textile tug-of-war that has split 
C1O’s Textile W< Union, (BW— 
May24'52,p16¢ tinucs, but both 
ilready totting up the score. 
in AFL, 
workers 
R group, still in 


is closer to 15,- 


sides arc 
George Baldanzi up, now 
claims it has b 50,000 
with it; Emil 
CIO, thinks the 
000. 


A pay hike of on 
proved by WSB 
ployees of Republic Av ifter the 
company and it nions had agreed 
on 15¢ earlier. Republic, AFL’s ma- 
chinists, and four other unions in the 
plant are appealing the board’s decision. 


in hour was ap- 
week for em- 
iation 


. 
Wage cuts—some as heftv as 6% —have 
spread through mills of 
North Carolina. | vhere in the area, 
management is a me skilled and 
one unskilled worker to a pair of 
machines that used to be manned by 
two skilled operators—inst¢ id of cutting 
pay. 


} 
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WALKWAYS, PLATFORMS AND LADDERS—7 carloads 


---AND TO OPERATE IT FOR JUST ONE DAY 


COAL— 1450 tons—enough to heat 150 average homes for an entire heating season 


WATER — 3,480,000 gallons — more than enough to provide a day’s supply of drinking water for the 
entire populations of New York and Chicago 


AIR— 936,000,000 cubic feet— equivalent to the volume of 25 Empire State Buildings 


*% That's a lot of material —just to boil water! for your particular requirements as well as a design that will 
reflect C-E’s long experience in meeting the exacting per- 


And it’s not the whole story, for many additional carloads , pe 
formance standards of many of the country’s largest utility 


of miscellaneous items will be used in the construction of the , 
big boiler to which the above figures relate. This 15-story-high Power stations. 
steam generating unit is one of four now being built by Com- 

bustion for a major new power station. 


The experience, skills and facilities it takes to design and Bag 
build such boilers are available to you whether your steam r { 
requirements are small or large—whether your load is power, 

process, heating or any combination thereof. For the com- CE ‘y SUPERHEATER, INC. 

plete C-E line provides unit capacities ranging from less than noid 200 Madison Avenue, New York 16, N. Y. 

5,000 to more than a million pounds of steam per hour. Hence, B-602 
Combustion can assure you of a boiler that will be just right ALL TYPES OF STEAM GENERATING, FUEL BURNING AND RELATED EQUIPMENT 


COMBUSTION ENGINEERING — 
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The Sterling Area 


Biggest problem: Prices of raw 
material exports have been fall- 
ing. Dollar imports have been 


going up in price. 


IRAQ <n 


\2 Lo 
- “4 


& 
FA 





Prescription for Survival: U.S. Aid 


Ihe sterling area—a complicated 
monetary and trading system that em- 
braces about a quarter of the world’s 
population and a quarter of its trade— 
is in trouble. Prices of its raw material 
exports have been plunging, prices of 
its dollar imports climbing. Its gold 
reserves have dwindled to $1.7-million— 
i bare 43% of what thev were in the 
middle of last vear. 

In an attempt to save the system, 
Commonwealth prime ministers will 
get together in London—the area’s head- 
quarters—late in November. Whether 
the sterling area survives, though, will 
depend less on the decisions made in 
London than on what the new U.S. 
Administration does next year. 
¢ Agenda—Even if reserves rise some- 
what by the time the prime ministers 
meet, and even if the sterling area man- 
ages to balance its accounts with the rest 
of the world, drastic steps will be 
needed. For one thing, the principal 
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members of the area will have to get 
together more closely on policy—per 
haps by setting up a new joint manage 
ment board to handle policy questions 
that up to now London has handled 
alone. For another, some of the over 
seas sterling countries will have to put 
more muscle behind their deflationary 
programs. 

But if the London meeting is to 
come up with any real solution for the 
sterling area, it will have to look into 
fundamental questions like these: 

e Where will the capital come 
from to carry on the postwar develop- 
ment of member countries like India, 
Australia, and South Africa? Now that 
U.S. aid to Britain is limited to defense 
support, London can’t support develop- 
ment in these countries any more. 

e What can be done to stabilize 
the prices of sterling area raw materials 
such as rubber, tin, jute, and wool? 
Right now these prices are dropping, 
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bership has changed somewhat since the 
war. Today it consists of all the British 
Commonwealth countries —_— except 
Canada, plus Burma, Iceland, Eire, 
Iraq, Jordan and Libya. The popula- 
tion of this group of countries is about 
600-million. Last year total exports of 
the group reached almost $20-billion, 
as against total world exports of $76- 
billion. 

Special trade and monetary links bind 
the group of countries together. This 
system gives traders selling within the 
Commonwealth an advantage over 
traders selling to the Commonwealth 
from outside countries such as the U. S. 

But the most important link between 
the sterling area members is a mo- 
netary one. Each has its currency tied 
to the British pound sterling in that 
it is freely interchangeable with sterling 
and is backed by reserves that are kept 
in London. Britain acts as banker for 
the whole area. 
¢ Money System—Thus, members 
keep the bulk of their external cur- 
rency reserves and their working trade 
balances, known as “sterling balances,” 
in London. They draw on these ster- 
ling balances to make payments in ster- 
ling or other currencies, including dol- 
lars. For their dollar needs they can 
call on the central “Dollar Pool” which 
is held in London on behalf of the 
sterling area as a whole. 

The sterling area has this advantage 
for all its members: There is complete 
freedom of payments for all current 
transactions, and usually for capital 
movements as well. Moreover, there are 
many countries outside the sterling area 
where sterling is an acceptable currency. 
It’s estimated that about 35% of the 
world’s merchandise trade is paid for 
in sterling and that about one half of 
the world’s total international payments 
are covered in sterling. 
¢ British Gains—From Britain’s angle, 
there are two obvious advantages to the 
sterling area system: 

¢ It keeps open a vast area of rela- 
tively free trade. 

e The system gives Britain a 
chance to make big “invisible” carn- 
ings from services like banking, insur- 
ance, and shipping. 

In the rest of the world it has usually 
been assumed that Britain also gains a 
lot by being able to use the dollar earn- 
ings of the overseas sterling countrics 
to cover its dollar deficit. But that’s 
true only in the case of the colonial 
members of the group, such as Malaya 
and the West African colonies. Be- 
tween 1946 and 1951 the independent 
members, such as India, Australia, and 
South Africa, drew on the dollar pool 
to the tune of $1.5-billion. 
¢ World Effect—There’s evidence now 
to show that the sterling area system, 
with the help of U.S. financial aid to 
Britain, has also made a real contribu- 


BUSINESS WEEK © Aug. 23, 1952 


tion to the postwar recovery of world 
trade and to the economic development 
of the Commonwealth. This evidence 
appears in a weighty tome just pub- 
lished by the U. S. Aid Mission in Lon- 
don: “The Sterling Area—An Ameri- 
can Analysis,” by Dr. John Cassels. 

This study shows that the sterlin 
area is not merely a trading clique held 
together by imperial preferences and ex- 
change control, but a long-established 
group of mutually beneficial economies. 
Though the British market is still the 
most important for almost all the over- 
seas members, the proportion of their 
exports going to Britain has been drop- 
ping since the war. 

Nearly 50% of Britain’s exports were 
going to the area before the recent im- 
port «cuts. However, the overseas sterl- 
ing countries don’t take all their imports 
from Britain by any means. India and 
Pakistan take under 30%, Australia 
about 50%, South Africa 40%, Malaya 
30%, British West Africa 55%. These 
figures show that there’s no tight ring 
around the area. 


ll. The Problems 


There are two still more important 
conclusions to be drawn from the Cas- 
sels’ study: (1) without a large flow 
of capital from Britain, the postwar 
economic development of the Common- 
wealth would have been impossible; 
and (2) the level of commodity prices 
is the key factor in the sterling area’s 
financial stability. 
¢ Capital Investment—Cassels’ evidence 
shows how much of the economic 
progress made since the‘ war was based 
on large-scale British financing backed 
by U.S. aid to Britain. Since the end 
of the war Britain has exported about 
£1-billion more to the overseas sterling 
countries than it has bought from them. 
It has financed this by putting £900- 
million worth of capital in the area. As 
the British see it, this contribution of 
capital saved a vital area of the world 
from economic and perhaps political 
collapse. The capital opened up new 
employment opportunities, allowed for 
expansion of a good share of the 
world’s trade. 

But Britain can’t continue its capital 
exports now that U.S. aid is limited 
to defense financing. And without a 
continuous stream of capital invest- 
ments, development programs of the 
overseas sterling countries will bog 
down. For example, India is counting 
heavily on outside financial help to ex- 
pand both its agricultural and its indus- 
trial output. If it doesn’t get the help, 
it can never lick the twin problems 
of poverty and social unrest. 

The U.S. is now the only possible 
source of capital. The real question, 
which will be decided in Washington 
rather than London, is whether the in- 


..+ That's about $37,000 saved each 
year! Ohio Match at Wadsworth, 
O. is saving this sum annually. At 
the same time, Ohio Match has 
precision control over humidity 
during manufacture with the 
Kathabar system of humidity con- 
ditioning. 

Kathabar replaced 325 tons of 
bulky refrigeration, an expensive 
steam reheating plant; saved 400 
hp of electric power plus valuable 
factory space. Year-round produc- 
tion line operation has been 
assured, regardless of outside 
weather conditions, since Ohio 
Match realized its best production 
day every day. 

In short, Kathabar equipment 
gave Ohio Match: 
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SHIPPING 
MACHINE TOOLS? 


Cut packaging costs! Cut 
shipping costs! Prevent 
damage! 





Do as other leading manu- 
facturers of machine tools 
and parts! 


Use TEKWOOD*... tough, versatile, low- 
cost Tekwood...the Kraftpaper-and-hard- 
wood sandwich. 


Tekwood is light . . . strong . . . durable, 
Won't shatter or splinter. Easy to work and 
handle. Hard to hurt. Meets military speci- 
fications. Send for sample and details. 


UNITED STATES PLYWOOD 
CORPORATION 
SS West 44th St., New York 36, N.Y. 
World's largest plywood organization 
U.S. Pat. No. 199734, T. M. Reg. 
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Metal Arts Advertising Specialties 


Give your business friends a Christmas gift of lasting remem- 
brance— an attractive, useful advertising specialty from Metal 
Arts bearing your advertising = seal or trademark. 
Hundreds of suggested items to choose from, i 
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vestment is better made via London— 
as it has " since the war—or direct 
from the U. If it’s to be the latter, 

the Pro Bogs area is sure to break up 
and the U.S. will be involved in a per- 
manent commitment to take care of 
much of the area’s capital needs. 

¢ Prices—Although the Cassels’ study 
stops at mid-1950, before the big 
boom-and-slump in sterling area com- 
modities, it shows clearly how impor- 
tant the level of commodity prices is 
to the sterling area. As seen from this 
angle, the postwar prices of dollar com 
modities have been kept up by U.S 
government support while the prices of 
sterling commodities have becn kept 
down by various causes, including the 
development of synthetic rubber, econ- 
omies in the use of tin, and the U.S. 
policy of holding gold at $35 an ounce 
while other commodity prices have 
risen. Cassels makes this calculation: If 
rubber and gold have increased as much 
in price as other commodities, the sterl- 
ing area’s actual exports to the U.S. 
from 1946 to 1950 would have netted 
an extra $3.5-billion. 

¢ Dollar and Sterling—This year again 
the dollar-sterling price relationship is 
a key factor in the financial position of 
the sterling area. If sterling prices con- 
tinue to drop while dollar prices rise, 
the group’s dollar earnings will fall off 

Here’s what has happened to some 
of the principal sterling and dollar 
commodities this summer: In the six 
weeks from June 25 to Aug. 4, tin, 
rubber, jute, sisal, and cocoa all 
dropped in price. Wool was the only 
important sterling area commodity that 
rose. On the other hand, wheat, corn, 
and cotton, on which most of the sterl- 
ing area’s dollars are spent, all rose in 
price. 

That’s why Britain and most other 
members of the sterling area harp on 
international price stabilization plans 
But, as with the problem of capital in- 
vestment, the answer can come only 
from Washington. 

e Convertibility—The same is true 
when it comes to plans for making sterl- 
ing convertible into dollars. The over- 
scas countries want convertibility so 
they can have greater freedom in buy 
ing dollar goods. The British realize 
that convertibility is essential if the 
sterling system is to be held together. 

But two things are needed before 
convertibility can be adopted. First, 
Britain’s trade and the trade of the 
whole sterling area must be brought 
into balance. Otherwise, convertibility 
would simply drain away London’s 
puny gold and dollar reserves. Second, 
there would have to be some kind of 
dollar stabilization fund back of sterl- 
ing. But that, too, is something that 
can be decided only on this side of the 
Atlantic by the new U.S. Administra- 
tion. 


Mexican Idyll 


For once, a new president 
will take office with scarcely 
a ripple. Aleman's policies 
will continue. 


Come December and the Mexican 
Presidency passes from Miguel Aleman 
to Adolfo Ruiz Cortines, who was 
elected in July. Unlike many other 
transfers of power in Mexico, this onc 
will be carried out with hardly a politi 
cal or economic ripp] 

I'he President-elect has already 
pledged himself to carry on Aleman’s 
policy of financial stability and in 
creased industrialization. He can also be 
counted on to cont maybe expand, 
Mexico’s big public works program. 
This means ne ids, hydroelectric 
expansion, railroad \dernization 
e Peso Firm—On the foreign economic 
front, Cortines is expected to maintain 
the present exchan rate of 8.65 pesos 
to $l. The pes been pegged at 
that rate since June, 1949, despite pres- 
sure from private terests who stood 
to gain heavily fr evaluation. This 
has made Mexico f the few coun 
tries able to maint ymplete freedom 
of exchange with t U.S. dollar. The 
result has been a boom in business in 
general and in int tional trade espe- 
cially. 

Not that the f 
completely rosy. Mex 
ing so much abroad 
U.S., that it has b 
deficit Last year this 
$275-million 
¢ Export—Aleman’s lame-duck govern- 
ment has started to take measures to 
correct this. On J 19 the Mexican 
Treasury reduced t export tax on a 
long list of good [This move has 
pepped up export much that the 
unfavorable balan has already been 
greatly reduced 

he lifting of the export tax on cot- 
ton cloth should be especially helpful 
to Mexico—giving it in the long run a 
chance to regain the Caribbean-Central 
American market f taple white cloth. 
Other goods which will get a boost 
under the new policy include: citrus 
fruit, fresh and fi fish, wines, and 
all of Mexico’s new line of manufac- 
tured goods such as tools, motors, ma- 
chines, generators, heaters 
e Bad Weather—A poor cotton crop 
this year, though 1 reduce Mexico’s 
export potential. Exports of raw cot- 
ton netted over $150-million last vear. 
This vear, bad weather and insects have 
taken a heavy toll of the crop. It will 
probably drop below 1-million bales, 
as against more than 1.3-million bales 
in 1951. 
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When they test-drive the first atomic car... 


National Oil Seals will protect its bearings 


From atomic planes and submarines, it may be only a 
step to atomic automobiles, “powered-for-life” by a factory- 
sealed unit. Tomorrow’s car may not need refueling, but 
you can be sure it will have bearings. And those bearings 
will need the protection of lubricant seals. 


In years to come, as now, industry can look to National . ania 
for help in answering sealing problems. National Oil Seal NAL | 
engineers are constantly at work—not only meeting re- OIL AND FLUID 
quirements of present-day machines, but anticipating the 

demands of tomorrow’s most imaginative designers. 


Because of this continuing “years-ahead” research, 
National Oil Seals give you “years-ahead” performance 
in your products of today. National engineers welcome 
tough sealing problems. Will you write us about yours? 


NATIONAL MOTOR BEARING co., INC. Original and replacement equipment on 


GENERAL OFFICES: Redwood City, Calif. » SALES OFFICES: Buffalo; Chicago; Cleveland; Dallas; ws. 

Detroit; Milwaukee; New York City; Philadelphia; Richmond; Rochester; W. Springfield, pee trucks, buses, tractors, agricultural 
Mase.; Syracuse; Wichita PLANTS: Redwood City, Downey, Long Beach, Calif.; Van Wert, Ohio. and earth-moving equipment, appliances, 
PRODUCTS: Oil, Fluid and Grease Seals, Airtron Ducts, “O” Rings, Silicone parts, Shims. railway equipment, machinery. 2427 
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Japan's busy 


shipyards turn out... . 


gsegne "| 


. .. passenger ships... 


Japanese Stage a Comeback 


Japan is getting back into the world 
shipping business in a big way. Last 
week the Ministry of Transportation 
announced a four-year program to add 
300,000 tons a year to Japan’s merchant 
fleet. That would give Japan a 4-mil- 
lion-ton fleet by 1956. 

Che new program is a continuation 
of an expansion that has been going 
on for several years. During the first 
quarter of this year Japan has al- 
ready risen to fifth rank in gross tons 
launched, to second place in the num- 
ber of ships launched. 

* Foreign Account—Japanese yards 
have been turning out vessels—includ- 
ing tankers—for other nations. For now 
the Japanese regard this as secondary to 
building up their own fleet—of which 
perhaps 70% may be obsolete. So even 
when the yards have brought Japan’s 
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own fleet up to capacity, they'll be busy 
replacing old ships. But builders are 
already looking to the day when they 
can expand their export business. 

¢ Specialty—Much of Japan's shipbuild- 
ing has been and will be devoted to 
vassenger-freighter combinations in the 
¥0.000-ton class because ships of that 
size are easily transferred among routes. 
[his type of shipping was one of Japan’s 
specialties before the war, but only one 
such ship, the Hakawa Maru, survived 
in 1945. Standard freighters will also 
be built in substantial numbers—29 in 
the next vear. 

¢ More Service—Japan’s shipping serv- 
ice has also built up rapidly. Her main 
ocean shipping service has already 
reached its prewar level. Only three 
routes have yet to be reopened—those 
to Australia and Indonesia, and the 


east-bound rou 
hopes in the n 


all its petrol ul 
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... to build a 4-million-ton fleet 


hipping 


Che drop has been so great that rates 


lower than last year. One 
trafhce in coal 


are now 50% 
reason: International 
skidded. 

Then, too, general shipping is way off 
Some U.S. firms find that only the 
need for military supplies in Korea 
keeps their vessels sailing in the Pa 
cific. They believe that peace in Asia 
would provide level of trade far 
greater than ever before, but that’s fa 
in the future. 
¢ Trade Off—Moreover, Japan’s world 
trade is still far below prewar. Its 
imports last year amounted to only 49 
of the 1934-36 average volume: exports 
came to 36%, even including special 
U.S. purchases for Korea. However 
there’s still plenty of room to expand 
Japanese shipping, since much of the 
trade the Japanese have been having has 
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1ot been carried under their own flag 
¢ Competition—U.S. shippers in the 
Pacific tear that much of Japan’s expan 
on may come at their expense. ‘The 
fear Japan’s lower labor costs—wages 
run one-third to one-tenth of foreign 

iles. Even though the ships are over 
taffed—about twice the crew on equiva 
lent U.S. vessels—the labor cost saving 
is still significant 

Japanese shipping firms also get back 
ing at home. Businessmen there do 
everything possible to get their goods on 
ships flving the Rising Sun. This is 
partly duc to patriotism, partly because 
they are continuously urged by the 
government to do so. Also, with diff 
culties in balancing of international pay 
ments facing them, the Japanese can be 
expected to do their utmost not to 
spend hard-to-get dollars. 

¢ Low Cost—All this means that it’s 
often good business to ship on a Jap 
inese line. For example, a U.S 
recently quoted a price of $2.2-million 


ling 


by 1956 


to ship 22 locomotives to Chile with 
one transhipment A Japanese ling 
quoted $330,000 for direct shipment 
¢ Rebates—Such low rates lead som« 
U.S. shipping men to believe that Jap 
inese lines have reverted to their prewar 
practice of rebating quoting a pric 
and then returning part of the monc 
received to the customer in order to 
disguise true rates. Such suspicions are 
apparently without foundation now 
The high cost of new ships ($200 per 
ton), and high operating expenses put 
rebating out of the question. Rebating 
may come back in the future. After the 
flect has been rebuilt, some government 
subsidies will stop. Then operators 
might try anything to assure full car- 
goes. But the outlook now is for fair 
practices and above-board rates 

However, even with no_ rebating, 
U.S. shippers must expect to be under 
cut by Japanese firms, to lose more of 
their already diminished business on 
the Pacific routes. 
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“Aristocrat” best describes Michaels “Time-Tight" exhibit cases. They 
are in a class by themselves . . . the product of painstaking care through- 
out every manufacturing process. They are designed for beauty as well as 
utility, and incorporate many outstanding features such as Innerlocking 
frames, a Michaels exclusive; fully mitered intersections; and there are no 
screws exposed on the surface of the frames except where necessary for 
access panels. These and other structural details reduce to a minimum 
the possibility of theft, and the ingress of dust and vermin. 

“Time-Tight” cases are made in a wide range of sizes and styles to meet 
virtually all the exhibit requirements of universities, schools, science 
laboratories, museums, art galleries, libraries, industrial and others. 

Complete details and specifications may be obtained by writing for literature. 


THE MICHAELS ART BRONZE CO., INC. 
232 SCOTT ST., COVINGTON, KENTUCKY 
Manufacturers since 1870 of many products in Bronze, Aluminum and other metals 


for all germicidal 
and sterilizing purposes 
So different it’s Patented!* 


NO OTHER CHLORINE-TYPE SANITIZER OFFERS RESTAURANT OPERATORS, FOOD PROCESSORS, 


AND FARM AND INDUSTRIAL USERS THESE SIX ADVANTAGES — 


1 Alklor has superior, patented germ-killing power. 


2 Alklor is economical; one oz. in a gallon of water =232 active ppm. 

3 Alklor dissolves almost instantly...leaves no sediment or precipitate. 

4 Alklor softens your water... will not build up scale, 

5 Alklor kills germs even after boiling for one hour. 

6 Alklor has a fused, granular structure... is extremely stable...releases 
its chlorine content over a long period of time. 


; NO OTHER CHLORINE-TYPE SANITIZER OFFERS RESTAU- 
lliled eee EEED «RANT OPERATORS, FOOD PROCESSORS, AND FARM AND 
INDUSTRIAL USERS THESE SIX ADVANTAGES—AT ANY PRICE! 


WRITE TODAY for full in- 
formation about Alklor— 
the chlorine sanitizer that’s 
So Different It’s Patented! 


1250 NORTH MAIN STREET + LOS ANGELES 12, CALIFORNIA SERVICE OFFICES IN 86 PRINCIPAL AMERICAN CITIES 
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BUSINESS ABROAD BRIEFS 





International Harvester’s plan to double 
production at its plant in England 
worries British tractor manufacturers. 
They have been able to expand several 
times over since the war because cus 
tomers in the sterling area have lacked 
dollars to buy in the U.S 

* 
Portugal and the U.S. will conduct an 
extensive acrial and ground search for 
new mincral deposits in the Portuguesé 
colonies of Angola and Mozambique. 
Cost of the project $2-million; Mu 
tual Security Agen will contribute 
$1.3-million, Portugal the rest 

* 
British newspapers | soon be bigger 
Next week newsprint rationing will be 
eased so that all ers can add two 
pages to their dail ie. This means 
that the more exp ¢ ones, such a 
the London Time 1 the Manchester 
Guardian, may n average twelve 
pages. Cheaper will be allowed 
eight to ten pag 
Japan became the fifty-second member 
of the Internatior Monctarv Fund 
ind the World Bank last week. The 
new member’s quot 1 the Fund is 
$250-million. This brings the Fund’s 
total quota to a litt ver $8.4-billion 


Spanish industry xpanded con 
siderably since th« f the Civil War 
in 1939—reports tl Franco govern 
ment It claim rlv 64,000 new 
plants, big and little, have been set up 
The food industr th some 14,500 
plants leads the losely followed 
by the chemical a1 ¢ industries 

* 
Foreign investments in Mexico rosé 
$13-million last U.S 
put in 94% of the total, Britain 
The figure would | 
not Mexico bought 
companies at 
[wo U S nrm 
purchased: Sout! 
Mexico ($12-mill 
Oil Co. ($2.5-milli 
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Warner & Swasey Automatics 


for Colson Corporation 


Nationally known manufacturers of 


Casters, Material Handling Trucks, etc. 


Five of seven Warner & Swasey 5-Spindle Automatic Bar 
Machines in operation at Colson Corporation, Elyria, Ohio, 


THE COLSON STORY 


% Setup time cut more than 50% on new Warner & Swaseys, 


% Production up 7 to 8 times on lots of 500 to 10,000 pieces. 

% “Progressive” setups are much more practical on Warner & Swaseys. 

% Small lots are economically practical on this new CAMLESS Automatic. 

% Machine operators appreciate easy access and interchangeability of tooling. 
% Both management and operators approve—NO CAMS TO CHANGE, 

% Five repeat orders prove the profitability of Warner & Swaseys. 


WARNER 
& 


SWASEY 


Cleveland 


YOU CAN PRODUCE IT BETTER, FASTER, FOR LESS WITH WARNER & SWASEY MACHINE TOOLS, TEXTILE MACHINERY, CONSTRUCTION MACHINERY 





If fire 
scattered 
your trainec 


personnel a 


Could your business come back ? 


E VEN in normal times the loss of trained personnel 
4 has been an obstacle that prevented many a 
burned-out business from making a quick recovery. 
foday, with trained workers in such demand, a fire 

uuld be a death warrant for your business. Your 
employees will not stay idle for the many months 
it will take you to restore your buildings and re- 
place high priority machines or other equipment. 
Add to this the financial problem of replacement 
at inflated costs, lost customers, burned records... 


could your business ever come back? 


Today it just doesn’t make sense to take chances 
when you can have automatic protection against fire. 
Grinnell Automatic Sprinkler Systems check fire at 
its source, wherever and whenever it strikes, night 
or day, with automatic certainty. Moreover, a 
Grinnell Sprinkler System usually pays for itself in 
a few years through reduced insur 
Why not find out about Grinnell Protection for your 
business? Write today: Grinnell 


Providence, R. 1. Branch offices in principal cities. 


) GRINNELL 


FIRE PRC 


ince premiums, 


( ompany, Inec., 


-Manufacturing * Engineering * Installation * Since 1870 
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Russia’s Communist party will hold a congress Oct. 5, the first full party 
session since 1939. 


The Congress is to approve a basic change in party organization— 





- replacement of the Politburo by a praesidium. Also up for approval will 


be a new Five-Year Plan. 
This news from Moscow has every other world capital engaged in frantic 
speculation: Will the congress affect the issue of war and peace? Will Stalin 


use this get-together to fix the line of succession or to secure his own position 
for a while longer? 








* 
The news from Moscow is too fragmentary yet to justify any hard-and- 
fast conclusions. But it’s safe to assume at least this much: 

* The Oct. 5 gathering will be a world congress of Communists. It may 
even be billed as a victory congress. All Communist regimes and all parties 
in the non-Communist world will have delegates there. China especially can 
be expected to play a big role. 

* Stalin’s speech, as at the 1939 congress, will lay down the basic Com- 
munist line on foreign policy. It'll be the best evidence you can get on 
whether the boss is planning for an early war or for a prolonged build-up. 

* There’s sure to be a clue to Moscow’s plans for Germany, whether the 
Kremlin intends to push unification or to draw the Iron Curtain still tighter 
through the center of Germany. 

¢ If there’s to be an early truce in Korea, it will probably come before or 
during the Communist congress. Stalin could justify a truce on the ground 
that Red China has really won the Korean war; it is now strong enough, he 




















could say, to prevent any “imperialist” attack on the Chinese mainland. 


a 
On the organizational front, the shift from Politburo to praesidium could 
have real significance. It may be Stalin’s way of preventing a deadly fight 
for his succession. In a praesidium, which presumably will be larger than 
the Politburo, he can introduce new elements of strength, thus neutralize 
some of the leaders in the present struggle for power. 
On the economic front, the big news will be the Five-Year Plan, covering 
the years 1951 through 1955. Talk of boosting industrial output by 70% 
under the plan sounds grandiose. But that increase may be based on incor- 
poration of the Soviet satellites’ industrial production. 
~ 
“Routine” is the word the State Department uses to describe the 
current high-level Chinese-Russian talks in Moscow. 
That may be true of the decisions implementing the 1950 Sino-Soviet 
alliance. By terms of that deal, the Russians will hand over official control 
of the Changchun railway and Port Arthur. Just as certainly, Moscow will 


continue to exercise effective control over both. 
































e 
Other decisions made in these talks may not be so routine. 
On the one hand, the Chinese will demand more military equipment 
plus a big loan to supplement the one they got from Russia in 1950. 
On the other, the Russians will want a pay-off, perhaps in tighter 
Soviet control of Sinkiang, a border province. 


Also the Russians and Chinese may decide to make another effort 
to shift the Korean truce talks from Panmunjom to the U. N. in New York. 
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Things are still touch and go in Iran and Egypt. Both Premier 
Mossadegh and Gen. Naguib have come out for land reform. But it’s a 
real question whether either can deliver. Each faces two tough obstacles: 

(1) Political opposition from the landowning class, which has been 
running both countries until now. 

(2) Lack of any real government authority in the countryside. In the 
Middle East, local authority is wielded mostly by the landlords, who pay 
the local police, 

Now that land reform is in the air, though, you can be sure that the 
poverty-stricken peasants won't be satisfied till they get it. So Egypt and 
Iran will be on the verge of civil strife until their present leaders, or new 
ones, come through for the peasants. 

se 

Meanwhile Washington is pushing London to reopen oil talks with 
Teheran. Apparently the British are about set to do so. 

There will be no quick agreement, of course. Even the State Dept. 
regards Mossadegh’s present demands as too high. But there might be 
some advantage just in getting the talks started again. 

Britain’s dispute with Egypt isn’t so pressing. Naguib has told London 
that he would like to postpone talks on the Suez and the Sudan until he has 
straightened out some of his domestic problems. 

+. 
The Pinay government is facing its toughest test. 























Pinay’s problem is to check the threat of renewed inflation. During 





July the price index in France started up again. 

If Pinay can’t stop this trend, he won’t stand much chance with the 
National Assembly when it reconvenes in October. His political strength has 
been built almost entirely on his success with an anti-inflation policy. 

Pinay will meet the inflation threat head on. He plans to: 





(1) Attack the price-fixing agreements that keep prices up in many 
French industries. The government has power to do this under a new law 
which was passed just before the Assembly adjourned in July. 

(2) Import emergency supplies of meat, vegetables and dairy products. 
This should reverse the upward trend in food prices, which has been due 
mainly to speculation. The speculators have been buying heavily on the basis 
of unofficial reports of food losses from drought and hoof-and-mouth disease 

a 








The International Chamber of Commerce is trying to drum up interest 
in a “free world’’ economic conference to be held in 1953 at a non-govern- 





ment level. 

The ICC wants representatives of democratic business, labor, fasm, and 
professional groups to meet in Vienna next May. 

Purpose of the conference: to formulate solutions for the economic 





problems of the anti-Communist world. High on the agenda would be ques- 





tions like Western Europe’s continuing dollar shortage and the stabilization 
of raw material prices. 

The ICC thinks that such a conference would (1) offset Communist 
propaganda moves such as the trade conference held in Moscow last April; 
and (2) put pressure behind democratic governments to get together in an 
international economic conference that could make binding decisions 
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R/M Hose Makes It Safer to Drill for Oil 


While an oil well is being drilled, mud is pumped 
through the drill pipe to the cutting bit via the 
rotary hose. This floats out the cuttings and plasters 
the hole wall. But it’s hazardous work, for the 
pressure increases as the drill goes down, and blow- 
outs are a very real danger. That is one reason why 
Raybestos-Manhattan Rotary Hose has met with 
such a welcome in the oil fields. Its strength, tested 
to 5,000 lbs., and its special built-in coupling with 
Lip-Lok seal have provided greater safety —with 
fewer shut-downs due to failures. 

Oil loading hose . . . mechanical packings... 


matched sets of heavy-duty V-belts . . . brake blocks 
... are other Raybestos-Manhattan products that 
oil men like for their safetyand cost-cutting relia- 
bility. 

The ability to engineer these specialized products 
is but one example of R/IM’s versatility. Almost 
every industry, indeed almost every individual, is 
served by something RIM makes in its six great 
plants and laboratories. 

If you have a problem involving asbestos or rub- 
ber, consult an R/M representative. Raybestos- 
Manhattan, Inc., Passaic, N.J. 


RAYBESTOS-MANHATTAN, INC. 


Pay besos ... Gondor - mannatran ... Grey-Rock 


Manhattan Rubber Division, Passaic, N.J. 
Raybestos Division, Bridgeport, Conn. 
U.S. Asbestos . ..Grey-Rock Division, Manheim, Pa. 
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Fan Belts and 
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General Asbestos & Rubber Division, No. Charleston, S.C. 


Wabash Division, Crawfordsville, Ind. 
it c 





Pp 


y ltd., Peterborough, Ont. 





Brake Blocks, Linings 


Radiator Hose industrial Drive Belts Sintered Metal Parts . and Clutch Facings Conveyor Belts 














Other R/M products include: Abrasive Wheels * Mechanica! Packings and Gaskets « Rubber Covered Equipment + Asbestos Textiles ¢ Bowling Balls « Other industriol Rubber 


SPECIALISTS IN ASBESTOS, RUBBER, AND SINTERED METAL PRODUCTS 








INTERINDUSTRY COMMODITY FLOWS 





INDUSTRY PURCHASING 





. AGRICULTURE 
FOOD PRODUCTS 
. TOBACCO MANUFACTURES 
TEXTRE PRODUCTS 
APPAREL 







































































LUMBER PRODUCTS 

. FURNITURE AND FIXTURES 
PAPER AND PRODUCTS 
PRINTING AND PUBLISHING 
CHEMICALS 














PRODUCTS OF PETROLEUM AND COAL 
RUBBER PRODUCTS 
LEATHER AND PRODUCTS 
. STONE CLAY AND GLASS 
(RON AND STEEL 




















NONFERROUS METALS 
PLUMBING AND HEATING SUPPLIES 

. FABRICATED STRUCTURAL METAL PRODUCTS 
OTHER FABRICATED METAL PRODUCTS 
AGRIC'L, MINING AND CONSTR MACHINERY 























. METALWORKING MACHINERY 
OTHER MACHINERY (EXCEPT ELECTRIC) 
MOTORS AND GENERATORS 
RADIOS 
OTHER ELECTRICAL MACHINERY 




















. MOTOR VEHICLES 
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36. GROSS PRIVATE CAPITAL FORMATION BANKER Frederick L. Deming heads one of the nation’s most advanced research 
37. HOUSEHOLDS 242. programs. He is vice-president of the 8th District Federal Reserve Bank, 
38. BALANCE OF TRADE ; SEE NCTE G St. Louis. Deming came to the bank in 1941] as assistant manager of the 34-man research 

department, worked his way up to a vice-presidency by May, 1951, with a 35-man depart- 
39. TOTAL OUTLAYS ewer Rea ment of fact-finders and professional economists. His interest as a banker in long-range 
economic studies of the St. Louis district threw him in with . . . 
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s fo Work in St. Louis Bank Study 


(Story continues on page 148) 





Aenean a j aa 
Wash 


ECONOMIST Werner Hochwald, chairman of the 





rch ington U. economics department. Hoch- ASSOCIATE Guy Freutel, Washington U. instructor, 


art- wald became consultant to the bank on a fee basis in his special 
nge field of income analysis. As the study went on .. . 
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joined Hochwald. As a former student of 
Wassily Leontief, he brought Leontief's input-output approach. 
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Motor Freight hauls 
its share of the 


TAX LOAD 


The commercial motor transport in- 
dustry in 1950, while representing 
only 17% of the total motor vehicle 
registrations in the United States, 
contributed 32.6% of all the street 
and highway use tax income. 

In 1951, Pl*E for example, paid all 
the taxes every business pays, in- 
cluding income tax, property taxes, 
social security, unemployment, fran- 
chise, sales and excise taxes—PLUS 
$1,050,000 highway use taxes. 


Sipps agrao ~ ith PE! 


~S 


a 


299 ADELINE STREET 
CALIFORNIA 


GENERAL OFFICES 
OAKLAND 2 
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Shaded areas have 65% or more 


District's over-all average is 75% 








The 8th Federal Reserve District Lags 


tennessee 


cI rome 


White areas have less than 65% of national average 


Far Behind the Nation’s 
Average Income 


Indiana 


Kentucky 








“...ranks as one of the poor- 
est chunks of the United 
States...” 

ST. LOUIS starts on p. 146 


The 8th Federal Reserve District 
(map) ranks as one of the poorest 
chunks of the United States. Its per 
capita income lags 25% behind the 
national average; its population growth 
is below par. 

Officers of the Federal Reserve Bank 
in St. Louis are aware of their district’s 
underdevelopment. And, more than 
most district banks find necessary, 
they're putting great effort into help- 
ing raise the income of the region. 

Ihe luck of the draw has given the 
8th District the state of Arkansas, 
ranked 47th in per capita income; the 
poorest half of Mississippi, ranked 48th; 
the poorest sections of Illinois, In- 
diana, and Tennessee; as well as most 
of more prosperous Missouri and the 
western two-thirds of Kentucky. 
¢ Collecting Facts—Before the Federal 
Reserve Bank can steer industrial de- 
velopment into the most helpful chan- 
nels, it must collect and study informa- 
tion on its region. Collecting data 
alone is a big job: Regional statistics 
aren't nearly so comprehensive as na- 
tional statistics. That's one reason the 
St. Louis bank has expanded its re- 
search department from three fulltime 


workers and one halftime worker in 
1941 to 35 worke today 

The bank is reaching, too, for every 
tool of fact-gathering and of studying 
how the district’s income flows. The 
latest step in this direction is use of 
the input-output technique (BW —Dec. 
15’51,p94). From an input-output grid 
(pages 146 and 147), the bank’s econo- 
mists can trace the impact of national 
trends on the 8th District. 

“It also points a finger at the weak 
spots in the district,” says Frederick 
L. Deming, vice-p1 nt in charge of 
research. “It raises flags.” 
¢ A Divining Rod—Deming, a 39-year 
old Ph.D. in econon focuses the 
varied economic stud of his depart- 
ment on one goal: to provide “a com 
bination measuring stick and divining 
rod” for the 8th Dist 

“Input-output,” h vs, “is an an 

alytical tool that g tu information 
on the district, arranged in such a way 
that the relationship 
ing. From that 
your own as to what to do.” 
e Wartime Growth—All 12 Federal 
Reserve district bank lect a lot of 
data. Their statisti isually are pub 
lished regularly but thout much in 
terpretation. World War II brought 
a demand for morc nomic informa 
tion as a_ basis f redit control 
policies. That’s wh search depart 
ments at all 12 district banks expanded 
fastest. 

Bevond the nati | need for eco 


e some mean 


t on, you're on 
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Take a tip from Darius Green 


...and his flying machine—a legend- 
ary failure. His hopes were dashed, but 
his loss was small compared to the cost 
of failure in today’s industry. With 
modern instrumentation, such trial and 
error is needless. In our fifteen years in 
the manufacture of scientific testing 


equipment we have served many indus- 
tries and have enabled them to save un- 
told millions of dollars in materials and 
in manufacturing time and methods. 
Our consulting staff is at your service— 
ready to help you make better products 
at greater profit. 


DOUGLAS AIRCRAFT COMPANY 


Getting a whole tank car of fuel into a Douglas 
C-124 Globemaster in 18 minutes is a good trick 
if it works, Douglas engineers made sure it would. 
Its new high-speed “Single Point Fueling’’ system 
was pre-tested with Consolidated Oscillographs and 
System D Amplification, making 41 simultaneous 
recordings. Douglas leaves nothing to chance that 
can be predetermined by modern instrumentation. 


Consolidated’s Analytical 
Mass Spectrometer 


This amazing electronic instru- 
ment makes rapid, accurate an- 
alysis of unknown mixtures of 
gases or liquids from minute 
samples jis used by every major 
petroleum refiner for process 
control of aviation gasoline. 
Write for Bulletin CEC 1800B. 


analytical 
instruments 
for science 
and industry 


Consolidated Engineering 


CORPORATION 
300 North Sierra Madre Villa, Pasadena 15, California 


Sales and Service through €E¢ INSTRUMENTS, INC. a subsidiary with offices in: 
Pasadena, New York, Chicago, Washington, D. C., Philadelphia, Dayton, Dallas. 





® Artie came in with the package, 
and wanted $1.92 postage for parcel 
post. And was Mamie mad! 


® “No you don't! And leave me 
without enough stamps to send out the 
afternoon mail? Take your package 
to the postoffice.” 
© Artie said he was too busy. Mamie 
said ditto. They used to fight it out... 
until we got the DM. 
e The DM is a desk-model postage meter 
that prints postage, any kind of stamp 
needed for any kind of mail, right on the 
envelope. Prints a dated postmark with 
the stamp, and a small ad, if you like. Has 
a moistener, too, for sealing envelope flaps. 
You can learn to use it in a few minutes. 
® The DM can be set for as much postage 
as you want to buy... always protected 
from loss, damage, theft... automatically 
accounted for on visible registers. 
® A big convenience in any office, saves 
time and postage in most. Other models 
for larger mailers. Call the nearest 
Pitney-Bowes office, for a demonstration. 
Or send the coupon. 
PREE: Handy wall chart of new Postal Rates 
jor all classes of mail, complete with 


changes, and parcel post zone map 
for any locality. 


PITNEY- BOWES 
Postage 


Meter 


Offices in 93 cities 
in U.S. and Canada 


| HERE 
Prtney-Bowes, Inc. ‘ ¥ 
1431 Pactric St., STAMForD, CONN. 
Please send free (1) booklet, 2) wall chart to: 
Name _ —_——— 
Firm 


Address___ 
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. . « Missionary work with 
a hard, practical core. . .’ 


4 


ST. LOUIS starts on p. 146 


nomic research, however, the St. Louis 
bank under its wartime president 
Chester C. Davis, now associate director 
of the Ford Foundation, saw the need 
for extra effort in its own region. It 
didn’t take much fact-gathering to see 
that the 8th District was, and is, badly 
unbalanced economically. ; 
¢ Farm Dependence—About 22% of 
total district income is earned directly 
from agriculture, plus much more in- 
direct earnings from that source. (Na- 
tional average of income is 10% from 
agriculture.) Manufacturing production 
of the district is 4.9% of the national 
total; population is about 7% of the 
nation. 

I'rue, the district’s industry is di- 
versified. And the district produces 
more than it consumes of leather and 
shoes, lumber, furniture, tobacco, 
motors and generators, food products, 
chemicals, nonferrous metals, stone, 
clay, and glass. It consumes more than 
it produces of textiles, iron and steel, 
most manufactured goods. 

But labor productivity is low in rela- 
tion to population. - That’s because the 
district’s industrialization is so limited, 
and the district is so dependent on 
agriculture—often on one crop, as in 
the cotton areas. 

In trying to encourage industrial 
growth, the region’s economists aren’t 
thinking of cutting down on agricul- 
ture. Quite the contrary. They are 
seeking ways to restore the soil’s fer- 
tility in areas where land has been mis- 
managed for generations, and to free 
the farmers from sole reliance on one 
cash crop 
¢ Field Work—The St. Louis bank’s 
research staff gets out in the field more 
than most people in that field. Econo 
mists quit their ivory tower often to 
carrv information and recommendations 
to the people who can do something 
about helping the district lift its 
standards Thev meet with banker 
associations, university faculties, cham- 
bers of commerce and other promoters, 
and farm groups 

When the bank, for example, saw a 
chance for greater utilization of the 
district's forest resources, it got to 
gether with other groups to sponsor a 
series of local meetings on_ better 
forest management. This helped spread 
the word on the cash returns that are 
possible from good forestry practice 
and may have attracted new wood-using 
industries 

“These are sort of revival meetings,” 
says Deming. ‘Nobody gets up and 
beats his breast, but it is missionary 
work with a hard, practical core. We 


try to pin it down to a cost-return basis 
which appeals to bankers.” 

e Spreading the Word—The research 
department has published a series of 
articles on ways of raising agricultural 
income in the district. It suggests how 
tc conserve soil resources, how to apply 
bank credit most effectively. One pam- 
phlet by the department is “A Farm 
Loan Development Program for Coun- 
try Banks.” Several private banks in 
the district have hired agricultural spe- 
cialists for their farm loan departments 
since the St. Louis bank began its 
educational promotion program. 

¢ Consultants—The broader attention 
to regional income flow, in mass and 
in detail, dates from 1948. At that 
time, Deming engaged Werner Hoch- 
wald (picture, page 147) to direct a 
tudy of the district. 


long-range incom 
in economics and 


Hochwald, a Ph.D 
acting chairman of the economics de- 
partment at W igton Universitv, St. 
Louis, is a sp¢ t in income analvsis. 
A vear and a half ago, Guv Freutel, 
a Washington l 
instructor, join 
come _ studic 
worked up incom 


ersity economics 
Hochwald in the in- 
H ind) = Hochwald 
data for 100 areas 
in the district, p hed each October 
for the preceding calendar year. Freutel 
had done graduate work under Wassily 
Leontief of H 1, developer of the 
input-output t ue (BW—Dec.15 
"51,p94). 

After that, it is not a long step 
to adopting the yut-output approach, 
which is described by Freutel in the 
bank’s Monthly Review for June. The 
input-output grid that issue is based, 
like the national grid, on 1947 statis- 
tics. It is billed on] “a first approxi- 
mation of a m nput-output study 
of the district t as an infallible 
means of fo ting As it stands, 
though, it tell t 
¢ Import-Export Balance—When_ the 
income studic for example, the 
St. Louis bank didn’t know for sure 
what the district rted and exported 
(using these te to apply to the dis- 
trict, not to the U.S 

Deming and taff knew, of ¢ 
that the district du more shoes 
than it con didn’t 
know exacth n export 
industrv it was—the grid 1 tells them. 
The assemble tell them 
scores ther regional indus 
nal input-output 


ourse, 


where 
tries stand. 1 
table also sh 
dustrv in the dist buvs from sup- 
pliers, both in ut of the district, 
and how much sells 

“Part of tl thing vou want to 
know,”” Deming ts out, “is not just 
that something this or that, but 
how much it d This gives vou a 
precise 1 rement. You can 

information as a 
f industrial expan- 


much each in 


more 
use the input- 
guide to the ki 
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YOU'LL PROFIT FROM THE BEST 


of this cost-cutting experience 


The rough, tough schools of competition and experience are 
great teachers. 

That’s why Rapistan now releases a vast library of fast- 
reading, illustrated data on how other companies have changed 
materials handling problems into profits. Many of them are 
in your own field. 

These field reports are from every corner of the country. 
Each report gives you a tested and successful handling im- 
provement idea that could save you thousands of dollars 
yearly. You'll find many suggestions on how to use your 
present equipment in new ways. 

Our surveys show that of those reports distributed ,75% 
have been kept by management men for future action. At 
least 20% of these reports have inspired immediate improve- 
ments in handling methods. 

Rapistan invites you to share its long cost-cutting experi- 
ence by indicating which of these factual reports will be 
helpful to you. Check the list on this page or just write today 
on your letterhead, 

Rapistan conveying equipment is right for each job... 
single units, lines or engineered systems for specific needs, 
Rapistan equipment is better 3 ways in fleribility, quality 
and exceptional value. 


BETTER 
Representatives in Principal Cities 


CONVEYORS © INDUSTRIAL CASTERS © WHEEL-EZY® TRUCKS 


CONVEYING EQUIPMENT 


YOURS FOR THE ASKING! 


Complete Rapistan Field Reports on how materials 
handling problems similar to yours have been success- 
fully solved by and for leaders in your own field. 
Each report details the problem involved, its solution, 
and results obtained. Below is a partial listing of 
available reports. No charge. No obligation. 


Please check your business classification: 
O Menvfacturing © Agricultural 


Check reports below which will be of greatest benefit to you: 


Aircraft Parts 
Auto Supplies 
Beverages 
Building Supplies 
Canneries 
Chemicals 
Cosmetics 

Dairy Products 
Fabricated Metals 
Floor Coverings 
Food Products 

0) Freight Terminals 
C) Fruits, Vegetables 
0 Furniture 

0) Grain and Feeds 
0 Grain Milling 

(1) Grocery Store 


OoO000000000 


Oo000go00g0n0nog0c0o000000 


© Wholesale § [) Retail 


Heating Equipment 
Ms held Annii 
Pp 


Laundry Services 
Leather Products 
Machine Parts 
Magazines, Newspapers 
Meat Packing 

Metal Stamping 

Paint Products 

Paper and Publishing 
Pharmaceuticals 
Power Tools 

Sugar Refining 
Tobacco Products 
Warehousing 

Waste Materials 
Wood Products 





There ore mony other Rapistan Field Reports. If your business 
is not listed, please indicote your special needs below: 





a 
Engineered WAYS TO BETTER BUSINESS 


unkink office work! 
— : bs 





l FASTER FILING AND FINDING 
G/W Safeguard Filing System is the last word 
in fast, accurate filing service. Standby in 
innumerable offices— for years. See it and 
you'll understand why. 








2 FLASH FACTS! 


G/W Visible Record equipment recognizes no 
equal in the fast insertion and removal of 
visible records, and in easy both-sides posting. 
See it for convincing proof. 


f—4 








9) VERTICAL CARD SYSTEMS 
The secret of smooth, fast vertical card records 
is a fool-proof index system in good equip- 
ment. Compare the G/W Safeguard card sys- 
tem with any you are now using. 


4 protect BIG papers 





Cello-Clip suspends BIG papers — tracings, 
drawings, maps, charts — vertically, smooth, 
fully protected. It’s the FAST, SAFE way to 
file BIG papers. 


These and 4000 other aids to good business 
are sold and serviced by your dependable 
G/W dealer; find him in your classified "phone 
book listed under “Office Equipment.” 





Engineering Specialists in 
Office Equipment, Systems mS 
and Visible Records Cincinnati 12, Ohio 





“  . . businessmen like to 
see dollar signs put on plans 
for the district's develop- 


ment...” 
ST. LOUIS starts on p. 146 


sion the people in the district should 
promote. It let omeone like the 
Arkansas Economic Council go after 
something with rifle instead of a 
shotgun.” 
° Prospects—B. tween the input-output 
study and the bank’s other income 
studies, promoters can tell a prospective 
new industry if it will have to export 
some of its product beyond the dis- 
trict’s boundari nd just about how 
much. That way, they can come closer 
to bringing in industry that can be 
assured of markets near the point of 
manufacture 

And city boa f trade won’t waste 
so much time chasing after industries 
that will later back away when their 
own surveys sl 1 scant market for 
them within the region 

Ihe bank « lists don’t deplore 
industries that depend on _ imports 
from outside t listrict. But they 
tell bankers and promoters: “You may 
want to see if you can’t bring in more 
of the industries from which our dis- 
trict’s industri e importing.” 
¢ Special Uses—Hochwald and the St. 
Louis bank may soon do a study that 
especially interests banks and business- 
men in western Kentucky: an attempt 
to determine which kinds of chemical 
plants would fit best into the Paducah 
Calvert City gior With a new 
atomic energ' ind with its 
chemical indust: ready expanding 
1apidly, it’s the district’s prize boom 
area 

Similarly, th yut-output data can 
be applied to the prospects of expand 
ing, for example, the agricultural im- 
plement —industt vithin the Sth 
District. Input-output could determine 
what an increa n farm machiner\ 
capacity would mean to materials sup 
pliers within the district, to the dis 
trict’s labor supply. It could determine 
what sort of market within the district 
the manufacturer uld expect for his 
additional output of machines 
e Widely Read—The article by Freutel 
in the June Monthly Review got a 
response from | nessmen that was 
considered surprising for such an eco- 
nomically sophisticated subject. Wide 
readership of the article can be traced 
to two things 

¢ The input-output technique is 
relatively new and glamorous, and this 
is one of its first practical uses 
e Businessm like to see dollar 

signs put on the elements of plans for 
the district’s development. 
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Some folks love to feel sorry for 
White-haired people of sixty or more 
They weep reverent tears ... they sigh and they sob, 
But get them to give an old person a job! 
To handicapped men they're sweet as can be, 
But who can eat well on pure sympathy? 
And many young men of sixty or so 
Can make an old man of twenty seem slow. 
And many a handicapped man can boast 
Better work than the man who pities him most! 


Here’s a fact or two to prove it's true! 


AMERICAN MUTUAL Gin 





a - of , ; 
Utilities, cable con woke oughkeepsie, 


Nectors for Public 
“ yees: 50% “ ” 
mploy a © Grandpops as well as Many iC all 
$0-called 


American Mutual Se 


Moral: If yo. - 
° r you . 
ing case Maton, interested in all details of thi 
ance Co., Dept B. Write American Mutual Lj aed 
Pt. B-86, 142 Berkeley me Insur- 
: ‘on 16, Mass. 


Service from salaried representatives in 78 offices! 
Savings from regular substantial dividends! 


AMERICAN MUTUAL LIABILITY INSURANCE COMPANY 











Convair Uses Pint-Sized Scale Model: 


[he seaplane above, which looks 
like a child’s toy, is an operating 
model of the flying boat of the future. 
It may solve the problem of how to 
make a front-line supersonic fighter out 
of the seaplane. The Navy Bureau of 
\cronautics, which knows the flying 
boat is more mobile than land-based 
(BW—Aug.16°52,p34), likes 
results so much that it 
has ordered full-size prototypes from 
Consolidated Vultee Aircraft Corp. 


bombers 
the research 


A 12-year research program at Con 
vair is largely responsible for dragging 
the flying boat—or seaplane—out of its 
years of obscurity as a patrol ship. Con 
vair felt that the seaplane had fallen 
from grace largely because, design-wise, 
it was still in the Dark Ages. 
¢ Working Models—When the com- 
pany set out to remedy that, it tackled 
the problem from a new angle. In 
stead of building full-size planes and 
experimenting with these, it developed 


Twelve years of research turned out many models... 


small-scale, di) 
models—thus 
time by years 
gram by milli 
So far, the 
subsonic 


of the pro 


s developed 
seaplane de 
with a 


and 
signs, and is v 1g super 
sonic jet-power ter-based aircraft 
All have been d ed in the model 
stage only, but t iccurate flying 
models 


Convair isn’t urcraft com- 


... all radio-controlled . . . 
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o Bring Back Flying Boat 


pany that sees a big future for flying 
boats. Glenn L. Martin Co. also has 
been working with the Navy on new 
designs. 

¢ Updating Design—Though seaplane 
development lagged behind land planes, 
the strategic and tactical advantages of 
seaplanes have never diminished. The 
seaplane can operate from unprepared 
water bases all around the world, which 
cuts the supply problem tremendously 
Convair aims to make an airplarie that 


will measure up to the exacting jet-age 
acrodynamic design, vet take full advan- 
tage of the undisputed advantage of 
water basing 

What nearly killed off seaplane de 
velopment was lethargy in design. Un- 
til 1938, seaplanes held the world speed 
records. After that, seaplanes faded 
fast, mostly because designers never got 
iway from the idea that they were put- 
ting wings on a boat. The early, rela- 
tively slow flying boat leaned heavily on 


... that performed exactly like full-size test planes. 
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the technology and experience of the 
naval architect. As a result, hull designs 
changed comparatively slowly. 

Meanwhile, land-based planes pulled 
away from the seaplane in speed brack 
ets due to refinements in streamlining 
Acronautical engineers were producing 
airframe and engines of amazing per 
formance and rehability but—even when 
coupled with the best hydrodynamic 
designs available—the end result was 
slow, cumbersome aircraft. 
¢ Streamlining—Convair’s Hydrodyna 
mic Research Laboratory has not only 
given the seaplane new life. It has 
also given it an entirely new look. To 
fly at jet plane speeds, a water-based 
craft has to be streamlined. In the old 
seaplanes, one of the chief problems 
was placement of propellers—to keep 
them high out of the water. With jet 
engines, there is no need to put the 
wings high up on the hull to give the 
propellers sufficient clearance. So Con 
vair evolved a low silhouette with 
blended wing and hull design that 
resembles the paper airplanes little boys 
throw. ‘To minimize spray interference, 
there are simple flat plates projecting 
from the hull which deflect and turn 
the water spray into a_ high-velocity 
stream directed down towards the water 
surface. 

Convair started its break with tradi 
tion back in 1938. At that time the 
company had one goal: to take a good 
airplane and adapt it to water, rather 
than to make a boat fly. Convair engi 
neers foresaw the day when airplanes 
with the same mission—light fighters 
and bombers—would have the same per- 
formance characteristics, regardless of 
whether they were land-based or water- 
based. 
¢ New Tool—However, it took more 
than a new viewpoint to solve the prob- 
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STEELCRAFT CO. 


cil 


NCINNATI, 


oOuH!IO 


MODERNIZES 
Material Handling 





his builder of standardized steel 
buildings handles materials the mod- 
ern way—with a 10-ton Lorain “TL” 
Self-Propelled Crane. Lorain 


A Here’s the way to cut costs on every material handling opera- 
tion around your plant. Put a mobile, versatile Lorain Self-Propelled 
Crane to work—work it around the clock, handling any size, shape 
or type of material . . . use it on extra jobs; such as, excavation, steel 
erection, plant maintenance. One man at the controls does the work 
of a crew. Uses are unlimited . .. and there is a saving on every use, 
every job. Ask your Thew-Lorain Distributor for information about 
the complete Lorain line of material handling cranes—up to 45-ton 
capacity, on crawler or rubber tire. He can help you! 


LORAIN TEL FEATURES THAT SAVE 


ONE-MAN 
OPERATION 


Save on payroll. 

One man isin 

charge of job from operator's seat. 
Smaller crews mean smaller costs— 
and a Lorain’s efficiency never varies 
with the hour or the weather. 


MOBILITY 


Here's rubber-tire 

mobility that goes 

places any place 

around your yard or plant you re 
not ‘chained to tracks’’. Materials move 
when and where you need them. Crawl- 
er mountings also available. 


Soe eaeee Peeeqreeceeceeceso 


LORAIN 


sn 
ATTACHMENTS — 


Buckets, magnets, slings, grabs—han- 
dle any size, shape or type of material 
—from sand to steel. 16 or more attach- 
ments can be used with any Lorain 
Crane—up to 45-tons lifting capacity. 


ANEW 
DESIGN IDEA 


Designed for efficient, 

low-cost operation. 

Features include interchangeable 
“packaged’’major components, one- 
piece, all-welded turntable bed, oil- 
enclosed gears, anti-friction bearings, 
all essentials included...no extras. 


WORLD'S LARGEST 
BUILDER OF 
COMMERCIAL SIZE 
POWER CRANES 
AND SHOVELS 


THE THEW SHOVEL CO., LORAIN, OHIO 





“ .. they take off, fly, and 
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Fuel Unloading Wharf protected from fire by fast-acting Rockwood WaterFOG 


Preventing a 450-mile famine 


The wharf above is a danger point. 

Oil tankers come to it, unloading their 
cargo into a pipeline that feeds oil to 
1] bulk stations along a 450-mile stretch. 
Should oil spill over during unloading, 
both wharf and tanker could ignite, 
cutting off the oil supply, and starting 
a 450-mile famine. 

Rockwood WaterFOG protection pre- 
vents such a disaster. 

In case of an oil spill, 247 Rockwood 
WaterFOG heads quickly discharge 


Pumping Room protected by Rockwood FogFOAM 
system. Special Rockwood FOAM liquid is mixed 
with water, then discharged through an engineered 
system of Rockwood FogFOAM Heads. 


WaterFOG beneath the wharf, beside 
the wharf, and above the pipeline. Fire 
is controlled in seconds. 

Special Rockwood WaterFOG heads 
create WaterFOG by exploding water 
into millions of cooling, heat-absorbent 
particles. These particles speedily cover 
a far greater area than ordinarily pos- 
sible, causing rapid drop of temperature 
below ignition point. The particles turn 
into steam that smothers fire. 


Rockwood installed WaterFOG sys- 


Attractive Lounge employs specially engineered 
Rockwood SPRINKLER SYSTEM. Note in- 
genious wall installation. Makes Sprinkler System 
inconspicuous. 


tems are but one of many kinds of 
Rockwood fire-fighting equipment in 
which Rockwood engineers water to cut 
fire losses. 


power 


ROCKWOOD SPRINKLER 
COMPANY 


Engineers Water... 
to Cut Fire Losses 


SEND FOR THIS INFORMATIVE BOOKLET 


ROCKWOOD SPRINKLER COMPANY 

112 HARLOW STREET 

WORCESTER 5, MASS. 

Please send me the 12-page, illustrated 
booklet, “15 Types of Fire Protection,” 
giving actual case histories of different 
types of fire control. 


Name 


Company 
Street 





clues: to the solution of management men’s problems. 


Published twice monthly—closes 12 


2 words for box number. 


Post St. 





days in 
line for positions wanted ads), minimum 3 lines. 
Write for special rates for Business Services advertisements. 
Address box number replies c/o BUSINESS WEEK to the office nearest you NEW 
YORK, 330 W. 42nd St., CHICAGO, 520 N. Michigan Ave., SAN FRANCISCO, 68 


advance. Rate—$4.50 per line ($2.25 per 
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EMPLOYMENT 


iti Vacant "=| 





a 


Enocutive.Vieo-Peesident (Sales). Wholesale Elec- 
Distributor Established Firm (15 
~ ars) Position requires man capable estab- 
lishing new sales force—10 men, thorough 
knowledge electronics, Dynamic—Energetic— 
Producer Salary & Bonus—based upon re- 
sults Outstanding opportunity Write com- 
plete details past experience—capabilities— 
Project Plan for this position (if any) to Box 
2069 
mM t Cc iti Careers for successful 
perience in One or More 
of these Fields; Finan Accounting and Con- 
trols; Marketing, Sales; Industrial Relations, 
Personnel; Manufacturing, Industrial 
neering Our firm is long established 
fessional management consulting, with a 
tinuing record of growth in an expanding pro- 
fession Offices in principal cities and clients 
nation-wide We seek outstanding men—who 
are now 30 to 38 and have either already at- 
tained or are clearly headed for executive 
Positions in line or staff functions. To qualify, 
you need a good college record, professional 
training and a solid record of advancement 
business You must have personality, the 
character and the competence to work with 
anagement executives. We offer un- 
lly rewarding positions—with unique op- 
unity for unlimited professional, personal 
advancement. An attractive i 
salary and profit sharing 
dentify, analyze and solve 
problems for leading companies 
ndustries, working closely with 
executives of client organizations Based 
Chicago, with some travel dependent on 
requirements. If you qualify, send brief 
ime to Box 5086 


Positi Wanted 


Brazil: Technical Sales — Market Development 
American Chemical engineer, 30, single, 
tions English, Portuguese, Spanish 
years; Process equipment, packa 

synthetic-natural adhesives, chemi- 

ulties, nstrumentation Supervisory 

Ability, characterand personality above 

Ave q Top references Aces Employment 

om ney R. 7, de Abril 264 (s 601A), Sao Paulo, 

trazil 





- 4 ~ 
Young Executives 








E tive or M jal. Sales or administrative 
work Experienced in sale management and 
distribution Operational organi tion with 
particular attention to costs Age 45 Uni- 
versity Graduate. Salary Open Box 5068 
Experienced Supervising Accountant in So. Amer. 
completing present assignment desires admin- 
position on staff of firm expanding 
yperations. Box 5105 


strative 
foreign 
Junior e, sp 9 
engineering liaison, desires position in elec- 
tron yr electro-mechanical field Business 
anu engineering degrees Four years recent 
military electronics experience Box 5106, 
Sayeut Artist industrial adv. layout background. 
Experienced Ads., Brochures, House Organs. 


Rough to Finish, Production know-how. 30x 
5079 


=== Selling Opportunities Wanted——— 
Indiana Territory—Experienced Soles Engi 


oh Siimadl fami in busi 





X-Ray incorporated is your Detroit Office and 
Laboratory for Quality Control on materials 
purchased by you in this area. We offer Chem- 
ical, Spectrographic, Colorimetric, Physical, 
Microphotographic, and Radiographic Testing 
Phone or write for complete information on 
our services, 13931 Oakland Ave., Highland 
Park 3, Michigan. TOwnsend 9-5400. 

Special Machinery on a no risk basis—Our Design 
Staff of over 200 can solve your problems— 
Machines designed and built at no risk to 
you Mechaneers Incorporated, Bridgeport, 
Conn 


USINESS OPPORTUNITIES 


For Sale; 69% interest in structural steel fab- 
ricating and miscellaneous iron work company, 
billing over $300,000 annually. 25,000 sq. ft., 
plant located in Oakland, Calif., on 86,000 sq. 
ft., plot fronting on San Francisco Bay. Spur 
Track, installed way for launching barges, etc 
4 traveling cranes, good machines and tools. 
Good stock of steel and contract for 6 months 
work on hand. Box 5024, 





Own Your Own Business. Enter the billion dol- 

lar soft drink industry. Vend Coca-Cola, Can- 

ada Dry, Hires Root Beer through the three 

flavo ate t Seda Shoppe 1000 cup ca- 

oO 1 soft drink cup dispenser. 

yital required for purchase 

ortunity to enter new au- 

ndustry with aid of 

Industrial plants, 

hospitals, theatres all 

llat this equipment No 

limit to expansic Give business background 

for sr ae nterview Representatives n 

prine es Automatic Products Co., 
F é "Bldg., New York 19, N. Y. 


Profit Opportunity for lifetime business. "Start 
a snetian Blind Laundry. New Machine. You 
it a first year $15,000 profit. L. Cc, 

442 N. Seneca, Wichita 12, Kansas, 


EQUIPMENT 


New & Used: 
Transformers—Transformers—Transformers. We 
y and sell New and Rebuilt Transforme 
5000 KVA 1250 Units in Stock -all ve tage 8 
f Motors era- 


for your surplus— 
Electric Equip. Co., Roc paaer N. Y. 


Wanted 
Wanted—Used GM71 ieee é Parts, J. Bares 


—7120 Carnegie Ave., Cleve., 








For Sale == 


Swiss Watches for 
Direct from imp 
Transworld, BW 


BUSINESS SERVICES 


& promotions. 


premiums 
$ Free Catalog. 


0 up 
N. 





w setting up agency to represent manufac- 
rs of reputable technical products in In- 
Offers aggressive selling effort. 





industrial Sal for Wi in-Metallurgical 
ba ker yund Outstanding record Principal 
civ in and defense accounts. Five figure 
bracket earnings Box 5087 


Pittsburgh Engineer: established district repre- 

ve; steel plant and metallurgical, back- 
sre c desires additional account, enkineer- 
"eauipaneed or material for heavy indus- 

exclusive territory only. Box 5124 

Selesman seeks opportunity in industrial or con- 
sumer goods, college graduate, 3 years experi- 
ence with nation wide firm, married, 26 years, 
will locate anywhere. Box 5104 


SPECIAL SERVICES 


Need a confidential report from abroad? Spot 
checks on distributing set-ups, competition. 
Media Sales outlets Currency regulations 
Legislative developments Represent: 

over the world For details, writ 

Business Services, McGraw-Hill 

Corporation, 330 West 42, New York 


tries 
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Auto Fleet Leasing 


ROLLINS FLEET LEASING 
Any number of Cars or Trucks 
ent. Better employee rel 
Savings of thousands of 
Unlimited m Write For F 
100%. TAX OEDUCTIBLE 
Rehoboth, Delaware. Phone 3261 








== Fxecutive Transport Aircraft=——= 
ATLANTIC AVIATION CORPORATION 


Providing comple ryvice to manage 
ment considering s aircraft ownership. 
Eliminate risk an r. Let our years of experi 
ence assist yo the best decision. Aircraft 
and flight personn suit your ~" 

e ‘ort, Teter 4. 
Beech Distributors Tel: Hasbrouc’ te Height s 8-1740 





New York Branch Office == 
PRESTIGE, targa AND PROFITS 


By rende services same facilities 
and by r o 
I can o ne 

‘ew York branch office to several well establis 
reputable firms at a fraction of the usual expense 
; fice. Box 5127 


such ar 














was actually putting into operation its 
theory that you can take a fast land 
plane and adapt it to water. Convair 
had just completed one of the first jet- 
propelled bombers to be built in the 
U.S., the XB46. It seemed logical to 
start with this sign and attempt to 
“water base” ith the minimum of 
revision. 

From this point in its research, Con- 
vair went into its Skate project—a pro- 
gram designed to lead to the develop- 
ment of a supersonic seaplane. To date, 
it has proceeded through 10 models, 
of which only seven have been shown 
to the public. By last October, develop- 
ment was so far along that Ernest G. 
Stout, head of the company’s hydro- 
dynamic research, told the Royal Aero- 
nautical Society: “It is not too early to 
take serious note of this versatile new 
weapon and to give high-speed water- 
based aircraft serious consideration in 
strategic planning.” 

The short cut ble in Convair’s 
research technique, and the new inter- 
est Stout has d in the seaplane, 
may put the company back into the 
big production picture for seaplanes. 
In its day, Convair built more than 
3,000 seaplanes. That, says Convair, is 
more than the rest of the manufac- 
turers of the w together. 


Antibiotic Gets By 
With a Caution 


The Food & Drug 
has decided to mit the 
distribution of chloromvcetin, but un- 
der revised lab« that will caution 
physicians again indiscriminate use. 

Some time ago, FDA disclosed that 
a few of the lions of persons who 
have benefited the antibiotic had 
subsequently developed the deadly mal- 
idy called aplast inemia, in which 
the bone mart loses its capacity to 
produce red and white blood cells 
The administration, aided by the N 
tional Research Council, made a study 
of the case histories in which chloro 
mycetin was su ted of causing the 
disease. 

Last week th 
announced the results 
After weighing the value of 
mycetin against its 
results, the drug will 
available to the 
use in serious d 

Chloromycetin 
specific cure for ty 
usuallv effective 


Administration 
continued 


government experts 
of their research. 
chloro- 
possible harmful 
continue to be 
al profession for 


known 
phoid fever, and is 
treating urinary tract 
infections, undulant fever, several types 
of pneumonia, venereal diseases. 

Parke, Davis & Co., sole producer of 
the antibiotic, has been working with 
FDA in its inve ition of the drug’s 
side effects. 


the only 
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THE TREND 


A Weird Housing Formula 


You expect some strange and wonderful pieces of 
legislation to come out of the closing days of a session 
of Congress. But even at the close of a session in an 
election year, you don’t ordinarily bargain for anything 
quite as weird as the formula that Congress has set up 
for lifting government controls on mortgage credit. 

Under the amendment to the Defense Production Act, 
hustled through at the end of June, the President is in- 
structed to have monthly estimates made of the annual 
rate of construction starts, after making reasonable al- 
lowance for seasonal variations. If for any three con 
secutive months the annual rate falls below 1.2-million 
starts, the President is to begin a “period of residential 
credit control relaxation.” 

\mong real estate men, this amendment is widely 
interpreted as a devious but effective way of knocking 
mortgage controls in the head before election day. Con- 
gress, so the second-guessing goes, did not want to register 
un outright vote against controls. And so it cooked up a 
formula to get the same result without the political risk. 

Housing starts in June were 106,000. Since this is the 
big building season, this figure presumably represents a 
seasonally adjusted annual rate of less than 1.2-million. 
July starts were about the same (BW —-Aug.16°52.p29). 
Unless August throws everybody's calculations off by 
taking an unexpected jump, the “period of residential 
credit control relaxation” apparently can be announced 
to take effect Oct. 1. 

The real estate men may well be right in their analysis 
of what Congress intended to do. Certainly the people 
who wrote the act knew it had a statistical joker in it— 
one that would shelve controls almost immediately. But 
there is a real danger that at least some congressmen 
thought they were setting up a workable and intelligent 
system for controlling mortgage credit. And in any case, 
the amendment doesn’t stop with the provision for de- 
control. It uses the same formula in reverse to reestablish 
control. 

Now, as a formula for controlling and decontrolling 
an important part of the nation’s credit structure, this 
is about like estimating the depth of a well from the 
length of the pump handle. 

In the first place, the official estimates of housing 
starts are no rose, statistically speaking. They are ade- 
quate to show trends, but that’s about all. 

In the second place, any good statistician will just 
chuckle nervously if you ask him to figure the seasonal 
adjustment for a series on housing starts. The figures do 
go down in the winter and up in the summer. But the 
month-by-month comparisons are all over the lot. 

In other words, any official determination of the 
seasonally adjusted annual rate of housing starts is going 
to be more or less arbitrary. 

The choice of 1.2-million starts as the magic figure is 


160 


arbitrary in itself. Under some conditions—rapid mobili- 
zation and severe shortages of materials—you might 
need credit control at a much lower level. At other 
times, 1.2-million starts might not be enough. 

And in any case, credit control is something that 
should move fast. The Federal Reserve, which adminis- 
ters the controls on bank credit, has always been accused 
of waiting too long, of missing the turns and exaggerating 
the swings of the credit cycle instead of damping them. 
The housing amendment would make that sort of thing 
official policv—and make past Federal Reserve decisions 
look positively hasty by contrast. 

Add it all up, and you can conclude that one of the 
first jobs of the new Congress next January should be 
to clear the mortgage credit formula off the books. 
Whether it should substitute a more practical system 
will depend on just how much threat of inflation there 
is early in 1953, 


Steel in Britain 


Britain’s nationalized steel industr 
its first year’s report. Meanwhile the Conservatives have 
jumped the gun and published their plan to denationalize 
(BW—Aug.2’52,p116). 

Nationalization came slow; and 
also to be slow. It took repeated doses of government 
control to bring steel to the point of government take- 
over. Not for 20 years have British steel makers been 
, own terms 


is about to issue 


denationalization is 


free to manufacture and sell on their 
It undoubtedly would take a major effort to unscramble 


the companies, break away their padding of subsidies, 


permit them to run their own affairs at their own risk. 
But it looks like the Conservatives are not up to it. 
Faced with Labor’s threat to renationalize if and when 
they come back to power, Churchill's government has 
taken refuge in what a friendly critic calls “an astute 
Parliamentary exercise.” 

The new Iron and Steel Board will, if Parliament ap- 
proves (the published plan won’t be considered until 
early winter), oversee prices and set ceilings for the 
United Kingdom. It will supervise development of pro- 
duction, raw material supplies, research, plans for tech- 
nical training, management-employee relations outside 
of wage disputes. It will issue new pieces of ownership 
paper to take the place of old ones. It will not free the 
companies from government control 

Maybe it couldn’t, but if the Conservatives were to 
do so little they should not have promised so much. 
They promised to reorganize the industry “under free 
enterprise with an adequate measure of public super- 
vision.” Their plan sounds to us a long way under, and 
their enterprise far from free. 
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Solution 


~~ : 


Problem... = 


ECONOMY 
PACKAGE 


*FAFNIR ECONOMY PACKAGE (1) compact, sturdy 
housing (2) Wide Inner Ring Ball Bearing with 
(3) Self-Locking Collar. (4) Mechani-Seals keep 
lubricant in contaminants out. 
Typical installation at left. 


If you make machinery and equipment, you know 
that bearings must be housed ... and housings are 
often complicated and costly. Wherever Fafnir “Economy 
Packages” can be used. however, there is no housing problem ... nor 


any problem of providing a lubricating system either. 


Fafnir “Economy Packages” include both housings and provision for 
lubrication. W hat’s more they offer all the advantages of ball bearing 
performance and they're easy to install. Think of the savings repre- 
sented in a textile slasher equipped with 20 Fafnir “Economy Packages”. 

You can get Fafnir “Economy Packages” in shapes and sizes to fit an 
amazing variety of machines and equipment... another example of the 


Fafnir “attitude and aptitude” for supplying the right ball bearing to 


fit the need. The Fafnir Bearing Company, New Britain, Conn. 


FAFNIR 


BALL BEARINGS 


MOST COMPLETE LINE IN AMERICA 
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